














Small tool replacement in post-war will be tremen- 

dous. Today every kind of tool is taking a real beating 

in an effort to bring an earlier Victory. Vaughan tools 

for over seventy-five years have been valuable sales 
assets to Hardware Dealers’ Lines. Vaughan high quality 
material, design and workmanship are your assurance of 


repeat sales that come from satisfaction. 


Investigate Vaughan’s complete line of Hammers, 
Hatchets, Axes and Small Tools. 








VAUGHAN’S NO. 700 ASSORTMENT 


Here is a small tool assortment that will sell tools 


ii. 


so TOOLs 
on sight when displayed on your counter. weal” oy 
display consists of 30 assorted chisels and punches ” 


of various sizes. i 


i; | 
Tt always pays te buy a good toot jit ii | ii rt 






VAUGHAN & BUSHNELL Niisutacturing = Co 4 


CHICAGO, 3, ILLINOIS 





YOUR POST-WAR PLANS 
SHOULD INCLUDE - - - 


koss-set nylons 


No one is looking forward to the cessation of hostilities any more than we 
are. While still confronted with wartime restrictions, we can’t help but plan 
for the time when we can release these miracle Foss-Set nylon brushes for 


civilian use. They will prove a revolutionary new tool for painting craftsmen. 
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WOOSTER F885 5t} BRUSHES 


THE WOOSTER BRUSH CO. * WOOSTER, OHIO 
BRUSH MANUFACTURERS SINCE !8S1 — THRU 4 WARS 








AT PRESENT, DELIVERY OF WOOSTER FOSS-SET NYLON BRUSHES TO ANYONE OTHER THAN THE U. S. NAVY IS STRICTLY 
PROHIBITED. THIS RESTRICTION WILL, NO DOUBT, LAST UNTIL MILITARY REQUIREMENTS HAVE BEEN FULLY SATISFIED. 
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Honorally Discharged 





oes Honovably Hired er YALE 


Atove are some of the Yale & Towne employees 
who, until recently, were serving in the Armed Forces. 
Now, at Yale, they are continuing to serve their country 
by helping to produce parts that are urgently needed by 
their buddies on the fighting fronts. 

YALE is proud to have these honorably discharged 
veterans on the payroll. We are doing everything possible 
to locate each veteran in work that causes the least strain 
— particularly those veterans who are partially handi- 
capped by wounds or tropical diseases. 

We, at YALE, will continue to serve the war effort to 
the very best of our abilities as long as the military lead- 
ers need the services and experience that YALE is especi- 
ally qualified to supply. The honorably discharged veter- 
ans on our staff of employees strengthen our resolve to 
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make the greatest possible contribution to Victory. 
After Victory ... we will all work together Wx 


again — as friends and partners in peace. 





~YALE~ 


The name ALE helps make the Fale 














MANUFACTURING CO. 


STAMFORD, CONN., U. S. A. 
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Brillcatit, NEW TA 


GUARANTEED 
FOR LIFE! 


Gerity is ready! During the war we have 
developed, in cooperation with some of 
America’s foremost designers, complete 
lines of beautiful new chromeware fixtures 
for use in baths and kitchens. Architects, 
builders and dealers all tell us these are 
the finest designs they have ever seen. 


Furthermore, Gerity developments in 
plating now permit us to place an uncon- 
ditional lifetime guarantee on every piece 
of Gerity household chromeware. They 
will not break, crack, peel, check or tarnish. 


Another point! There is never any diffi- 
culty in “matching up” Gerity chrome- 
ware. Styling and color do not vary. 


To Dealers—Gerity Helps You Sell 
—with the finest wall, counter and window 
displays, brilliant modern packaging, 
dealer helps and strong trade and 
national advertising which keeps Gerity 
products moving. 


If you have not already placed your order with us, write today on your business 
letterbead for the complete Gerity Lifetime Chrome catalog and prices. We 
have every reason fo believe that we will be one of the first in production on 
this type of merchandise. Buy now and cash in on the tremendous building 
activity which is coming. 
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TO CRAFTSMEN COMING HOME 
‘by displaying DEVOE’S COLORFUL BANNER 


FREE BANNER 


It is good to be able to welcome home the boys from overseas; those returning on points to 
peace-time work; those here for reclassification and enjoying a well-earned furlough. 


For this happy occasion, Devoe has prepared for display in your store, your paint department, a 
full-color banner that says welcome to all your painter craftsmen friends.and customers. 


This banner measures 54" x 20". It is free of all advertising. It is FREE for the asking. It is free to 
any paint dealer. Just drop us a line and your request will be promptly and gladly filled and 
sent postpaid. So...act today...for many of the boys are on the way...and that*way now leads 
home...to homes and home-towns everywhere. 
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After V-J Day, Devoe consumer , 
highest quality will again be available r 
esuel large quantities. Until then, we are 
doing our best to supply yo 
; rously as war s demands pe 
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PAINT 


787 FIRST AVENUE, NEW YORK 17, WN. ¥. 
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gUX Clocks will be back again. And they 
will be streamlined, graceful clocks... 


\ the finest gux ever made. Yes... pass the 


4* 
word along that once the bigger job is done, sux will 
resume its Peace Time job of manufacturing better clocks 


... clocks you will be proud to feature and recommend. 


LUX CLOCK MFG. CO., Inc., WATERBURY, CONN. 
Sales Division: DE LUXE CLOCK & MFG. CO., Inc 
New York —1107 BROADWAY ©« San Francisco—833 MARKET STREET 


* BUY MORE WAR BONDS FOR KEEPS * 
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%& Just like a great Broadway hit, WARM 
MORNING Coal Heaters hold the stage 
throughout the Nation... by far outselling all 
others. And here’s the proof: Nearly a million 
now in usel 


Such a sales record is not an accident. WARM 
MORNING sells on its merits. It’s the heater 
with exclusive, patented, interior construction, 
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Million Pe formances! 


U. S, Pat. Nos, 2265527 and 127471 Can. Pat 
No, 401088, Name Reg. U, 8, and Can. Pat Of 


which has brought about remarkable and revo- 
lutionary heating results. And the merits of 
WARM MORNING are broadcast far and 
wide by national advertising. 


ORDER NOW from your wholesale distribu- 
tor. If he is temporarily out of WARM 
MORNING Heaters, remember... they're worth 
waiting for! 


LOCKE STOVE COMPANY 


114 West 11th St. 


Kansas City 6, Mo. 
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Thermador is no war baby, but a pioneer 
manufacturer of electrical appliances, that 
has built a reputation for sound engineer- 
ing, sound manufacturing, and sound mer- 
chandising. Its products are in use from 
coast to coast, from border to border. 
The pre-war line contains many electric ap- 


pliance items that offer exclusive selling 


features. The postwar line will continue to 
keep “seven leagues ahead” while still ad- 
hering to the sound and the sensible. 
Electrical wholesalers interested in an 
electrical appliance line, based upon a 
quarter of a century of engineering and 
manufacturing experience, will find that 
Thermador offers unusual opportunity. 


Buy More War Bonds 


THERMADOR Electrical Manufacturing Co. 


5119 SOUTH RIVERSIDE DRIVE 





LOS ANGELES 22, CALIFORNIA 











Thermador’'s Famous Heat 
Fan—it heats in Winter— 
cools in Summer. 
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The McKee Glasbake 
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lasting, sturdy, it is now on the 


A very useful dish | 
“available” list. Here is an oppor- 


for desserts 
tunity to stock a profitable item with 


Here’s an item that will catch the good turnover. See your Whole- 


housewife’s eye for she can quickly saler, our Sales Representatives or 





visualize how useful it will be in write McKee Glass Company, Jean- 






making cakes and puddings. Long nette, Pa. Established 1853. 
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EVANAIR 


UCTION UNDER WAY! 


ARE YOU ALL SET WITH <oowuace-.? 


trouble-free products embodying engi- 
neering principles pioneered by Evans 
to meet the demands of peace and war. 


Another Evans 
plant is being made 
ready for the effi- 
cient volume pro- 
duction of Evanair 

heating equipment—and schedules call 

for an early start on the famous oil- 


fired Evanair Space Heaters. 


Two popular sizes have been released 
for immediate manufacture. These are 
of 50,000 and 30,000 BTU capacities, 
meeting most demands. Eventually a 
mighty stream of Evanair units will 
pour forth from the Evans plant, bring- 
ing profits to dealers and satisfaction 
to owners up and down the North 
American continent 


There*s 


| | oe a 


You should get set with Evanair with- 
out delay! Here are space heaters your 
customers will want—beautiful, eco- 
nomical, efficient. And they'll stay 
sold, because they are high-quality, 


Army-Navy “E” Pennant 
EVANAIR DIVISION 


EVANS PRODUCTS 
COM PANY 


DETROIT 27, MICHIGAN 


Spare 


with 


Westinghouse Electric Supply Com- 
pany and Independent Distributors in 
the United States and Mexico, and 
Fairbanks-Morse in Canada will han- 
dle Evanair Space Heater distribution 
exclusively. They provide a quick, 
dependable source of supply wherever 
you may be located. 


Dealers—ask the nearest distributor if 
the Evanair franchise is still open in 
your town, or write Evans Products 
Company, 15310 Fullerton Avenue, 
Detroit 27, Michigan. 


| Oat bat | | on] oo oe be 
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Y! | EVANAIR DISTRIBUTORS ALL SET! 


IN CANADA— 

H. C. Rindfleisch, Canadian 
Fairbanks-Morse Co., Ltd., 
Montreal,says—“Justas soon 
as Evanair arrives, we will 
be ready to give heating 
and electricsupply dealers 
in Canada the Pina of serv- 
ice they’ ve always wanted. 
Evanair Space Heaters are 
an outstanding value.” 


UNITED STATES— 
John T. Urban, Gen- 
era] Appliance Man- 
ager, Westinghouse 
Electric Su ply Com- 
pany. New (me gaye 
—"Bring on Evanair! 
Our dealers are wait- 
ing. We look to Evan- 
air for Leadership.” 


* 


IN MEXICO— 

J. A. Cowan, West- 
inghouse Appliance 
Distributor for all 

of Mexico, says— e 
“We and our Mexi- 

can custom- “ee 
ers know 

Evanair has 

been worth 

waiting for.” 


BE engi- 
Evans 
d war. 


Com- 

tors in f 

, and 

a a EVANAIR COVERS NORTH AMERICA 

pution Evanair distribution means fast, efficient service and 

quick, 7 ©6greater sales help. Every star in the United States and 

prever Mexico represents a Westinghouse Electric Supply or 
Independent Distributor—every circle in Canada represents 
a Fairbanks-Morse Distributing Branch. That’s the kind of 

tor if coverage you need! Take advantage of it—join up NOW! 

en in 

ducts 

enue, 





EVANS PRODUCTS| COMP 


AUGUST 30, 1945 





aBernell 


TRADE 


SCREW DRIVERS 


A truly complete line priced to meet every 
trade demand. A wide range of models 
for Mechanics, Carpenters, Electricians, 
Home Owners. New, genuine Amberlite 
handles; wood handles; insulated handles 
—in miniature, vest pocket, close quarter 
(stubby), and cabinet types. We provide 
the new Phillips type in several styles. 
Also the ever popular “Bridgeport” Non- 
Skid Point in various models at sales-mak- 
ing prices. There's 26 pages of screw 
drivers in our new catalog No. 40. Send 
for your copy today. 


BOX OPENING TOOLS 


“Bridgeport’s” box and carton opening 
tools satisfy every trade demand. Leaders 
are the famous No. 56 Sure-Grip Nail 
Puller; No. 20 “Unbreakable” Nail Puller; 
“Box Terrier” Crate Openers; “Toma- 
hawk” combined 4 in | hatchet, hammer, 
nail puller, and chisel; “Perfection” Wood 
Scraper; plus numerous others. Every tool 
expertly made, with care in forging, hard- 
ening and tempering. Priced for popular 
sale. Catalog No. 40 shows the line com- 
pletely. Send for it. 


THE BRIDGEPORT HDWE. MFG. CORP. 


oepor 


DROP-FORGED TOOLS 


GENERAL PURPOSE TOOLS 


Leading sales-makers for hardware dealers such as: 
Amber Handle Wood Pointing Trowels 
Chisels Brick Trowels 
Official Boy Scout Axes Plastering Trowels 
(one-piece head & handle) Putty Knives 
“‘Hy-Bar” Double End Wall Scrapers 
Wrenches Cold Chisels 
Drop Forged End Wrenches Nail Sets 
(thin pattern) Hack Saws—Klose Kut Type 
Drop Forged Tire Tools 
Drop Forged Valve Lifters 
Machinists Hammers 
Tire Hammers 
Spark Plug Wrenches 
(thin nose type) Auto Tool Kits 


Illustrated Catalog No. 40—58 pages—will show 
you all. Send for catalog today. 


Box Head Alloy Wrenches 
Adjustable Wrenches 
Slip Joint Pliers 


BRIDGEPORT, CONN. 
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LITTLE WONDER 


AUCET WASHE 


A NEW PATENTED PRINCIPLE 
4 
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A popular, fast-selling item because any- 
one — young or old can install the Little 
W onder faucet washer. It is easily attached 
merely by fingertips. No screwdrivers, no 
cumbersome tools, no corroded or balky 
screws, just turn into place. Its permanent 
seat—and sure grip— aptly describe its 
name ...the Little Wonder! 

Homeowners, builders, architects, real 
estate operators, building superintendents, 
plumbers—all are enthusiastic about this 
modern faucet washer. Smooth and quiet 


THE DURST 


MANUFACTURING 


COMPANY: INC 


462-468 BROADWAY, NEW YORK 13, N. Y. 


in operation, it eliminates pipe vibration 
or hammer. And the rotating disc action 
guarantees longer, more efficient service 


Customers won't wait for the next leaky 
faucet; they'll switch now to this “ounce 
of prevention”... The Little Wonder faucet 
washer. They’re economical to use, and 
easy to sell. Stock up now. .. its a sell-on- 
sight item, with big repeat possibilities! 
Colorful displays and dealer helps avail- 
able. If your jobber cannot supply you, 
write direct today! 


LARGEST DISTRIBUTORS OF PLUMBING AND ELECTRICAL SUPPLIES 











Taper Punches 





Old Forge 


REG. U. S. PAT. OFFICE 


PEDIGREED TOOLS 


REPAIR TOOLS FOR THE AUTOMOTIVE 
MECHANIC, THE FARMER, AND THE 
INDUSTRIAL MACHINISTS. 


For over nineteen years exacting me- 
chanics have preferred OLDFORGE qual- 
ity now made available to you and your 
customers. 


They are packed in sturdy shelf boxes, 
conveniently catalogued. These tools, at- 
tractively finished, are offered in quick 
saleable kits. They are hot forged from the 
finest alloy—carefully tempered and in- 
spected. 


OLDFORGE tools will give your custom- 
ers many years of constant dependable ser- 
vice. Repeat business should prove highly 
profitable. 


SEND FOR CATALOGUE SHOWING COMPLETE. LINES 
SPECIAL FORGED TOOLS MADE TO BLUEPRINT 


DISCUSS THIS LINE WITH YOUR FAVORITE JOBBER 


“fa stors in we Craft : 


NEW WILMINGTON, PA. 


WTS ES AEP 


OFFSET SCREW DRIVERS 


JIMMY and PRY BARS 





Pin Punches 
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This “comic strip” features one of 
a new series of Nicholson adver- 
tisements illustrated by famous 
cartoonists and appearing in The 
Saturday Evening Post and other 











consumer magazines. 


® Nicholson Files are given more 
advertising support in behalf of 
the hardware retailer than all 


other file brands combined. 


A NICHOLSON FILE 


for every purpose 


There is a definite good-will building advan- 
tage in handling a line of files that enables 
you to obtain for a customer any special or 
infrequently used file when the occasion 
warrants. 

Nicholson is the line for that kind of service. 
lt embraces more than 3000 kinds, cuts and 

sizes — although the average hardware store 


NICHOLSON FILE CO. 


need carry only a comparatively small portion 
of that wide range to meet practically all 
over-the-counter demands. . 


To stimulate public interest in your “com- 
plete file service," why not include in your 
display, as exhibit items, a few of the more 
unusual Nicholson or Black Diamond file types? 
Consult your jobber. 


© 25 ACORN STREET, PROVIDENCE 1, RHODE ISLAND 


(In Oonada, Port Hope, Ont.) 
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NATIONALLY ADVERTISED 


Cash in on the + d 

which has already been established 
—and which constantly is being ex- 
panded by consistent advertising in 
these leading national magazines: 





Liberty © Argosy © True © Amer- 
ican Girl © Collier's © Popular 
Mechanics ° Popular Science 
Monthly © Mechanix Illustrated 
Outdoor Life © Hunting & Fishing 
Field & Stream © Outdoorsman 
Sports Afield © Boys’ Life © Boy 
Scout Handbook 
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MALLEABLE IRON 
RANGE CO. 
2485 Lake St. Beaver Dam, Wis. 
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BACK OF 
COUNTER PANEL 


STEP-UP DISPLAY 


POSTER-TYPE 
COUNTER DISPLAY 


Victory comes first...but our government 
now permits producing a limited quantity 
of these forceful Trimz displays. There’s a 
big FREE display program for every dealer, 
based upon type of store, size of opening 
order or volume you sell. If you are not 
selling Trimz...act now...a few dollars 
starts you. Over 33 million packages of 
these high-profit, all-season, fast selling 
decorations have been sold. Dozens of 
colorful patterns. 42% markup. Order an 
All-Room Opening Assortment, or write 
for details. Address inquiries to Dept. T2-8. 


2A THE MEYERCORD CoO. 


CHICAGO 44, ILLINOIS 
Sole Distributors of Genuine Trimz Ready-Pasted Borders 
and Manfacturers of Meyercord Home Decorating Decals 
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(save-oil ) 


IN THE WORKSHOP OF WAR 


In the workshop of war, Savoil is gaining ‘ Make a note of that. Out of Savoil’s war ex- 
fresh experience with which to build better- perience will grow new ideas for the future — 
than-ever kerosene burning stoves, ranges and ideas profitable for you. Keep the name Savoil 
heaters when peace returns. in mind. Savoil is coming back. 


Here in the heart of the victory area it is our 
first job now to help make certain that our 
soldiers are armed with the best equipment 
possible. But all that we are learning in con- 
quering difficult production problems will 
stand behind us in the postwar period and 
enable us to make products which will set 
new standards for quality, economy and sales KEROSENE BURNING 


appeal. Ranges - Stoves. - Heaters 


cd “J UNITED STOVE CO. 
Hong on to Freedem—Hang on te Your War Bonds YPSILANTI, MICHIGAN 
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HATEVER else Fall means to you, don’t forget this! 

Pyrex ware’s big Fall Promotion can mean a real boost in 
your housewares sales if you give it a chance! Ads in full color, 
like the one at the left, appear in 109 Sunday newspapers and 
18 magazines between August 25th and September 28th. Tetal 
circulation over 65,400,000 . . . or more than two messages for 
every family in the United States! Backed by a complete Pyrex 
ware Display Kit that’s on its way to you right now. Look fo. 
it...and use it while the campaign is hot! 








Take ten seconds to put the cardboard 
reprint of the national ad (from your This beautiful display, featuring in full color photography 
display kit) in your counter or window. It’s the same girl as the national Pyrex ware ad, will sell for you 
an easy way to get new customers! from your counter even when your clerks are busy elsewhere. It’s 
built to hold actual Pyrex dishes! 


3 For your own Fall 

newspaper advertising, 

this free mat enclosed with , te Don’t overlook this 
your Display Kit, is a nat- year-round sales 
ural. This hard-hitting little booster. Your customers 
ad features the same girl Oo know and look for the 
and casserole as the nation- familiar orange Pyrex 
al Pyrex ware ad. Run it at faste, ware label and the 
the same time the national CNS 6 “Pyrex’’ trade-mark. 

ad appears. 


j 
DEALER'S MAME AND ADDRESS: 
bin cae Pas i 











Plan your own Pyrex ware Fall Promotion now with your Distributor’s Salesman 


CONSUMER PRODUCTS DIVISION, CORNING GLASS WORKS, CORNING, N. Y. 
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GRISWOLDGe2Fon| 


Jor THE AMERICAN War “7ime 
1 DisH MEAL 





ptunt Ellen says: 


‘‘Old Fashioned Meals are here again . . . meals 
like Grandmother and Mother cooked years ago in 
Griswold Dutch Ovens and skillets of seasoned cast 








iron ... meals full of nutrition .. . well cooked 





foods that literally stick to your ribs. These meals 
are back again because we Americans have been 
most fortunate in only having to tighten our belts 
a little .. . make a little food go a long way.”’ 


Aunt Ellen is right! She’s seen times like these 
before. And you will find your customers who buy 
Griswold Cast Iron Kitchen Utensils will bless you 
for helping them ‘‘ease up’’ the planning and cook- 
ing of today’s rationed menu .. . It’s so much 
easier to cook a good meal in Griswold Cast Iron 
Ware . . . We are very sorry we cannot keep you 
supplied while devoting most of our facilities to 
speed the return of America’s boys and girls after 
Victory. Thank you for being so patient with us! 


THE GRISWOLD MFG. CO. ERIE, PA. 


. The Wark off Zuality 


MILLIONS OF WOMEN KNOW GRISWOLD 
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. In addition to other famous busy spots we 
aE emphatically add the kitchen — the busiest 
spot in the home. e That's why American 
Kitchens are ready planned and built —a 
saving for you. e American Kitchens can be 
purchased for much less than the necessary 


materials on the open market—more savings. 





snow, sathon ares sere (SV 2S! e American Kitchens are nationally adver- 
tome ‘ote! sterege space ~ tT! J p 4 Fi 


tised — have consumer acceptance. e Amer- 
ican Kitchens are the last word in modern 
design — rich in eye appeal. e American 


Streamlined production facilities Kitchens are easily installed—any mechanic 
plus skilled craftsmanship in every 
production step assure high stand- 
erds of quality in ofl AC wnits. are durable —made of steel to last a lifetime. 


can set them up quickly. e American Kitchens 





AMERICAN CENTRAL 
MANUFACTURING CORPORATION, CONNERSVILLE, INDIANA 


~ 
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Cookers will go on display in all 
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Genvine Wear-Ever is worth waiting for 


WEAR-EVER 


ALUMINUM PRESSURE COOKER 


Made of the metal that cooks best 
... easy fo clean et 


NEW KENSINGTON, 


it COMPANY, 


— 





PENNSYLVANIA | 


From a WALKING DOG... 


..- headed toward making NOMA 


Step I. First came the announcement —‘‘Noma, long the ‘greatest name 
in Christmas lighting’ is in the toy business to stay!’’ What’s more, we 


pledged ‘‘Noma is in the toy business to lead!” 


Step 2. Then —to discover and reward new toy designing talent, we 
inaugurated the spectacular $50,000 Toy-Design Fund —backed by an 
intensive national campaign that has already brought in hundreds of 


attractive, original toy ideas. 


Step 3. For the dealer —we’re providing a powerful group of sales- 
boosters — newspaper mats, envelope inserts, colorful broadsides — 


and appealing 4-color folders parading the entire NOMA ‘toy line. 


TORONTO NOMA ELECTRIC 


LONDON 55 West 13th Street . 
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GALLOPING BUSINESS 


tn Four Significant Steps... by 


NOMA TOYS 


“THE GREATEST 220/:z-Léne IN TOYS” 


AND NOW... the great FOURTH STEP! 


NOMA's toy activities are climaxed by a tremendous program of national 


advertising — adding up to more than 250 million reader impressions! 


Newspapers... Full color, half-page picture stories dramatize NOMA 
TOYS im the comic section of 65 leading metropolitan Sunday news- 
papers, blanketing the entire country! 


Magazines « «A full schedule of dynamic NOMA advertisements are readied 
for display in such important publications as Parents, Child Life, Chil- 


dren’s Activities, and other publications covering the entire country! 


What do NOMA’s four steps mean'to you?. . . Immediate and continuous 
consumer demand — speedy turnover —no obsolete or dead stock. All 


this—coupled with NOMA’s attractive price and discount structure spells 


- cateat Toy Profits jorNOMADeaters! 


CORPORATION CHICAGO 


i 
New York 11, New York SAN FRANCISCO 
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odel No. 4304 
110 Yee -60 Cyele AC Hi-Line 
| Blectric Controller 
24.50 
One 5 Models from 
to $27.50 


FARM FENCE CONTROLLERS 


Dealer Loyalty... | 
oe Customer Goodwill Diamond No. W-10 Store Display 24”x58” 


The prestige Electro-Line Farm Fence Con- 
trollers have earned through years of lead- 
ership in the electric fence industry im- 
poses added responsibility — to maintain 
that prestige. 
‘ Electro-Line hos eared dealer loyalty ON EVERY FIGHTING FRONT 
rough fair dealing and vigorous sales sup- 
port. Electro-Line has earned customer good- 
will through value and dependable service. 
Electro-Line continues a policy of careful 
technical research and alert sales 
procedures. Electro-Line is a 
worthwhile tie-up for you. 





With the Army, the Navy, the Marines, 
on tanks and in airplanes . . . Diamond 
Tools and Products are doing their part 
to keep Uncle Sam’s fighting machinery 
moving forward ... They are used on the 
farm and in every essential war industry 


Write for new illustrated om the Msekd toéat. 


Electric “Fencing Manual”. 
We're doing our best to take care of our 
customers, but war needs must come first. 


DIAMOND CALK 
HORSESHOE CO. 


4622 GRAND AVENUE 
DULUTH 7 MINN. 


ELECTRO-LINE FENCE COMPANY 


120 NORTH BROADWAY + MILWAUKEE 2, WIS 
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A58-2364E hl A58-032 A58-0328 


Aél- me KA Catch St tis 


Aé1-169 


461-201 Spring Catch 
with ? Strikes 


A61-200 


#(i 


A61-484 


oa 


Ab1-048 


ry re A high quality matched set in Bright 


Zinc finish. Available in a “Profit 
Packed” deal or sold as individual 
items. Deal comes complete with attractive display 
board. Here is an eye-catching big profit line that 
will attract and easily sell itself to your customers. 
Matched sets, distinctively designed for quick sales. 
COUNTER DISPLAY BOARD. _S% | 
Put thi ive display on your ©. © 
ut this attractive display on y — <— 
counter and watch it go to work. ry 
Sells hardware on sight. Display 
board includes a sample of each 
item illustrated above, 


A61-241 








PACKAGED FOR YOUR CONVENIENCE 


To speed up handling and delivery, and to 
prevent loss of parts, each item is individually 
packed in an attractive, heavy envelope. Cata- 
log number, illustration of product and in- 
stallation data are printed on 
the face of each envelope for 
quick and easy identification. 


Your “All From One Source” 
Hardware Manufacturer 


NAT ONAL LOCK COMPANY 


s Hardware 


ROCKFORD, ILLINOIS 
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A61-204T "Snap Grip" 








INTRODUCING THE NEW PIONEER 
‘Red Top’ ’that’s a RED HOT 


DOUBLE 
STRENGTH 
THROAT 
withstands severe 
abuse . adds 
years of service. 


“WINGED” HAND 
GUARDS 


give added protection 
and greater capacity. 


PRE-WAR SIZE 
Overall length 124%". 6%" 
extra capacity blade. 


Proved by laboratory test 


‘PED TOP”? GARDEN TROWELS 
oo outweigh the rest. 


-.. and are by far the best. 





The first war-time trowel with Post-War 
Standards. Cut from one piece, heavy 
gauge steel specially designed and formed 
to prevent breakage—porticularly at the 
throat which is the Achilles Heel of most 





Non - Fatigue 


garden trowels now on the market. 
Angle Handle 





Its eye-catching and sales-building 
green enamel finish and red top handle 
combined with the highest quality work- | 
manship and material make the Pioneer | 
R.T. 7 Trowel the answer to a gardener’s 











Handle sets at ex- 
act angle for easy 
leverage . . . pre- 
vents scratched 
and bruised 


knuckles... 


prayer. 

Order your supply of Pioneer Red 
Top Trowels today ... Available for 
Immediate Delivery. 


Packed 6 dozen in carton. Weight: 9 Ibs. per dozen. 


ORDER FROM 
YOUR JOBBER 


PIONEER SII I I C OMPANY 


fanuta 


Los Angeles 31 Culifernk 








MANUFACTURER OF VICTRON DESK AND PEDESTAL FANS -—~ VICTRON AIR CIRCULATORS—VICTRON EXHAUST 


| FANS —VICTRON VENTILATORS — VICTRON PORTABLE IRONERS—VICTRON F.H.P. MOTORS 


PRODUCTS INCORPORATED 


Dept. HA-83045, 2950 Robertson Avenue, Cincinnati 9, Ohio 


Se, Tames 8 Reo aS ee 
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RUBBER HOSE... 


to help make a fire or put one out! 


Swan Hose serves the Army, the Navy and Industry in scores of ways. At 
sea, for instance, its jobs range from helping to produce a flame under 
water to helping extinguish one,on deck. 





U.S, NAVY PHOTO 


Among Swan's wartime products are Diver's Hose and 

Underwater Welding Hose, used for sub-surface cut- 

ting and welding in naval salvage operations throughout the world. 

Swan Hose is often used to augment the fire-fighting equipment aboard 

many a fighting ship. And Swan makes hose which connects cooling equipment 

to Army machine and AA guns, so that they can be fired faster and longer. 

Swan Hose does not always find such dramatic applications. Yet wherever it 

is used, it is important to our continued war effort. In industry, so many 

uses have been developed for Swan Industrial Hose that, in sizes up 

to 1” diameter, Swan Rubber Company’s daily production capacity W. 5. ANY Poro 
exceeds that of any other manufacturer. 


One thing sure, when you're able to stock Swan Hose again, you'll 


have quality to sell that’s been “through the mill.” 





DON’T WAIT.TO BE URGED TO BUY MORE WAR BONDS 


SWAN RUBBER COMPANY ap 
S- 4.6 +2. 8 41...8% 
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Beyond the Water Mains 
Lies a 


Farms 
Dairies 


Green 
Houses 


Suburban 
Homes 


= 
# 
y 4 
a 
t 
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rs 
y 
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Summer 
Cottages 


Filling 
Stations 


and other commercial 


establishments 


You can probably think of many more 
uses for pumps and water systems in 
your own vicinity. And, if you sell 
plumbing or hardware supplies, remem- 
ber: every water system installed creates 
eS re additional demand for bathtubs, sinks, 
Water System, Model AAT42 tile, washing machines and other items 
—all plus business that Delco Water 
Systems pull into your store. 
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er items 
o Water 


You can call it what you will—ma- 
zuma, coin of the realm, or just plain 
dough— it’s treasure nevertheless. 
The potential profits from Delco 
Water System sales mean money in 
the cash drawer. 


Yes, there’s a great need for water 
pumps and systems wherever there 
is water and no public service to do 
the pumping. And, there are Delco 
Water Systems especially designed 
for each and every duty .. . for lifts 
up to 300 feet, for capacities of 200 
to 1600 gallons per hour, for use with 
tanks from 18 to 120 gallon sizes. 
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You can gain a bigger slice of this 
multiple farm — small town — com- 
mercial market with a pioneer line 
that has proved its dependability and 


wide usefulness everywhere beyond 
the reach of public water mains. In- 
terested? Send for information on ter- 
ritories still available. Use the coupon. 





DELCO APPLIANCE DIVISION, Dept. HA85 
General Motors Corporation, Rochester 1, N. Y. 


I am interested in your plan for dealers 


City 

















miPRE RA 


Packing a I-2 punch itself this INFRA- | 
RED Lamp now has popular acceptance | 


because of low glare and high thera- 
fi) peutic efficiency. 

NEW DISPLAYS AVAILABLE 
Well supported by advertising in broad 
circulation consumer papers this bronze 
ceramic coated lamp is pack«ed with 
counter displays to insure fast turnover. 














“INSECT REPELLENT” 
LAMPS 
Discontinued after “Pearl Harbor” the 
return of these popular lamps to deal- 
ers shelves has proved buyers, appre- 
ciative of the lamp's performance,were 

waiting. 

UNIT PACKED DEAL “L” 
This deal includes attractive dispenser 
counter display which insures fast turn- 
over; during summer season this lamp 
gets all our consumer advertising space. 


WERD ARAY 


Now recognized for reducing glare and 
and producing less eyestrain wherever 


used in living room and dining room 
chandeliers, or in other open fixtures 
such as kitchen, bath, hallway and 


basement lights. 


UNIT PACKED DEALS AND UP-TO- 
THE-MINUTE MERCHANDISING IS 
ALWAYS AVAILABLE - WRITE FOR 
DATA. 























YOUR REGULAR WHOLE.-. 
SALER STOCKS OR CAN GET 
THESE PRODUCTS FOR YOU 


VERD-A-RAY CORP -TOLEDO S. OHIO 


stomers — 
oot with your oe 
aken if 


rn IDEA has 1 


FALL LAWN 
FEEDING! 


Year by year the 

idea grows — fall 

lawn feeding! That’s 

why we're placing 

big, colorful Vigoro 

ads in the fall issues of important gardening 
magazines. These ads explain the wisdom 
of fall feeding. Emphasize the many advan- 
tages of Vigoro, the complete plant food. 


Feature Vigoro this fall for making new 
lawns or working on established lawns. Right 
now’s the time your customers need 
and want Vigoro. So be sure to 
have a good supply on hand. Free 
display material—timely, sales-wise 

fall posters. Get yours now! 


A PRODUCT OF SWIFT & COMPANY 
Plant Food Division, Chicago 9, lil. 
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Dear Mr. Retailer: 
e been wondering why the old, established manufacturers have not yet 
n odd lots of brass fttings are peginning to 
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hose fittings, since certal 
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put theit entire production 


e entire wat period, 
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Some one of these days, the complete line of 
FEDERAL Practical HOUSEWARES will 
again be available for prompt delivery. 
That’s right: all the popular numbers you 
remember so well . . . dripless servers in plastic 


(a 


and die-cast metals, salt and pepper sets, nut | 
CO NUI aoem\ NPY 


meat choppers, onion choppers, jar wrenches, 

clothes sprayers, whippers, gift sets, etc.; 

and in addition . . . profitable, fast-selling 

new numbers that will parade off your counters =— — == == == == oo 


in money-making volume all year-round! 





Then — more than ever — count on 
Federal Tool as a dependable source for 
housewares items with utility-and-value-appeal. 


Nationally advertised, of course .. . 


FEDERAL TOOL CORP. 
400 NORTH LEAVITT STREET, CHICAGO 12 
MEW YORK OFFICE—200 FIFTH AVENUE + WESTERN 
OFFICE—TERMINAL SALES BLDG., SEATTLE, WASH. 
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Yes! You can expect to get Decoware—SOON! 
Better designs, wider range of items, pre-tested 
patterns, skillfully lithographed colors—a grand 
metal houseware line. Continental Can Com- 
pany’s resources, broad facilities fordistribution, 
and merchandising promotion will make Deco- 
ware a fast-moving item for you! Get ready for 
bigger and better profits than you’ve ever had 
from any houseware line. Write for booklet. 


VA 








Tune in: “REPORT TO THE NATION” every week over coast-to-coast CBS Network. 
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lete could “buy the bank” 
hut banks on Bonds! 


. Eo only with his strong hands, but with his 
4 giant income, Colossus of the Cross Roads 
is valiantly supporting the war effort. 


Fd 
a i 


‘The American Farmer is buying War Bonds to the 
hilt. Voluntarily, he’s put well over 10% of his net 
income into Bonds. Some 4 billion dollars’ worth 
are nestling in his safe deposit box right now—and 
staying there. 


An economic giant of first rank, this Colossus. 
Last year, despite aging machinery and drastic 
help-shortage, he hung up another production 
record, saw his income soar to nearly 28 billion 
dollars. And, while reducing or paying off his 
mortgage and clearing up his debts, he’s added to 
his savings until they’re now around 14 
billions. 





Is it any wonder we say: Keep your eye on Colos- 
sus! Plenty of shrewd business men regard him as 
the biggest prospect in sight, a source of sales no 
advertiser can ignore. 


When planning your advertising, remember this 
about his favorite magazine: Country Gentleman’s 
more than 2 million circulation is concentrated 
among the nation’s top-half farm families, who 
account for more than 72% of all farm-family 
purchases. 


These 2 million super-prospects await only the 
coming of peace, and the production of civilian 
goods of all kinds, to start satisfying their stagger- 
ing accumulation of pent-up needs. 


entleman 
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What business can ignore the farmer’s strength? 
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A MESSAGE TO’ MYERS DEALERS 








a. What the user tells you about his Myers Water System is the most 
“sonoma important thing that can be said about it— and everywhere users are 
stagger- 






saying, “Tops in performance — Completely satisfied". Now, they are 
particularly enthusiastic about the new “H" series Ejecto — which is 
meeting with remarkable acceptance all over the country. 








Behind this great performance is Myers’ superior product KNOW-HOW, 
a sound combination of advanced engineering, careful selection of ma- 
terials, and quality construction, proven through many years of out- 
standing leadership in the water system field. Count on it to back up 
your program for bigger sales volume as your post-war market develops. 














E. MYERS & BRO. COMPANY 
Dept. C-20, Ashland, Ohio 












py 


Water Systems * Pumps « Sprayers *« Hay Unloading Tools 
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EADING hardware stores from Coast to Coast have 
a record of increased sales with the Tavern 
line. Customers have been sold on all the Tavern 
work-savers—from Non-Rub Floor Wax to Rug 
Cleaner—by the biggest national magazine adver- 
tising campaign for any line of its kind! Tie in with 
these ads in Life Magazine, Ladies’ Home Journal, 
Good Housekeeping, American Home, Woman’s 
Home Companion, Saturday Evening Post. Dis- 
play Tavern Home Products in attractive Tavern 
Shops! You'll see your housewares figures GO UP! 
Feature Tavern Non-Rub Floor Wax. Socony- 
Vacuum Laboratories developed it and continu- 
ously control its high quality to give longer-lasting 
protection to all kinds of floors—linoleum, wood, 


rubber, asphalt tile. Contains up to 40% more 
expensive carnauba wax than other leading 
brands. Its lustre brightens with use! Even resists 
water spots! Goes on in seconds—dries in 20 
minutes. It’s a real money-maker for you! 

Tavern Liquid and Paste Waxes buff to a long- 
wearing lustre, remove ugly marks, clean as they 
polish. Promote their sale as added protection in 
the home. 

Available from Coast to Coast. Order from your 
nearest Socony-Vacuum Office or from 26 Broad- 
way, New York 4, N. Y. In the Southwest from 
Magnolia Petroleum Co., on the . 
West Coast from General Petro- — 
leum Corporation of California. 


Tavern Liquid Wax - Tavern Paste Wax - Tavern Non-Rub Floor Wax 
Tavern Window Cleaner - Tavern Candles - Tavern Electric Motor Oil 
Tavern Lustre Cloth - Tavern Parowax or Paraseal Wax - Tavern Rug Cleaner 
Tavern Furniture Gloss - Tavern Paint Cleaner - Tavern Leather Preserver 


Vee ae ¢ ae 
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SALES, HIGHER PROFITS 
ANIA ELECTRIC BULBS 


nia bulbs sell fast—large-scale Sylvania adver- 
campaigns and point-of-sale units see to that! 


“ 


Died FLUORESCENT LAMPS! 


Here too, the high quality of Sylvania products speaks 
for itself—people know they're getting the best in 
fluorescent lamps when they get Sylvania. 
You can readily become a Sylvania dealer . . . find 
‘ out today. Sylvania Electric Products Inc., Salem, 
ne Massachusetts. 
F 


SYLVANIA 
KLECTRIC 


MAKERS OF FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES; ELECTRIC LIGHT BULBS; RADIO TUBES; CATHODE RAY TUBES; ELECTRONIC DEVICES 
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This nurse will call on You 


Many, many women, like Nurse Hattie Hirsch, 


have shown a preference for Rubbermaid by sitting 
down to write us for some item in this popular 
household line. These are your customers of 
tomorrow. 

Get set for this demand for Rubbermaid, a 
demand that has been kept alive by consistent 
national advertising. You can be in on this profit- 
able business, as soon as we can manufacture and 
supply you with this high quality merchandise. 
That day may not be too far off. 


Chubbeemaid WB 


DRAINBOARD MATS + SINK STRAINERS - BATH MATS + DOOR MATS + PLATE 
& BOWL SCRAPERS ~ TOILET TOPS + DISH BRAINERS + STOVE TOP PROTECTORS 


THE WOOSTER RUBBER COMPANY 


WOOSTER OHIO 





from all over 
the 
building 


icsikiin distributors benefit from handling one 
line that answers so many building maintenance prob- 
lems. One Sonneborn product sells another. 

Sonneborn Building Savers listed in the Business- 
Finder Chart below are regularly specified by architects 
and used extensively by builders in every type of con- 
struction, and are recognized for outstanding perform- 
ance in building maintenance. 

Cash in on this ready-made market for profitable sales 
in your territory. For details of the Sonneborn Building 
Savers franchise, check list below and write Dept. HA. 


BUILDING PRODUCTS DIVISION 
L. SONNEBORN SONS, INC. 


88 Lexington Avenve, New York 16, N.Y. 
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New Trimz Ready-Pasted Wallpaper Display 


Send today for this new fall store and window trim... 
featuring the Incomparable Hildegarde! 


Tie in with the biggest advertising campaign 
in wallpaper history! 


@ It’s a “natural” for building quick, easy profits! And 
that’s what you'll say when you see this brilliant new 
Trimz store and window trim. 

It’s a “natural” for building sales-stimulating Trimz 
displays, too! The beautiful 22” x 28” center-piece dis- 
play poster—in full color—features popular Hildegarde 
..+ pictures her just as this lovely singing star is now 
appearing in current issues of national magazines, 
home books and farm papers. 

There are other pieces, too! Five brilliant, eye-catch- 
ing companion pieces—striking red, yellow and blue 
streamers for use as window stickers or over-wire 
hangers. And each of them drives home the big ad- 
vantages of Trimz Ready-Pasted Wallpaper... draws 
customers to your store. 


EADY-PASTED 


> f, MZ FI ALLPAPER 


REG. U. 6. PAT. OFF. 
Division of United Wallpaper, Inc. 
World’s Largest Manufacturer of Wallpaper 
and Ready-Pasted Decorations 
Chicago 54, Illinois 


GOPrRiaHT 1945, UNITED WALLPAPER INC, 
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Remember .. . this new store and window trim for 
fall represents only one of many sales-building mer- 
chandising helps for Trimz dealers. Effective, con- 
vincing profit boosters such as free sample swatches, 
mailing and wrap-up folders, newspaper ad mats 
and publicity stories. Everything you need for cash- 
ing in on 42 million full-page, full-color Trimz mes- 
sages in eight leading national magazines, home 
books and farm papers this fall—the biggest adver- 
tising campaign in wallpaper history! 


So ... climb aboard the Trimz band wagon! Get set 
to reap 35% gross profit on each sale of Trimz 
Ready-Pasted Wallpaper...the miracle wallpaper 
that you just dip in water and apply. Mail coupon 
today for complete details about how to get the striking 
new Trimz store and window trim for fall. 


TRIMZ COMPANY, INC., Dept. HA-845 
Merchandise Mart, Chicago 54, Ill. 


0 I am a Trimz dealer. Rush new Trimz fall display to me. 
1 OI want to be a Trimz dealer. Rush details for getting 


new Trimz fall display free. 


ity 
NOTE: If you are a jobber, state 
how many men you travel 








Just as soon as 
UNION and VICTORY 
shut down on Fighting Tools! 


Just as soon as we can switch our ex- 
panded facilities from fighting tools to 
hardware and sporting tools, — 


You'll have a greater line of UNION 
fast-sellers, replete with new features 
to expand your Profits on UNION 


Roller and Ice Skates 
Fishing Tackle 


* Chisels and Screwdrivers 


Hack Saw Frames 


Gun Implements 


* Available on Priorities 


HARDWARE:.COMPANY 
aw WE Ged EY 


TORRINGTON. CONN. 


NEW YORK OFFICE i CHAMBERS 














As recently as June, the picture was anything but 
bright. Then, we were forced to announce in 
these pages that rated orders on hand would re- 
quire several months to fill. 

Today, the situation is definitely brighter. 
Soon, we believe, the bright wire goods you 
need will be available. 

Judd’s plant capacity is greater than ever be- 
fore. When restrictions have eased, we will be 
able to produce in quantities to meet your every 
requirement. That day can’t come too soon for 
us, either. 


H. L. JUDD COMPANY, Wallingford, Conn, 
87 Chambers Street, New York 7, N. Y. 





This emblem » D D 


and this trade-mark » 


TURE 

Uy a # 
1 ... join forces for war and peace 
. 


3 but The above emblem can only be worn by honor- And these war veterans will also play a big 
ice in ably-discharged war veterans — men who have part in producing the famous YALE line of 
Id re- served, with glory, the cause of Freedom. locks, door-closers and hardware for your cus- 


. . tomers when Yale & Towne again turns com- 
In ever-increasing numbers, these proud emblems 
pletely to making these products for peace. 


ghter. are being seen in the ranks of the men who are 
5 you lpi le & T t t material 
pe ihe ‘ eae ne ay rae tue wame YALE neres mane tHe sate 
FO ena the war. Linder the supervision Of an ¢ili- YALE PUTS 3 BIG SALES MOVERS INTO YOUR’BUSINESS 
er be- ployment manager who himself wears a dis- 


ill be charged veteran's emblem, these men . . . some 
every wounded, some partially handicapped . . . are 
n for working at jobs that embody the least possible 


strain. 
Tonn, 


THE YALE & TOWNE Stamroro. conn..u: sa. 
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THE HEART OF 
THE LUNCH KIT 


Mayse there’s not too much exaggera- 
tion in this illustration. 


Thermos” brand vacuum ware is. 


valued highly by every user. Lucky 
owners of Thermos pre-war products 
—ice tubs, water sets, coffee servers, 
and others curtailed by war— wouldn't 
part with them. And certainly the 
“Thermos” brand vacuum bottle has 
become a necessity. 

This means great post-war business 


“Let ’er burn. P’ve got our Thermos Ice Tub” 


for you—when the complete Thermos 
line is back in production. Your old 
customers will want more vacuum- 
insulated goods . . . and many new 
customers will be waiting to buy. 

“Thermos” advertising, featuring 
friendly illustrations like this is keep- 
ing the Thermos brand name out in 
front . . . winning and keeping post- 
war customers . . . building good will 
for you. 


THE AMERICAN THERMOS BOTTLE COMPANY, NORWICH, CONNECTICUT 


Thermos Bottle Company, Limited, Taronto 


Thermos Limited, London 





THERMOS 


Bard VACUUM BOTTLES 
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ICE PRESERVERS ARE 
AMONG WAR-CURTAILED 
“THERMOS” PRODUCTS 
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STEEL PRODUCTS 
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“AMBERTUF" SCREW 
DRIVERS 


Recognized as the best on the 
market for quality, appearance 
and service. Tough — shock 
proof and profitable for the 
dealer and the user. A wide 
line of standard blade patterns 
and lengths. 











MAYHEW “ALL STEEL" WOOD CHISELS 


Originated by Mayhew and one of the big selling 
lines on the market because of dependability, rugged 
construction and surprising service. Nine cutting edge 
sizes in standard packing and in sets. 


n aaeeneeaaneneuze wi a.) 
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MAYHEW KNURLED and OCTAGON 
PUNCHES 


Hammer forged by hand, carefully hardened and tem- 
pered with points and heads highly polished. Knurled 
finish provides better grip. Solid, center, pin and 
prick punches. Made in all popular lengths with com- 
plete range of point sizes. 


MAYHEW TOOL STEEL 
NAIL SETS 


Carpenters and craftsmen have used 
Mayhew Nail Sets for over 83 years. 
Tough and rugged—carefully forged 
by old time hammer method. Popu- 
lar round and square head types— 
1/32” to 5/32” point sizes. 


Pm. 
MAYDOLE HAMMERS 


A complete line of styles and sizes recognized for 
more than 100 years as the world’s standard. Now 
furnished according to Government regulations for 
finish but nothing can detract from the balance and 
the quality of Maydole Hammers. 





MAYHEW QUALITY SCREW DRIVERS 


Mayhew makes screw drivers for every purpose. Each 
is carefully made to give maximum service and its 
design has been approved by generations of mechan- 
ics, electricians and machinists. Deep fluted handles, 
finest quality steel blades. 


MAYHEW COLD CHISELS 


Knurled or plain octagon, of hammer forged special 
analysis steel, electrically tempered. Black body, pol- 
ished heads and bits. Available in regular taper, cape, 
round nose and diamond point. A complete line in 
all standard sizes. 


MAYHEW SCREW PLATES, TAPS and DIES 


Mayhew Thread 

Cutting Tools 

are designed for 

easy cutting and 

long service. 

These sets in- 

clude one hand 

plugtap, double 

bevel die and (= 

collet for each 

cutting size. A 

wide range of sizes available. Adjustable dies in sizes 
from 3/16” to 144” U.S.S. or S.A.E. Interchangeable 
from hand or machine work. Mayhew quality tape— 
special analysis tap steel, carbon only; standard sizes, 
U.S.S. or §.A.E. threads. Write for complete listing. 





SHELBURNE FALLS - 


MASSACHUSETTS - 


U.S.A. 
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Look Forward with Your 
PREWAY Salesman f 


toa line witha 


Positive Future 


“ha . 
F 
* , nd 


ITH sales of fuel oil space heaters and kero- 
sene ranges today harnessed only to your 
ability to obtain them, your primary problem is 
one of making deliveries—of finding a dependable, 
responsible source that will back up your word to 
your customers. 


Prentiss Wabers offers you that kind of support 


PRENTISS WABERS 


¥" PRODUCTS 





—provides an alert, forward-looking organization | 
with a production schedule linked to the realities 
of your situation. Steadily the facilities of a big, 
efficient plant that has won FOUR ARMY-NAVY 
E AWARDS are being directed YOUR WAY. 


No wonder, then, that dealers everywhere are 
looking forward to the call of the Preway salesman 
in their territory, a man with a 
positive message that will help you 
to increased profits and outstand- 
ing leadership in your community. 


WISCONSIN RAPIDS, WIS. 
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THAT’S JANE DUNBAR’S 
COOKING GLASS 
AT POPULAR PRICES 


Here is a PLUS quality, nationally adver- 
tised line, at popular prices, that turns over 
quickly and assures you a good profit. 
Women like Dunbar Cooking Glass because 
it’s pretty, practical, durable and easy to 
clean. You will like it because it sells quick- 
ly and brings new business to your store. 
QUANTITIES AVAILABLE ARE LIMITED 











anization 2s 7 
realiti Y } We 2) Fi _ 
rag “a a Jee DUNBAR GLASS CORPORATION 
= tas DUNBAR, WEST VIRGINIA 
1107 Broadway, New York 10 * 1836 Euclid Avenue, Cleveland 15 


1556 Merchandise Mart, Chicago 54 


REPRESENTATIVES—BALTIMORE 1: John A. Dobson & Co., 
110 Hopkins Place. DETROIT 26: B. F. Feldner, 1229 Tuller Hotel. 
LOS ANGELES 14: Geo. H. Miller & Son, 656 S. Los Angeles Street. 
LOUISVILLE 2: Geo. R. Espin, 207 Norton Building. NEW YORK 11: 
John L. Pasmantier & Sons, 5 West 20th St. PORTLAND 4: Holt Berni, 
456 Sherlock Building. SAN FRANCISCO7: Collins, Groth & Johnson, 
324 Fifth St. SEATTLE 1: Holt Berni, 102 Terminal Sales*Building. 
CANADA: J. K. MacLeod & Company, 90 Sherbourne St., Toronto, 
ee pewtes is telling your customers, in Ontario. 

theif favorite magazines, about her lovely ss 5 ; =N’ JE: T S ix- 
cooking glass in ads like these. For YOUR a wren aa a eee nde age 5 Yeas tee! Ex 
free copy of “Glamour in Glass” send post- GORE Ae SIG ee eer pf , : 

card to Jane Dunbar, Dunbar Glass Corp., 

1208 Payne Ave., Dunbar, W. Va. 
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THE P.& F CORBIN 
Builders Hardware 
Merchandising Program = 
includes: 











Responses to the above ad, in July mag- 
azines, indicate the wide-spread interest 
in the Corbin Program. 


4] National Consumer Advertising Simplification ... of designs and 
. to families interested in buying, construction . .. and catalogs. 
building, or modernizing homes. 


5 Completely informing Corbin 
salesmen to qualify them to 
counsel with jobbers and dealers, 
architects, and contractors. 


Continuing Research ... as to 
trends, consumer demands, prod- 
uct requirements, packaging, 
salesmen’s aids, jobber and 
dealer sales aids, etc. 

Co-ordination . . . from architects’ 
Application of ““war-precision” specifications... through dealers’ 
manufacturing methods... to purchases... through factory pro- 
assure peacetime deliveries on duction . . . to contractors’ instal- 
schedule. lation. 


x 


P. & F. Corbin © 


—— ——— RE os GTR Ps 


THE AMERICAN HARDWARE. CORPORATION, SUCCESSOR» 


NEW BRITAIN, , 
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Get a Swe Chip 


ON CUSTOMER PREFERENCE J 








July mag- 
id interest 
L. 


QUALITY BUILT for 
QUANTITY Profits 


Here's a “Number 1”’ utility tool — with a 
practical design and construction for all types 
of applications and all kinds of users. 


Barcalo Sure-Grip Pliers are drop forged of 
fine grade special analysis tool steel, carefully 
heat treated to the correct hardness and 
toughness. Handles are knurled to live up to 
their ‘Sure Grip’’ name. Plier jaws are built 
with sure grip teeth and wire cutting edges. 


Barcalo Sure-Grip Pliers are supplied in a 
broad range of sizes and finishes. Full details 


on request. Write Dept. HA. 





MANUFACTURING COMPANY 
BUFFALO 4, N. Y. 


AUGUST 30, 1945 





Sine v th Y >= | 


| nie z 4 
, avuan | - 
\ ‘) PRODUCTION 


4 
4 
i 
we i 
4 
; “4 


A complete new line of floor 
finishing equipment designed 
exclusively for Rental — by 
CLARKE, leader in the rental 
field. , 
CLARKE equipment 

will increase your 

Rental Income be- 

cause .it is designed 

to give longer, trou- 

ble free, low main- pip 
tenance cost opera- MV-8 HEAVY DUTY 
tion. A few CLARKE SANDER 
features are: 


ECONOMICAL 

FOOL-PROOF 

EASIER TO HANDLE 

MORE PRODUCTION . 
a PERFECT BALANCE ,v sient weionr j 

GUARANTEED i / 


Slmerican Beauty MODERN DESIGN Hf al. 





CLARKE 


os q POLISHER - SCRUBBER 
THE CLARKE PLAN F aprotic hung | 


; FOR MORE RENTAL r ; he nev 
Adherence to the highest stand- PROFITS! , 4 system 


ards of construction and design — Be } of hec 
® h lusi d cs merchandise a more b a —let + 
in the exclusive production of Me profitable Rental iii asad 


electric heating devices h Department with mere 
6 98 plans that have in wint 


gained for American Beauty the Mm =obeen proven by 7 Ue & But 

distinction it enjoys today. thousands of ‘suc- EY wk te inl arena. 
cessful dealers. F , iiraceen bi 

° ° Z 3 en 

When unrestricted production | ; F 4 ic scat pao 

is resumed, American Beauty Elec- | : Gre 

tric Flat Irons will again be made \ over t 


° \\ 1 
available for many of the better “0 Vi Valuable pointers on how to fm le'll v 
>) get the greatest income from free a 
stores. a Floor Rental Department. 
2 Also details and prices on Wh 
- the Clarke Equipment. and k 
For Excellence in 


War Production SANDING MACHINE COMPANY ff °!! he: 


do th 
AMERICAN ELECTRICAL HEATER COMPANY Pioneers Wh the Rental Dield trovbl 


DETROIT 2, MICHIGAN Anc 


30 CLAY AVENUE @ MUSKEGON, MICHIGAN 


—knovy 
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CLARKE 
ER - SCRUBBER 
tL WOOLER 


T NOW! 


s on how to 
income from 


Department. 
d prices on 
pment. 
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When great-grandpa built this subdivided union station, 
hung it full of fret-saw gingerbread, and called it home, 
he never expected to really heat it. He knew that the “island 
system” was about the best he could do—create little islands 
of heat about the house in which the family could huddle 
—let the teeth chattering drafts rage unchecked elsewhere. 
Not much of the house could be made comfortable, or used 
in winter. Great-grandpa substituted grandeur for comfort. 


But great-grandson isn’t going to have a house like an 
arena. He is going to have a small, or medium size house— 
big enough for comfort—but with no delusions of grandeur 
or efforts at impressiveness. 

Great-grandson—millions of him—will want to live “all 
over the house”, will want all parts comfortable in winter. 
He'll want heating devices that are sure, automatic, trouble- 
free and clean. 


What better way to give it to hin—when he marches home 
and begins building his home and his family—than with 
oil heating equipment controlled by “DL” Float Valves. They 
do the job economically—they’re automatic—clean—and 
trouble free. 


And—a lot of these great-grandsons know all about them 
—know how dependable “DL” Float Valves are—for “DL” 
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Float Valves are giving heating comfort to soldiers through- 
out the world—helping provide better field ranges, water 
heaters, tent heaters—without telltale smoke to draw enemy 
fire. ' 


YOECY 


Specify “DL” Float Valve Control on 
space heaters, water heaters, ranges, 
etc. They seldom need servicing and it's 
a simple job when they do. Rugged 


sé 47 
LOOK TO DL 


FOR THE BEST IN 
FLOAT VALVES 


construction and automatic fuel flow 
compensation assure reliability. 


DETROIT LUBRICATOR COMPANY 


General Offices: DETROIT 8, MICHIGAN 


Division of American Radiator 
and “Standard” Sanitary Corporation 
Canadian Representatives—RAILWAY AND ENGINEERING SPECIALTIES LIMITED, 
MONTREAL, TORONTO, WINNIPEG 


“DL” Heating dnd Refrigeration Controls « Engine Safety Controls « Safety 
Float Valves and Oil Burner Accessories © ‘Detroit’ Expansion Velves 
and Refrigeration A ies © Stati y and t tive Lubricators. 

















New Housekeeping Gloves with 
short fingers 

that always fit 

snug to the tips 


Nadjonal advertising is creat- 
rofitable sales for you 


. P : New Ebonettes 
t you to offer your custom- 

ers these new gloves that give Offer Dealer 
them the improvements they've Advantages, too 
long wanted. Quick easy-on with- 

out talc; short curved fingers for Only 3 sizes to stock 
comfort and always snug finger- —small, medium, 
tip fit, roomier palm; non-slip ree, fit all 

finish that holds better than bare tod rg Fair 
hands. It pays you to feature ing 61c. Display sas 
widely popular Ebonettes—order tor, — dozen size as- 
from your Jobber; production  sortment that sells 
is growing. out. 


THE PIONEER RUBBER COMPANY “a an ’ 
Over 25 years of Quality Glove Making Good 
306 Tiffin Road Willard, Ohio, U.S.A. oaneiaben 
New York + Los Angeles SLaoreensee 
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“SPEE-DEE™ Fabric Cement 


now on the market, is used for 

fabric and canvas goods incl —- 
It is waterproof and flexible. hardware 
dealers should stock this product for the de- 
mand is very good, especially from farmers. 
Also do not fail to order a gees of “Spee-Dee” 
Utility Cement. This is an all purpose cement 
and works on any material. It 

of satisfaction, and has a big 

jobber can supply you both of these products. 


OWOSSO PRODUCTS COMPANY 
Manufacturers of "Spee-Dee" Products 
Owosso, MICHIGAN 














Daughter 
PLASTIC 


APRONS 


WATERPROOF 
WASHABLE 


GREASEPROOF! ; 


“Hot num- 
bers! Sell at 
sight. Quick 
turnover. Dis- 
play in window 
or on sales rack 
and watch ‘em 
ge! Colorful— 
smart— protec- 
tive — durable. 
Packed in indi- 


vidual boxes. 


Moke fine gifts. 


Wire, phone or write! 
Supply is going fast! 


No. 48—Motb- 
er’s List price 
$21.60 doz. 

No. 484%— 
Daughter's List 
price $16.80. 
F.O.B. Chicago 
Matehed — sold to- 
gether or separately 


HYDRO-TEX CORP. 





ON THE EASTERN SEABOARD BY 


E. J. MCALEER ano Co. 


F your new product is in the 

houseware field, orin an allied 

field, we have the sales organization 

capable of profitably introducing it to 

leading retail outlets from Maine to 

Florida. Right now. Pyrex ovenware 

and the complete O-Cedar line are 

but two of many nationally known products we represent. 
McAleer salesmen are seasoned in the experience of good 
selling: recognize product advantages: know their outlets: 
know consumer needs in their territories. @ E. J. McAleer & Co. 
is one of Philadelphia’s oldest and best established houseware 
distributors. Put this McAleer selling experience and market 
knowledge to work for you now—for maximum post war dis- 
tribution. Write for details. Inquiries will be kept in confidence, 


In peacetime, in addition to being a lead- 
ing distributor, E. J. McAleer & Co.,; Inc., 
make metal kitchen and wall cabinets, 


McALEER 


AND COMPANY, INC, 
1422 M. Sth Street 
PHULADELPHIA 22, PA. 
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MULTICRAFT 


Ope pont 


Fine craftsmanship and a popular selling price combine to make 
these nationally-known Multicraft giftwares really fast-moving, 
profitable sales-winners for you! Items are striking reproductions 
of hand-carved walnut originals . . . possess a decorative charm 
and appeal that have been dealer-proved from coast to coast. 
You'll find this line your money-making answer to important year- 
round volume! 
FOR SALE BY LEADING JOBBERS 
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1S STILL 
FOR OUR 


ARMED FORCES 


The supply of canvas 
duck is still short 


Millions of fishermen have earmarked mil- 


lions of dollars for new fishing tackle. The supply of quality 


They’re ready to buy and you'll be ready 
to sell ’em if you plan now to be among the b e ° ll h 
thousands of sales and profit-minded deal- lum er 18 stl § ort 
ers who will handle the great new H-I fish- 
ing tackle. 


In the lush buying days that are coming, T . 
look to H-I—manufacturers of the largest eee so we, at ucker 


line of fishing tackle in the world—to sup- 
A = ao that’s chock-full of eye Duck, are short on most 
Before another fishing season rolls around everything; but we look 
unlimited stock and selection of H-T fishing forward to that day 


tackle. Right now we have very little 


available. when we can again serve 
HORROCKS-IBBOTSON CO. our regular customers. 


UTICA, N. Y. 


Peacetime manufacturers of the largest line 
of fishing tackle in the world 


Ft. Smith, Arkansas 
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THE NEW, 48-PAGE ANIMAL TRAP 
COMPANY CATALOG, “How to 
Catch More Fur,” is far more 
than a list of Animal Trap Com- 
pany products. It’s a complete new 
trapping manual that includes a 
history of early trappers . . . infor- 
mation about the habits, dwellings 
and diets of all the more numerous 
fur bearers . . . detailed instructions 
on the right trap and set to use for 
catching each animal. 

Here’s just the kind of trap 
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-.- OF TRAPPING 


Send for Free, New Trapper’s Manual! 
Advertised to Your Customers in Leading Magazines! 


“catalog” that’s most attractive to 
your farmer and farm boy cus- 
tomers. They'll want it... they'll 
read it. It will stimulate their desire 
to trap...and that’s what boosts 
trap sales. 

They'll know that it’s ready for 


ANIMAL TRAP COMPANY OF AMERICA 


V, Wudev 


them, too. This manual is being 
offered free to your customers 
through advertising in leading farm 
and sportsmen’s magazines with a 
total circulation of over eleven mil- 
lion. You certainly can’t afford to 
be without a copy to help you 
answer questions and make recom- 
mendations. Write for one of 
these new catalogs without delay. 


LITITZ, PA. 


Ss 








Announcing— 


A NEW LINE of power tools and electric 
motors designed and built to make it 
easy to produce the very finest kind of 
craftsmanship. 


“Introducing the first item now 
in production. Additional power 
tools will follow 

shortly.” 


Dealerships 
Now Available 


DARRA-JAMES CORP. | Mee mies. 


G.L.D. Building, Waterbury 14, Conn. am | T'S FOLLY NOT TO STOCK MOLLY 


cs a Shelton 
OVER 1000 USES | } Planes 


. “Smoothed” the way to V-J Day 
EVERY FARM, HOME, PLANT ston hase cad Meld” Soest 
IN YOUR TERRITORY NEEDS IT 


NO OTHER MARKER GIVES Shelton’s pag a ee ae 
ALL THESE ADVANTAGES your way to larger sales. Limite 


quantities are available to the 
% Marks clearly on any surface .. . wet or dry, jobbers to start your pest: 
w hand , 
%& Handy, non-breakable, non-inflammable. 7. ee Coren 
%& Precision fitted nibs instantly interchange- 
able by hand. No tools required, 


% Pressure-less. Marks at a touch. Speeds up 
work. Eliminates fatigue. 











¥% Quick, clean, always ready to use. 


% Unconditionally guaranteed for mechanical 
perfection. 


ad 
Only Use Floquil Roller Marker and Floquil Always Better Value 
Aa os Plastic Stencils for smudgeless, sharper 
ing “i: 
to stenciling on any surface. 
— Write for Informative Literature 


g HE Ane & TOOL merc CO 
°- FLOQUIL PRODUCTS. INC. | eabegetnehibMbeaiineii 
No threads to DEPT. H 1993.BROADWAY e NEW YORK 23 | SHELTON. connecticut 


alana DISTRIBUTORS IN PRINCIPAL CITIES posses 
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gS 
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@ There’s a mighty job to be done on the power and com- 
munication lines in America—improving present facilities— 
extending new lines to bring service to new users—both 
domestic and industrial. 

Utility companies are laying plans now to start this pro- 
gram as soon as conditions permit. And included in their 
plans are new tools and equipment for the thousands of line- 
men and electricians required by this development. Klein 
pliers and Klein equipment will be on the job serving these 
men in the electrical industry as they have “Since 1857.” 


DISTRIBUTED THROUGH JOBBERS 
Foreign Distributor: 
international Standard Electric Corp., New York 


This book on the care and safe 
use of tools will be sent on request. 


WAGE 


3200 BELMONT AVENUE 
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% | PROFITABLE HARDWARE STORE ITEMS 
PROFIT PRODUCER! | oe ae 


venetian blinds. Dries in 2 
Look mo further — get set with Electrite Fence Con- or 3 hours. Net oily or 
reasy. 

trollers — the fast selling profit linc! Models for every dete 

ii i CELLTITE Damproofing water- 

proofs, preserves stone, con- 

crete, stucco, tile, brick, 

Plaster, wood, plastics, base- 

ments, silos, gymnasiums, 

cement walks, driveways, 
plastered walls. 


EASILY APPLIED— 
LONG LI 


THE COMPLETE LINE eS en 
OF ELECTRIC FENCE | 25 e 
CONTROLLERS : SHOE SOLES LAST LONG- 


\ ER. 
s = “ALL THREE EXCELLENT 
/ ITEMS’ —LIQUID WAX 


SHEPS SADDLE SOAP a 
cleaner and preservative for 
boots, shoes, saddles, leather 
jackets, other fine leather. 
“A very convenient, prac- 
tical product.” 


SHEPS SHOE PASTE water- 
proofs heavy duty leather 

DE LUXE \* exposed to weather—work 
shoes, boots, saddles. Used 

Medel by farmers, miners, factory 
| workers. 


pg me PEL ; : "A SUPERIOR 
clamp, PRODUCT" 












































Sold by jobbers everywhere. 
Inquire of salesmen. 


110 volt) sells at $26.50; 
Model oat velt) sells ‘ Mfg. by 


mts NEATSLENE COMPANY, Omaha 8, Nebraska 








PREMIER 


NO. 45E PAN & GRILL 
For Water, Medicine, Milk or Mash! 





BCACK LEAF 40 
has So Mang Yses! 


@ It kills many destructive insects on | 
Poultry flowers, fruits, vegetables and other types 
Gardens of vegetation; or spread on roosts it kills | 
Drench for Sheep = noultry lice and feather mites. As a dip 
and Goats it is effective for scab on sheep and lice 
Flowers and ticks on sheep and cattle. Used also 
Fruits to control internal parasites in sheep and 
Shrubs goats. Full directions with every package. Wire Grill Snaps On’ Packed 2 Dozen. Ship. Wt. <8 ibe 
Order direct from this ad, or send quick for low Dealer’s 


Tobacco By-Products & Chemical Corp.,incorporated cost and descriptive card. 
Louisville2, . . . . Kentucky THE NATIONAL IDEAL COMPANY 
906 Summit, Toledo 4, Ohio 











They Look For the Leaf on the Package 
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THE NEW POSTWAR 


Sotlaman 


Here is the first picture of the new Sportsman hand 





mower which we predict will make a great name for itself 
among hardware dealers. 


Built of pressed steel it is light weight, easy to handle, 


quiet . . . and because it is engineered properly to close 


tolerances, it shears the grass and does not tear it. 


You are going to like the Sportsman. It is a fine mower, 


< 
and one that your men will enjoy sellings We intend to build 


lebraska 


—. 





it in large quantities and sell it at favorable prices. 





FOR SMOOTH, EASY CUTTING—THE SPORTSMAN - ' 


LL 


TORO 


MANUFACTURING CORPORATION 
MINNEAPOLIS, MINNESOTA 


Strong 
48 lbs. 


Dealer’s 


AMERICA’S NUMBER ONE BUILDER OF FINE MOWERS 
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ARMSTRONG-BRAY 


WM cat 


Have not only regular card which pro- 
tect fingers from sharp points, but with 
extra double (patented) blue align- 
ing cards that hold hooks securely, 
prevent hook loss either from handling 
or in short end waste—every hook can 
be used. 6 sizes. Wiregrip is applied 
with a wiregrip lacer or any other 
standard make lacer or lacing machine. 


ARMSTRONG-BRAY 


QTEELGRI 


BELT LACING 


applied with a hammer in a few min- 
utes. STEELGRIP penetrates all types 
of belting easily, clinches down flatly, 
gives a smooth “humpless” joint. It is 
especially recommended for fabric and 
rubber belts because it compresses and 
protects belt ends and prevents fray- 
{above} Note how patented ing. Comes in 8 sizes, with double 
double aligning card holds “hinge" rocker pins that take up wear 
cach WIRSGRIP BELT Hook and increase flexibility. Packaged in 
” 5-sene. standard boxes and handy packages 
for convenient display. 


The Most Complete Line of Gear, Wheel and Bearing 
Pallers—Both Standard and Universal 


STEELGRIP—Standard Rigid Arm Pullers (both 2-arm and 3-arm) 
with forged heat treated arms and special steel screws. Safety de- 
signed—the greater the pull the surer the grip on the work. 16 types 
and sizes. STEELGRIP SPECIAL Pullers include Fan Propeller Puller, 
Battery and Electric Terminal Puller, and Pitman Steering Arm Pullers. 


CHAINGRIP—Universal Pullers (3 ton and 12 ton capaci- 
ties). Pull spoked wheels, solid gears, pinions or sheaves 
either close to or at considerable distance from the end of 
the shaft. Proof tested chains with chain hook on one end 
and on the other end special hooks for motor pulleys, bush- 
ings, etc. 


Write for 
Catalog Sheets 


IREGRI ea 


TA , 
3 S ANDARDII VISE LACER 


WIREGRIP LACERS 


The Wiregrip Lacing Machine applies 
all standard make belt hooks. The Vise 
Lacer is operated by any ordinary 
bench vise. Parts of the #3 Lacer are 
interchangeable with similar parts of 
other standard lacing machines. 


aa ia Belting 


Mee am FLEXGRIP 
t Couplings and 


a SUREGRIP 
4 


Hooks are pro- 


UREGRI Colvin” Round 


Prompt 


| ( )) Delivery on 


Both Types 


FLEXGRI For Round 


ND BELT 


With doubled and redoubled manufactur- 
ing capacity ARMSTRONG-BRAY & CO., 
continues to give prompt delivery on all 
of your belt lacing needs . . . not only on 
one but on both standard types of belt 
lacing. 


ARMSTRONG-BRAY & CO. 
“The Belt Lacing People" 
5348 Northwest Highway, Chicago 30, U.S.A. 
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YOu PiACcE the abrasive products you 
carry ‘‘on a pedestal’’, and rightly so, 
for quality pays off. But do you give 
equal attention to bolts and nuts 
which, as you know, are bread and 
butter to a distributor? They can be 
gravy, too — if the fasteners are right 
and are properly merchandised. 


PC est 
a: ATE Pm 
Ms aie ne 


3 
: 





A DETROIT distributor picked this 
RB&W EMPIRE Bolt and Nut from 
his stock. Had his hand fallen on 
another from the same RB&W stock, 
it would have photographed as well, 
for all RB&W fasteners are uniform in 
their clean-cut heads, fine-finished 
barrels, perfect threads. No wonder 
RB&W fasteners assemble faster. 





FOR 100 YEARS RB&W'’s policy has 
been to make its line one on which 
distributors can build reputation, as 








@ applies . A 
- The Vise well as volume and profit. To this 
ordina . 
Lacer are end, a continuous program of re- 
arts 
-" T search and development work has 
constantly improved quality. To this 
Round , ; : 
ing end also, RB&W has invested in ad- 
vertising the extra values of its prod- 
XGRIP or , 
ings and uct—the same values which you will 
EG - ‘ . ‘ : 
ane il find work so well in actual selling. e. 
for Round . rosea? 2 
}. i sf ‘ 3s : 
ompt Pla * " 
' $ Be 
Dery on 
nanufactur- ai 
AY & CO., 
yery on all 


10t only on 


| LIPKLLLOT SMELT 


RUSSELL, BURDSALL & WARD BOLT AND NUT COMP. 


bike 
Factories at Port Chalee N. Y., Coraopolis, Pa., Rock Falls, Ill. Sales Offices at Philadelphia, Detroit, Chicago, Chattanooga, Los hiaidies Portland, Seattle. 


30, U.S.A. 
aaa 
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‘res, that familiar Red Head duck is rather 
elusive this season. We're talking, of course, 
about the duck that identifies America’s “happy 
hunting” clothes. The reason is obvious. Those 
rugged Red Head fabrics have flown to many 
foreign parts with Uncle Sam’s fighting men 

Meanwhile, in past months, we've scoured 
the market for substitute fabrics . . . have come 
up with several lucky “finds.”’ Frankly, they’re 
not the exact Red Head standard in every re- 
spect . . . but Uncle Sam's tested these mate- 
rials thoroughly and that spells satisfactory 
service. However, there’s no abundance. 

So, if your dealer is temporarily out of the 
garment you want, call back later, please. He 
may have it then. Yes, and if you're real lucky, 
you may even run into a garment made of gen- 
uine Red Head “Squaltex,” “Fishuntex” or 
“*bone-dry’’ duck. It’s worth looking for! 
RED HEAD BRAND Ceo., Chicago 41, Illinois 


\- DAY is now history. In the 


not too distant future, it is hoped 
that we will again be permitted to select the ma- 
terials we want and to finish them in the special 
tones and treatments for which you have indi- 
cated definite preference. 


Until then, let us continue to be grateful for 
our share, though inadequate for your needs, of 
the only materials available (mainly those speci- 
fied for use by the Armed Forces). Theirs is still 
the biggest job, and we cannot relax in our 
cooperation until the job is done... 
when V-J Day is a reality. 


In Pre-War days it was RED HEAD, and so 
has it been through all the anxious months of 
conflict. You can rely on it that this leadership 
will be maintained when peace returns and again 
restores the privilege of choosing material... 
controlling its quality . . . its ultimate fabrica- 
tion . . . and fashioning it into the most Sports 
Fitting designs. 


RED HEAD BRAND CO. 


4311 W. Belmont Avenue 
Chicago 41, Illinois 


HARDWARE AGE 





Send today for your free copy .of our 
16-page brochure: “The Story Behind 
The Turner Brass Works”. 
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Turner Tested Torches and Fire Pots are 

unequalled for quality, safety, and service! They 

have won preference throughout the country for such 

superior engineering and design features as blow-proof pump 

construction ... double-rolled and soldered safety seam which Jocks 

the bottom to the tank shell . . . socket-wrench construction of the hexa- 

gon feed pipe inlet which makes turning impossible and guards 

against leakage. In addition, they have earned the confidence of users 

and dealers alike because of the thoroughness with which each in- 

dividual torch and fire pot is factory-checked and inspected . . . in- 

cluding, after final assembly, an actual burning test under regular 

operating conditions. See your jobber for delivery information, to- 
gether with complete specifications on available models. 











YOUR REQUIREMENTS IN 
MARINE AND CONTRACTOR'S EQUIPMENT 
PROMPTLY SHIPPED FROM STOCK 
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WHY ARE THOUSANDS War Work Limits Supplying All Demands for 
OF HOUSEWIVES BUYING CHICAGO LOCKS 


ees but ees 
Gil” . We Look Forward to the Day When We Can 
: Again Fully Supply All Our Customers 
REGI STER 9 In the meanwhile, please re- 


SEIehor S mag One St Dee a 
‘ Shackle . . . This ‘*Double- 


Locking — Double Security’’ 
promotes quicker, easier sales 
—with every sale winning ex- 
eames Good Will—for 





There's a “CHICAGO” 
Lock for Many Needs 
Padlocks, ‘‘Ace’’ Locks, Cyl- 
inder Locks, Single, Double 
Bitted Locks for Burglar 
Alarms and Airplanes. 





Sinclair Register Shields Save Walls and Draperies 
udge From Hot Air Registers 
Housewives are installing register 
shields in all the rooms of their 
homes. Sinclair Register Shields 
are adjustable to fit any size of 
register. Attached in a minute. 
Handsomely finished enamelled 
steel frames, with special-treated, 
washable filters. ? : ; 
They sell on sight. Low priced Drawer Lock No. 1970 


quality item with an unusually good Shown Half Size 
dealer mark-up. Cut Open View, Actual Sise . 


Send for Illustrated Folder and Details 





‘one 14 





CHICAGO LOCK CO. **ehexcs"" 
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RAY-O-VAC 
LEAKPROOF | 


offers all these \ LEAK PR 


B : Protects Your." Flas 


VAM 
yuu 
\ 
Wee 


. BATTERY 


STAYS FRESH 


in your stock 


STAYS FRESH 


in your customers’ flashlights 
-even for years and years 


F € - ee i 


“ 


FLASHLIGHT ¢ 


GUARANTEED READ THIS 
GUARANTEE! < 


not to damage their flashlights | ;¥- win vr 


by ruinous corrosion p porate tshign  § 
A damaged by pid } 


“ rosion, leakage, or 


q!"RAY-O-VAC LEAKPROOFS | ==": | 


LEAKPROOF cel}, 


RAY-O0-VAC COMPANY 
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Ds WATER SYSTEM 
DEPARTMENT 


foout 


Behind this Door 


Lie Desirable Profits 


Goulds Water Systems provide 
the sound foundation for estab- 
lishing a Goulds Water System 
Department as an exceedingly 
important and profitable part 
of your business in the rich 
suburban and farm market. 


After you sell a Goulds, its 
owner becomes a likely pros- 
pect for many running water 
accessories, from milk coolers 
to bathtubs, from garden hose 
to washing machines. 


For your full share of this 
profitable business .. . depend 
on Goulds to help make your 
Water System Department suc- 
cessful. 


You can count on Goulds for 
the finest line of water system 
copipanens, led by the famous 
Goulds Jet-O-Matic. Despite 
Uncle Sam's continuing demand 
for thousands of Goulds Pumps 
for the war in the Pacific, we 
are steadily expanding our out- 
put of water systems for farm 
use insofar as man power and 
materials will permit. 


bUULL 


ie LE 


In normal times, Goulds manufactures 
more than 150 different types of pumps 
— pumps with capacities from a few gal- 
lons an hour up to more than 1,000,000 
gallons an hour— pumps for a wide va- 


riety of uses in many industrial fields. 


With 97 years’ experience in solving the 
tough and intricate pumping problems 
of industry—plus our accelerated war- 
time experience in designing and build- 
ing many types of pumps for the Army, 
Navy, Coast Guard and U.S. Maritime 
Commission — it is only natural that 


Goulds has become the world’s largest 


The Goulds Jet-O-Matic Dual-Service Water System 
for either Shallow Well or Deep Well Service 


manufacturer of. pumps exclusively, with 
a wealth of accumulated knowledge and 
skill and resourcefulness which has en- 
abled us to design and build the finest 
low-cost water systems for the rural and 


suburban dweller. 


Goulds offers the dealer a line of domes- 
tic water systems which bear the finest 
name in their field. With complete con- 
fidence, you can depend upon Goulds 
products and the Goulds Company to 
sustain your reputation for dependable 
merchandise, good service, and full value 


for your customers. 


Wwe GOULDS PUMPS, Inc. 


SENECA FALLS, NEW YORK 


WATER SYSTEMS 


FOR EVERY FARM AND HOME NEED 





Water System 
ell Service 


ively, with 
rledge and 
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the finest 
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EASIER TO SELL A RITE-WAY 




















Plates Gold, 


REPEATING 
PROFITS ON 
SUPPLIES 


Owners of Warner 
Electroplaters come 

back again and again 
fos needed supplies. 

You make repealing 
profits on Renewable 
Anodes, and on Gold, 

Silver, Nickel and 
Copper Electroplat- 

ing Compounds. Sup- 
ply list and discounts 
included with your 
first shipment. 


ORDER TODAY! 









An Electrolytic 

Tool of 
101 

Uses... 


New 


Gur ELECTROPLATER 


Silver, Nickel, Copper! 


NEW SALES-MAKER! ... just what every hob- 
byist and mechanic needs and wants! With the new 
battery model Warner Electroplater entire modela 
and fittings can be plated easily and quickly Worn 
articles, faucets, tools, silverware, etc., can be replated 
with beautiful coat of gleaming metal. Equipment i» 
cludes: 10’x14” Control Panel, Variable Voltage 
Regulator, Work and Brush Terminals, Battery 
Connectors, Patented NYLON-LUCITE Elec- 
trolytic Brush with 4 Anodes. Al! necessary sup- 
plies: Electroplating Compounds for Gold, Silver, 
Nickel, Copper—also Degreaser, Cleanser, Instrue- 
tion Book and Wiring Diagram. LIST PRICE 
$19.75. Your price for sample, $14.81. Lots of 3 
or more: $13.17 F.O.B. Shipping weight 7}bs. each, 


MASON-WILLIAMS CO., Dect. B-9 
663 N. Wells St. CHICAGO 10, ILL. 
ee ee ee 
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THE 


COLUMBIAN 
VISE MEFS. CO. 


9017 BESSEMER 
AVENUE 
CLEVELAND 
> 4, OHIO 





Fingertip Coutrol 





No. 361 Drawer Slide 





BIG 
DEMAND 
for pantry and 
closet drawers, 
tool drawers, 
buffets, chests, 
filing cabi- 


shelves, etc. 








nets, slide-out | 





HEAVILY LOADED DR Awe 


BALL BEARING 


DRAWER 
SLIDES 


e Large, heavy drawers pull out at a touch. 
No sticking or jamming. 


e Ball bearing action... smooth and quiet. 


e Drawers pull out all the way. All contents 
easily reached. 


e Drawers easily lifted out, but cannot fall 
out. 


e Standard lengths from 15” up. 
WRITE FOR BULLETIN No. 39-30 


GARDEN CITY PLATING & MFG. CO., INC. 


OGDEN BLYD 


& S. TALMAN AVE CHICAGO §&8, ILL 














Pincor Blue Diamond and 
Pincor Gold Crown gasoline 
electric generating plants, 
have afforded thousands of 
users a source of DEPEN- 
DABLE POWER for Home 
use, on Farms, in Mines, on 
Construction Jobs, and in 
Industrial Plants. Today 
these rugged Pincor Units 
are serving on the Fighting 
Fronts of the world where 








BATTERY CHARGERS 


DEPENDABLE POWER 


PINCOR IS a NECESSITY. 


Products for Post-War 
Pincor 
POWER LAWN MOWERS yen nee are 
HAND LAWN MOWERS available in eithe: 
“ AC or DC models 
POWER PLANTS and as Battery 
WATER SYSTEMS Charging units. 





Write for Details Today! 





PINCOR 
h 4adl UCM 


BUY BONDS 


PIONEER GEN-E-MOTOR 


ay MICA 1” 
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ror cutting plastics or stainless steel, for example, don’t Iet 
him use an ordinary Machinists’ File. Tasks such as filing 
plastics, stainless steel, aluminum or brass, deburring rough 
castings or lathe filing require a file designed specifically for 
that job. Suggest one of the Special Purpose NUCUTS... 
consult the accompanying chart. 

Follow up your discussion by showing your customer 
Heller NUCUT “Wavy-Teeth” Machinists’, Mill and Saw 
Files so popular for general purpose filing. Explain how the 
patemted “Wavy Teeth” construction of this “two-in-one” 
NUCUT file with both coarse and fine teeth, cuts and 
smooths with every stroke to make filing easier, quicker 
and better. 

Let your jobber advise on the proper selection of Special 
Purpose Files as well as “Wavy Teeth” Files to meet your 
customers’ requirements. 


HELLER BROTHERS COMPANY 
America’s Oldest File Manufacturers —Good Tools Since 1836 


Newark 4, New Jersey * Newcomerstown, Ohio 


HELLER 
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When he asks for a 
Special Purpose File... 













Typical Applications NUCUT Special Purpose Files 











NAME SHAPE GENERAL USES 
Stainless All Stainless steel and other hard 
Steel File Shapes metals. 

Plastics All Shaping and cutting molded 

File Shapes plastics and other composition 
materials. 

Aluminum Flat and Cutting and finishing alumi- 

File Half-Round num and aluminum alloy cast- 

* ings. 

Long Angle Flat Lathe work where smooth fin- 

Lathe File ish is desired. Also soft, non- 
ferrous metals. 

Brass Half- Cutting soft metals such as 

File Round brass, bronze, copper and 
aluminum. 

Foundry Flat Rough, general Foundry Fil- 

File Half-Round ing. Other hard metals. 











WAVY-TEETH 
FILES 

















Specially selected for the 
Hardware 
Retailer 





Practically every cus- 
tomer entering your store 
is a prospect, at one time 
or another, for one or 
more of these sturdy, serv- 
iceable Gilmer V-Belts. 
They are specially 
selected to cover 887 
applications—washing 
machines, oil burners, 
power tools, home work- 
shop equipment and 
other small appliances. 


The assortment consists of 35 Gilmer V-Belts, a 
variety sufficient to fill most of your customers’ re- 
quirements. Attractively mounted and arranged on 
the compact Gilmer “Eye-Ful” Tower, these belts 
make an attractive counter or window display. 


The V-Belt business is always active, and is highly 
profitable. Take advantage of this big demand. Mail 
coupon below for the Gilmer No. 350 Assortment, 
It costs but $21.01, including selling accessories, 
and gives you a profit of $14.01. 


L. H. GILMER COMPANY 
Tacony, Philadelphia 35, Pa. 
Division of United States Rubber Company 


~- +--+ 6-7 


L H, GILMER COMPANY 
Tacony, Philadelphia 35, Pa. 


Send me the complete Gilmer “Eye-Ful” Tower Assortment, 


No. 350, as follows: 
1—35 assorted V-Belts for h 
2—Gilmer Handimeter (patented) for quick measuring of belts. 
3—Display stand, sign, inventory form. 

4—Gilmer Belt Catalog, “America's Belt Bible”. 


Bill me $21.01 through your nearest jobber. 


hold pli 
C34 
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‘PIPE CUTTING 


with 





Thin Blade Cutter 





And it sells 
with less effort 
and more speed 





, @ Users like it because that unusual 


thin-blade wheel knifes right through 


| pipe, quickly, easily and practically with- 





out burr—because it’s made of tool-steel, 
coined from heavy sheet, heat-treated 
and assembled in its solid hub. In the 
warp-proof malleable heavy-duty cutter 
frame it always cuts true, saves time and 
effort. Made in 5 sizes for pipe to 6”. 


| The profitable repeat-order cutter—we’re 
| doing our best to supply everybody. 


RimEiD No. 42 and 44 4-wheel Cutter 
with short handle for cutting in tight 
places, cuts quickly with quarter turn, 


WORK-SAVER PIPE: TOOLS 


THE RIDGE TOOL COMPANY - ELYRIA, OHIO, U.S. A. 


HARDWARE AGE 





FERRY CAP 


* PIONEERING * 


The First Company to Produce 
Cold Upset Connecting 














Subjected to terrific 
punishment... 


FERRY CAP 


Diesel Freight Locomotive for the Burlington Lines. 
Tat ee 


ADE of nickel alloy steel, threads allied are one of the most 

or cut, and finished to extremely close vital parts of this 
thread and body tolerances—body ground dere Stauth tacoma 
where specified—these bolts are noteworthy for the 4 erates ssiargmat 
strength, toughness, and precision—in brief, for their 
performance. 








Ferry Cap—recognized pioneers in cold upset connecting 

rod bolts for American industry—was the first company 

to produce nickel alloy steel cold upset connecting rod BE 77, same shilled workmen who produce 
bolts—the first to turn out rolled thread connecting rod P these outstanding connecting rod bolts 
bolts 15% to 20% stronger than threaded by other # produce SHINYHEADS — America’s Best 
known methods. Looking Cap Screw — SHINYTHREADS 
Millions of Ferry Cap connecting rod bolts were used — America’s Leading Aircraft Engine 
daily before and during World War I, and are used daily Studs — and other Ferry Cap products. We 

in the leading diesel, marine, jeep, truck, and tractor shall welcome the opportunity to discuss 
motors of the country in World War II. your requirements with you. 


The FERRY CAP & SET SCREW Co. 


215$ SCRANTON ROAD @ ’ CLEVELAND 13, OHIO 
Pioneers and Recognized Specialists, Cold Upset Screw Products since 1907 


CAP AND SET SCREWS © CONNECTING ROD BOLTS © MAIN BEARING BOLTS © SPRING BOLTS AND SHACKLE BOLTS © HARDENED AND GROUND BOLTS © SPECIAL 
ALLOY STEEL SCREWS © VALVE TAPPET ADJUSTING SCREWS © AIRCRAFT ENGINE STUDS © ALLOY STEEL AND COMMERCIAL STUDS © FERRY PATENTED ACORN NUTS 
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of Coated Abrasive Product you use --* 
and order it easily whe® you specify Coated Abra- 
» to help you 


RUNDUM 
how it works: 
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f easier Pro 
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dassure you © 


save time an 


1ES propuct 
if your business is in the metal- 
working field, “J ndustrial Cloth” 
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The new names are simpl 
describe the product 
they are easily reme 
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M” is a registered trade mark of and 
. of a a 7 + 
fi e by The 
Carborundum Company) 
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ORDER COATED ABRASIVES 


NEW MARKING SYSTEM 


SEND FOR THIS 
NEW BOOK 


It provides important informa- 
tion about Coated Abrasive Prod- 
ucts and their uses. Features in- 
cluded are: 


1 Sanding and Finishing Proc- 
esses. 

Abrasive Grains. 
Classification of Grain Sizes. 
Bonding Materials. 

Coatings. 

Backing Materials. 

Flexing. 

Suggestions for stocking. 
How to identify and specify 
Coated Abrasive Products by 
“CARBORUNDUM.” 
Recommendations for Belt 
Splices. 

Machine specifications for Belt 
Sanding. 

Specifications for Standard 
Coated Abrasive Products. 


2 
3 
4 
5 
6 
7 
8 
9 


~ 
.°] 


The Carborundum Company 
Niagara Falls, N. Y. 


Please send me my free copy of “SAND- 
ING AND FINISHING” 
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ii 
about the hunter 


and the Big Cat 


(with 2 moral for you) 


o-,ane 


ve 6 WK 


There once was a man who had been told that a 
big cat was creating havoc down at his barn. So, he 


started after it armed with a bag and a catnip mouse. 


Only to learn that there are cats and cats...and that 


one of them is a Lion. 


In every field, there is One that stands out—the 
Leader. Among coffee makers it’s . . . well, you fill in 
the answer. It’s the one coffee maker your customers 


ask for by name. 


Reasons: consistent, persistent advertising ever since 


1927 for one thing. More important: your customers 




















have come to look to Silex for the new advances in 


coffee maker design. 


Expect soon still further improvements out of the 
great Silex laboratories... not only in coffee makers, 
but in the Silex Steam Iron and other new items 
to bear the Silex name. Whatever the Silex brand 


appears on is, and will be, “king of its kind.” 


In planning your housewares operation, in 
your advertising, in your displays, 
feature brands that are “tops.” And in 


coffee makers, the top brand is Silex. 


rue FILE X co. 


TRADEMARK REGISTERED U. 5. PAT. OFF. 


HARTFORD 1, CONNECTICUT - ST. JOHNS, P. Q., CANADA 
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ARE AGE 


PRESENTS 
THE BIGGEST ER 


EKCOWARE 
SHOWS A 


IMPROVEMENT =| 


IN 


STAINLESS STEEL 
UTENSILS! 


TI cy vik CORREA 


nme a ee 
ee 


ERC OWAR 


“Chinless Stool 
UTENSILS 


To the beauty and quality of stainless steel utensils Ekco now 
adds not only eopper over the bottoms to spread the heat better... but a 
chromium coating over the copper to keep the bottoms clean! Once again 
Ekco gives you and your customers a plus that puts this line of fine stainless 
steel utensils way ahead of the field! 

When can you get deliveries? Just as soon as war conditions 
permit. But EKCOWARE Stainless Steel Utensils are worth waiting for— 
a full line of pans, pots, double boilers, skillets, etc.—with handsome, black 
plastic knobs and handles—all identified by the EKCOWARE Copper Ring. 


These famous products make EKCO—the Biggest Name in Housewares: FLINT Hollow 
EKCO Ground Cutlery; EKCO Pressure Cookers; A & J Kitchen Tools; GENEVA FORGE 
Cutlery; STA-BRITE Tableware; OVENEX Tinware; TRU-SPOT Flashlights, and others. 


EKCO PRODUCTS COMPANY °* 1949 North Cicero Avenue, CHICAGO 39 


FOUNDED IN 1888 AS EDWARD KATZINGER COMPANY 
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nough to own i t 
: ici ec: € 

can easily enjoy delicious ape a ho 

suggested below. No — iia 


CO roaster. Set th 
a t it. Best of all, 
of your kitches 


T¢ you're lucky ¢ 


ur electric 
pron timer. And forge 


raise the temperature 


Meat Loaf Ibs. veal shank or ham 8 

2 fat pod nme groundin by heater bard 
i ans grains of pepper 
1 small onion choppe fine He 
4 tbsp. catsup or tomato so - 
lcup d bread or cracker ¢ -_ 
(Mix and pack in greased loaf tu 


k in smal} 
zeta String fresh beans, brea 
“ od aol covered inset pen,ake es 
1 tsp. salt, and pork chop bones ; 


5 ned. sine potators and place 


Sparkling, sanitary 


NESCO 


porcelain-on-steel 
Enameled Ware is 
smooth, easy-to-clea 


NESCO products are advertised 


nationally by ads 


The five big Nesco factories are pro- 
ducing shells, grenades, bomb fins, 
food containers, etc., for Army and 
Navy—but Nesco advertising is being 
continued in women’s magazines and 
farm journals reaching 24 million 
families. 


like those above 


Nesco products are being redesigned 
and streamlined to meet post-war com- 
petition. Nesco dealers may feel confi- 
dent of increased volume, faster turn- 
over, better profits. It will pay you to 
build your promotion of housewares 
around the famous NESCO label. 


NATIONAL ENAMELING AND STAMPING COMPANY 


World’s Largest Manufacturers of Housewares 
Executive Offices: Milwaukee 1, Wisconsin 


SAMPLES DISPLAYED AT 
1462 Merchandise Mart, Chicago * 200 5th Ave., New York © Western Merchandise Mart, San Francisco 


£10 features of 
hat pla 





Here is a label that stands for 
top quality. Millions of women 
regard it as an assurance of 
enduring satisfaction. It builds 
sound, profitable business for 
merchants. 


+ 
Keep your War Bonds . 
—and Buy More! 
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The world’s first coal 
andwoodrangette! This 
new Mascot Model is 
designed to keep pace 
with tomorrow’s stream- 
lined homes. AND it’s 
HEAT-ENGINEERED! 
That means it’s built to 
get the maximum heat 


from every pound of 
fuel and its insulation 
will assure users efficient 
baking results. It is a 
water heater, kitchen 
heater and incinerator. 
Patent applied for. Will 
be ready after Victory. 
Write for information. 











MASCOT STOVE COMPANY %* DEPT. A, CHATTANOOGA, TENN. 
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Available now! This room 
heater has extra large fire 
box; it gets maximum BTU 
of fuel; takes 50 Ibs. coal; 
leaves small ash; no clink- 
ers; non-clogging grates. 
Incinerator, water heater 
with cooking top. 








This new magazine type 
water heater gets the maxi- 
mum BTU from every 
pound of fuel. It’s HEAT- 
ENGINEERED and oper- 
ates 24 hours on one filling. 
Patent applied for. Will be 
ready after the war. 


Write for Full Information 


MASCOT 
STOVES: HEATERS 





COILING FOR A GIANT’S JOB... 


By David Dietz, Science Editor “At Plymouth Cordage Company—largest rope- 
makers in the world—thirty-seven rigid tests insure 


of Scripps-Howard the quality of every coil of Plymouth Rope. Thus, 
ag wiel om 2a modern science reinforces the ancient craft of rope- 
A big rope does a giant’s job. It “ , . 
making to build greater strength, longer life, more 

useful performance. Those Plymouth Ropes protect 


human life and property in the more than 400 useful 


speeds the production of goods and 
the shipment of vital freight to and 


fro, the world around. It conquers : 
q jobs that men have found for rope to do—on farms, 


the Juggernauts of weight and : . 
oe © in factories, at sea—in peace and war.” 


height and distance that men must 


overcome to move heavy things—or hold them. Plymouth Cordage Company, Plymouth, Massachusetts. Dis- 
trict Offices: New York, Chicago, Houston, San Francisco. 
Rs) 


I'wo months from now, the Plymouth Rope you Warehouse Stocks: New York, Boston, Philadelphi imore, 
< t Houston, Chicago, San Francisco. 


see coiling here may be working down at Capetown In Canada; Cordage Distributors, Ltd. 
or at a Minneapolis mill—or a Manhattan pier—or P ‘WM #3 wu T $+ 
at Vladivostok, Calcutta or Cherbourg. 
“But not yet. This swelling coil of rope is being CORDAGE 
fed from three huge reels. Each reel carries a heavy PRODUCTS 


strand, made of scores of spiraled yarns. Each yarn daine) Gallia Wnt cadatien: Ydlins- edit vesiie 
is composed of hundreds of carefully twisted fibers 
of tough selected abaca or sisalana from far parts 


eer 





“THE ROPE YOU CAN ®RUST 


of the earth. 
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CHICAGO - 


Liberty Distributors is ready to 
show and tell the world—to let every 
progressive manufacturer and retailer 
KNOW what these 10 years of effort 
have built for YOU! Since 1935 Liber- 
ty Distributors has operated in the in- 
terests of the independent dealer. 
Composed of a nation-wide group of 
25 aggressive wholesale distributors 
united for better distribution, Liberty 
Distributors has a combined force of 
1200 salesmen serving 70,000 indepen- 
dent Blue Ribbon Dealers in every city, 
town, village and cross road in the 
United States with well over One Hun- 
dred Million Dollars ($100,000,000) 
worth of merchandise annually. 


WHAT DOES THIS MEAN TO YOU? 


Liberty 


PHILADELPHIA - LOS ANGELES 


HEADQUARTERS: 


TO YOU MANUFACTURERS— 


Liberty offers immediate nation-wide 
distribution through 70,000 Blue Ribbon 
Dealers. Gain more economic distribu- 
tion, @ sounder basis for planning op- 
erations and able representation by an 
alert wholesale organization which cov- 
ers EVERY area in the country. If your 
items have merit, bring or send us your 
samples NOW! 


TO YOU INDEPENDENT DEALERS 


Liberty Distributors offers the tools 
to meet toughest competition PROFIT- 
ABLY—yet BE YOUR OWN BOSS. 
See your nearest Liberty Distributor 
TODAY! 


Distributors 


14 NORTH STH STREET, PHILADELPHIA 5, PENNA 








WOOD Specialization 


CREATED THESE 


The strongest yet 

most comfortable — 
shovel grip made. - 
Never checks of 

splits... no rivets 

to come loose. y 


The Moly D Handle 


When civilian business comes back 
to normal, and post war competition develops, 
you'll be mighty glad for the extra selling edge 
which Wood's Exclusive Construction Features give. 
No other shovels, spades and scoops have these 
extra advantages and therefore no others sell as 
easily, repeat so often. 


Give yourself the volume sales support which 
Wood shovels provide, by making sure that 
Wood's specialized hardware brands, “Stuart” and 
“Wilson” are.on your post war want list. 





The Wilson Open 
Back... with Steel 
1-Beam Handle Re- 

inforcement. Hii} 


" 
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The Stuart Closed- is | 
Back... with Steel 

1-Beam Handle Re- 
inforcement. 
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. @ First requisite of any washer is that it wash clothes clean. Black- 

sae stone’s efficient agitator action does just that. Then it rinses the 

clothes thoroughly with an active, agitated rinse. Then it whirls 
BUY WAR BONDS them really damp-dry—some articles ready for ironing. 


Throughout these operations, positive mechanical controls take it through 

SELL BLACKSTONE its paces automatically—without fuss, noise or vibration. No, it’s not bolted to the 

floor—it has no special foundation. Alone, or in company with the Blackstone 

Dryer and Ironer, it’s a smartly-designed appliance that matches 
standard-dimension equipment of the modern home. 











You will want the sales advantage of Blackstone’s Complete 
Laundry Equipment line. Investigate the Blackstone 
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Intormal Editorial Comments... 


Just Among Ourselves 


... By Charles J. Heale, Editor of HARDWARE AGE 








Victory and Peace! 


A GLORIOUS mil- women will be returning home. _ we are to win the peace now 


itary victory has been achieved 
by the United States and its 
Allies in the greatest global 
conflict of all times. Peace is 
with us again and soon many 
of our service men and 


Just as war had its major 
economic problems so will 
peace. With the cessation of 
hostilities, come new opportu- 
nities and responsibilities, both 
national and international, if 


S... * 2 


that the war is won. 

It goes without saying that 
the hardware industry will 
serve faithfully in helping to 
win the peace just as it did in 
helping to win the war. 


Reconversion Program Moving Quickly 
But—“Don't Expect Too Much Too Soon’:— 


ECONVERSION was al- 
ready under way before 
the Jap surrender offer. . 

By all the signs, the entire 
project of converting from a 
wartime to a peacetime eco- 
omy will move along rapidly, 
insofar as the elimination of 
government restrictions and 
regulations are concerned. 

But it takes more than that 
—and remember that with the 
continuation of even partial re- 
strictions, some of which are 
perhaps necessary, something 
less than untrammeled private 
industry will be attempting the 
prime move on the road back. 


There will be delays, un- 
employment readjustments 
and many other difficulties in- 
evitable as the aftermath of 
the great global conflict which 
has just ended. 

Producers of basic hard- 
ware lines should have a rela- 
tively easier problem in this 
immediate post-war period, 
as the majority of their 
wartime production was for 
their normal peacetime goods, 
with some changes in finish, 
sizes and styles. 

However, wholesalers and 
retailers in the hardware field 
must not expect immediate 


vw 3 


and full shipments, They must 
remember that the rescinding 
of a limitation order does not 
of itself place a factory back 
into production, nor provide 
immediate shipment of much 
wanted goods. It is still only 
the first step, though an im- 
portant one. 

It is our opinion that goods 
will start moving with reason- 
able speed and in fairly good 
quantities but that, at best, it 
will take a little more time 
than some very- optimistic 
public statements imply. 

For what we hope is the last 
time, we repeat “Don’t expect 
too much too soon.” 


A Salesman Who Won't Travel—Won't Sell:— 


ECENTLY, we recom- 

mended a very compe- 
tent salesman to the president 
of a firm which derives prac- 
tically all of its volume 
through wholesale hardware 
channels. The prospect made 
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an excellent impression and 
could have had the job—and 
a good one at that—but his 
wife objected to his traveling 
and he was in accord with her 
objection. 

The net result of the con- 


tact we arranged is well sum- 

med up in a brief letter from 

the prospective employer who 
writes: 

“T want you to know that 

Mr. Blank’s wife has de- 


cided that he will not be 
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able to join our company 
because he and she don’t 
think a salesman, and pros- 
pective sales manager, 
should be away from home. 

“Actually, this was no 
great surprise as Mr. Blank 
asked me what I thought 
about the necessity of trav- 
eling to call on the various 
hardware jobbers. I was 
forced to tell him, that in 
my modest opinion and so 
far as the experiences of 
our company were con- 
cerned, it has been abso- 
lutely necessary to go to the 
city in which the prospec- 
tive (and also the customer 
on the books) hardware 
wholesaler is located and 
personally call on the buyer, 
sales manager, etc. 

“Of course, we are old- 
fashioned. There may be 
some method of getting 
these hardware buyers, sales 
managers, etc. to come to 
the home or office of a sales- 
man or sales manager, but 
I am afraid to try out this 
plan until I can see that it 
has worked successfully for 
many other manufacturers. 

“Seriously, Mr. Blank 
looked very good to us. If 
he could have his wife’s per- 
mission to travel and would 
agree’to do so, as necessary, 
I believe he could be a very 
valuable man to our com- 
pany, now and for the long 
haul.” 

As a postscript, he added: 

“T don’t like to change 
salesmen. I’d like to get 
the best one first.” 

x * 


“Taxation or 


ROFESSOR HARLEY L. 

LUTZ of Princeton Univer- 
sity has written a rather out- 
standing contribution on the 
above subject for “The Tax 
Review” dated June, 1945. It 
is too long to publish and to 
quote parts would not convey 


This is the strangest situa- 
tion we have ever encountered 
in connection with sales work, 
We know of no successful 
business where salesmen, sales 
executives and ranking execu- 
tives do not travel most of the 
time in order to sell new ac- 
counts and to keep old ac- 
counts thoroughly sold. The 
frequency of selling contacts, 
properly made of course, is 
truly the life blood of Amer- 
ican business—without which 
the door is opened wide for 
competitors to enter. And 
they will always do that very 
thing. 

It seems to us, that with the 
war finally won and business 
traveling again possible and 
practical, almost all business 
houses in every field will have 
to insist on heavier traveling 
schedules than ever before for 
all salesmen, sales executives 
and those charged with man- 
agement. There are many 
fences to be mended and many 
entirely new factors and peo- 
ple in a buying capacity to 
consider. This calls for active 
sales work on the road and 
cannot be handled by push 
button technique, mail or 
phone from an office located 
conveniently near home. 

While this is especially true 
of manufacturers and whole- 
salers it is equally true, in a 
more localized way, of the re- 
tail hardware merchant’s post- 
war opportunity and obliga- 
tion. 

No business can_ grow, 
profitably, nor even survive, 
solely on the sales that come to 
it at headquarters. 


* 

Inflation?”:— 

the full import of his message. 
We suggest that you write 

the Tax Foundation, 30 Rocke- 

feller Plaza, New York City, 

addressing your letter to Mr. 

Charles C. Bauer, executive 

director, requesting a copy of 

this particular article. 
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The fronts and bolts (as 
well as a number of interior parts) 
of Lockwood Standardized Locks 
are made of forged brass and 
bronze — providing reserve 
strength, excellence of finish and 
smooth operation. Hubs and stop 
work have been held closely to 
standardized dimension through 
the use of forgings. 


Lockwood Polyflex* Knob with 
French type shank and tops pro- 
vides a beautiful example of sin- 
gle brass forgings, accurate in 
detail and perfect in finish, 





* A Lockwood fea- 
ture knob incorpo- 
rating interchange- 
able tops. 


Architecture). 


PATRICIAN POLYFLEX MORTISE LOCK BOR-LOC 


ie 
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ED FEATURES FOR POSTWAR BUILDING 


. .. brass forgings, for instance 


Superiority of forgings over castings is ap- 

’ in greater strength, finer detail, better 

nish. 

The forging process increases tensile strength. 
Brass and castings will test to approximately 23,- 
000 Ibs. per square inch, and brass forgings to 
well over 70,000 Ibs. per square inch. 

Forgings are held within closer limits in the die, 
resulting in greater accuracy of the finished part. 

Tremendous pressures applied in forging pro- 
duce a dense structure free from minute aa holes 
—a surface that takes and holds plated finishes. 

For several years prior to the war, Lockwood 
employed forgings for many lock parts usually 
made of castings. This policy will be continued— 
and further developed wherever the superior fea- 
tures of forgings will provide you with more dura- 
ble, better operating and better looking Lockwood 
Builders’ Hardware. 

You can always look to Lockwood for hidden 
values as well as for outstanding style and features 
in Builders’ Hardware. 

There may still be an opportunity for you to secure distribution 


of the Lockwood line in your area. Write for details of the 
Lockwood Franchise program. . 22 


LOCKWOOD Bx 


HARDWARE MFG. CO. 
FITCHBURG, MASSACHUSETTS 
Division of Independent Lock Company 
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Some Observations on| Pt 


W. GIBSON CAREY, JR. 


‘ ac who are in- 


terested in the economy and cul- 
ture of the European countries 
are today deeply perplexed. It is 
especially for this group that I 
am recording a few observations 
of a recent visit to Germany, Eng- 
land, France, Belgium, Italy, and 
North Africa. Naturally, it is im- 
possible for me to divulge any 
confidential figures or points of 
view relating to the War Depart- 
ment mission on which I was sent. 
I am free, however, to disclose 
those general impressions which 
are purely personal to me and 
which have in many cases a back- 
ground of knowledge of the coun- 
tries in question over a period of 
years. 

Taken as a whole, the condition 
of Europe today is far more tragic 
than I had realized from many 
conversations and from all that I 
had read, or seen in pictures. The 


“They shall beat their swords into ploughshares § 22 


personal observations of stark 
tragedy is bound to be impressive 
to any sensitive person. It makes 
one think deeply of the sources of 
civilization and of the effects of 
war on countless millions, most of 
whom have been entirely innocent. 

Germany is a country which in 
the past I have known quite well. 
I have enjoyed its literature and 
music, its scenery and its resorts. 
I have admired its inventiveness 
and productivity. On the other 
hand, I have from the start ab- 
horred Naziism and its basic con- 
cepts which are contrary to all of 
our best American tradition. 


Germany Is Prostrate 


I hope that we in the United 
States will at least learn some- 
thing constructive from what is 
one of the greatest tragedies in 
history. Germany today is pros- 
trate. Because the war was in 
essence a life and death struggle, 


we can be thankful that our Army 
and Navy accomplished its mili- 
tary objective so thoroughly. If, 
however, we allow ourselves now 
simply to gloat in emotional glee, 
we have missed entirely the lesson 
to be learned. On the other hand, 
if we are clear and farsighted in 
our analysis, we in America can 
today, both with respect to Ger- 
many and the rest of Europe, act 
courageously in helping to reestab- 
lish European civilization. Such a 
rebirth is of immense importance 
to our future welfare. 


Must Advance Freedom 


I am not one to advocate a 
reckless dissipation of our own 
already strained resources, espe- 
cially at a time when we have just 
completed a most serious war in 


the Pacific. I believe, however, 
that we should always remember 
that with communications and 
forms of travel as they are, the 
world is indeed a small place in 
which the maladies of one area in- 
fect another. This very fact, en- 
tirely aside from the dictates of 
humanity, makes it wise for us to 
lend our maximum influence not 


Hardware Age 


Post-War Forum 


“They shall beat their swords into plough- 
shares, and their spears into pruning hooks’’ 
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s on| Post-War Europe 


only to the prevention of war but 
also to advance freedom and liv- 
ing standards throughout the 
world. 


Observations of Germany 


I shall turn now to some factual 
observations of Germany. My first 
impression was of Saarbrucken, a 
town which in pre-war days had 
about 135,000 inhabitants. I was 
deeply impressed by its dreadful 
devastation. Naturally, there are 
many more people there than I 
saw, but in motoring through 
those Saarbrucken streets which 
were open, I encountered only six 
civilians. There is no normal life. 
There is no suitable place to live 
or work. And yet, although sur- 
prised and somewhat horrified and 
perplexed, the meaning of such 
destruction did not sink into my 
inner thoughts until I had seen 
much more of Germany. Mainz, 
Mannheim, Ludwigshafen,. which 
I saw in quick succession, are 
mostly rubble. With each new 
visual impress the utter tragedy of 
it all became more and more real. 
Even Wiesbaden, a charming wa- 
tering place of the old days, is 
perhaps 20 to 30 per cent de- 
stroyed by one air raid which was 
made as a result of a rumor that 
Hitler was spending the night 
there. 

Heidelberg, a seat of learning, 
with its old castle, is unmarked by 
war save for the destruction of 
two of the bridges over the 
Necker. These the Germans them- 
selves blew up. As most things in 
life are relative, the quick tran- 
sition from the observation of de- 
struction to the almost normal 
life of a civilized community was 
particularly impressive. I have 
mentioned Heidelberg so that if 
possible I may convey to you 
some of the contrast which struck 
my mind so forcefully. Such 
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By W. GIBSON CAREY, JR. 


President, 
The Yale & Towne Manufacturing Co. 


Stamford, Conn. 








EDITOR’S NOTE:—Mr. Carey's article is based on his 
recent tour of European countries, during June and July, 
while on a special mission for the War Department. His 
personal comments herein expressed cannot and do not, 
of course, touch upon the official purpose of this war- 


mission. 


Mr. Carey's observations are made in the light of his 
frequent visits to Europe before the war. His first trip 
there was as a captain of Field Artillery in France dur- 


ing World War I. 


Mr. Carey has been president of Yale & Towne since 
1932. He was president of the Chamber of Commerce of 
the United States of America in 1939-40 and is now a 
member of its senior council. He is a vice-chairman of 
the Business Advisory Council for the Department of 


Commerce. 


large cities as Dusseldorf, Frank- 
furt, Stuttgart, Augsburg, Mu- 
nich, Jena and Braunschweig are 
perhaps 50 to 80 per cent in ruins. 
Cologne, with its great cathedral 
still standing, like a beacon of 
hope, is almost complete rubble. 
Nurnberg is almost as bad. 


Seeking Leadership 


One wonders how many thou- 
sands of corpses lie buried by the 
debris. One ponders as to how 
the people, thousands upon thou- 
sands of whom are returning to 
their ruined homes, can exist. The 
German people, however, do not 
look starved or even badly clothed. 
In fact, they are probably better 
fed and better dressed than any 
other people on the Continent, but 
that does not mean that their 
tragedy, even though they may 
have deserved it, is not much 
greater. They seem quiet and al- 
most apathetic. They are looking 
for leadership. 

In each of the occupied German 
cities the American authorities 
have requisitioned the least dam- 
aged hotels and a number of the 
best buildings. On being taken to 


such a hotel one is surprised to 
find electric lights and plumbing, 
both working, although in some 
cases the windows and the plaster 
of the rooms are missing. It is 
simply amazing, considering the 
degree of the general destruction, 
that the water, sewage and electric 
light systems could have been re- 
paired and kept in operation. 
Another of the great contrasts 
characteristic of Germany today, 
is the fact that the American 
Army in these devastated sur- 
roundings is able to live so well. 
The food supplies are from home 
and are excellent. The wine, 
cognac and Benedictine, which our 
men now have in ample supply, is 
that which the Germans withdrew 
from various parts of Europe, only 
in due course to be “liberated” by 
our advance. Our men are doing 
exactly what all good soldiers 
have always done, that is they are 
making this sad business of war 
as palatable as possible. While 
our troops are doing this, how- 
ever, they are continuing to work 
at feverish speed, long hours, 
seven days a week, in repairing 
all kinds of materiel for redeploy- 
ment, and in doing all of the 





















































countless things an army must do 
after the disorganization of battle. 
Any American can be vastly proud 
not only of what our troops have 
accomplished in conflict but also 
of the way they are conducting 
themselves now. To my mind, this 
even includes the fact that our 
non-fraternization policy was gen- 
erally disregarded, before its re- 
cent amendment, by our men 
nearly everywhere in Germany. 
Our soldiers said, laughingly, “I 
couldn’t talk to her and therefore 
I thought she was a DP (displaced 
person)” or “I didn’t know non- 
fraternization applied to anything 
except conversation.” It is better 
to realize, as we are at last doing, 
that it is wiser to set policies with- 
in the bounds of human nature. 
In this case, I believe, the natural 
dictates of human nature are bet- 
ter common sense anyway than 
arbitrary orders based on hate. 


G.I. Humor 


Although the impressions of 
tragedy and destruction are con- 
tinuous and in every possible 
form, occasionally one cannot help 
smiling at the sense of humor of 
the American G.I., which, fortu- 
nately, enlivens even the most dire 
circumstances. For instance, our 
engineers, who, by the way, in 
bridge and road reconstruction 
are performing miracles, have 
placed, together with the designa- 
tion of their units, characteristic 
phrases on the structures they 
have rebuilt. One of these which 
appealed to me particularly was 
“We dood it.” Another example 
of the attitude of the American 
soldier is illustrated in the follow- 
ing hilarious G.I]. comment on 
seeing several of us in civilian 
clothes walking on the streets of 
a German city, “My God, Ameri- 
can civilians.” Another incident 
which amused me was the re- 
action of a sergeant who was wav- 
ing at a girl across the street and 
to whom one of our party in civil- 
ian clothes said in passing, “You 
had better be careful.” The ser- 
geant’s: ejaculation was, “Those 
guys must be Senators!” 

Wherever one goes the destruc- 
tive imprint of war is evident. 
Nearly everywhere one sees trucks, 
tanks, airplanes and guns de- 
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stroyed. Countless bridges over 
the rivers and along the highways 
have been blown up, often by the 
Germans. Less frequently one 
finds burned out railroad trains 
and facilities and thousands of 
sunken tugs and barges which 
were so greatly used in Germany 
for water transportation. One sees 
bomb craters, trenches, tank traps 
or the often pictured “dragon’s 
teeth,” (tank blocks). One reads 
our signs “Cleared of mines to 
the ditches.” One sees where road 
blocks have been removed and 
one notes the many trees which 
were notched but never actually 
felled. Our Army truck convoys 
are moving endlessly. Released 
German soldiers, still in uniform, 
are everywhere. Occasionally, 
along the autobahns (highways) 
one finds a place where the grass 
between the two lanes was con- 


creted and painted green for air 
strips. 


The Worst Tragedy 


The worst tragedy of all natu- 
rally has to do with the people 
themselves. Thousands upon thou- 
sands of Germans and DPs are 
walking on the roads day and 
night, with all of their belongings 
in hand bags and in packs and in 
carts which they push and pull. 
This sight is heart-rending. Often 
one sees old women struggling un- 
der their loads. Often one sees 
mothers pushing and pulling carts, 
with the help of their children. 
Sometimes there are large groups 
with some men among them and 
occasionally with a horse-drawn 
vehicle. Sometimes the people are 
on bicycles loaded down in a way 


(Continued on page 104) 

















So Me AS 1S KNOWN. 
THE FIRST GUNS FOR 
HUNTING 

/ 








ILLINOIS: PUT IN A mat 
EIGHT-HOUR OAY AT HIS 
FORGE IN THE MOLINE 
TOOL COMPANY, 
PLANT V4 
oO 











EARLE A STORY 





FiSHERMAW'S. GUGKP" 


WO SUCH THING, SAYS PROFESSOR SAMUEL 
€00Y OF THE ZOOLOG Y DEPARTMENT OF 
THE UNIVERSITY OF MINNESOTA f FISH BITE 
USUALLY WHEN THEY ARE HUNGRY... 


SHERMAN'S LUCK, 





HARDWARE AGE 





a 2b wee nm — > ew SS A Se eC CUM 


~~ 















Swift Reconversion Steps 


Taken by Government 


As we go to press announcement has been made by WPB that amendments 
to Priorities Regulations 28 and 29, provide cancellation at once of all “AA” 
preference ratings excepting for textiles, and (including all ratings except 
the special “AAA,” new military “MM” and the new “CC” rating) on purchase 
orders calling for delivery after Sept. 30. After Sept. 30 the sequence of 
ratings will be AAA, MM and CC in that order. Cancellation has been made 
of all allotments of steel, copper and aluminum (Controlled Materials) for the 
fourth and subsequent quarters. The new “CC” rating may be assigned where 
needed to increase production, to eliminate “bottlenecks,” to protect pub- 
lic health and welfare, prevent extreme hardships and for essential exports. 





|, oe with 


confidence in the future of Ameri- 
can industrial progress, war agen- 
cies are revoking and easing war 
controls as quickly as possible. 
Japan’s defeat and resultant mili- 
tary cutbacks have brought a 
flood of order revocations from 
WPB, ODT, OPA and other emer- 
gency agencies. Within 60 days 
it is expected that OPA will be 
the only war agency continuing 
more than a skeleton staff. WPB 
will have removed most produc- 
tion ceilings, most distribution 
controls, and most materials con- 
trols except those covering tin, 
crude rubber, paper products, lum- 
ber, clay products, cotton textiles 
and leather. Accounting for nec- 
essary pipelining normal produc- 
tion by mid-1946 is the govern- 
ment’s hope. 

Revocation of a total of 210 
industrial controls, was announced 
on Aug. 21, with revocations ex- 
pected within a week which would 
reduce the number to continue in 
effect to 50 odd orders. The re- 
maining 130 WPB controls, as of 
that date, were under review, 
WPB Chairman J. A. Krug said 
Aug. 21. He further stated, “The 
WPB has discussed with the Con- 
sumers Durable Goods Industry 
the importance of economic stab- 
ilization of large production in 
their lines. They have agreed to 
produce the same proportion of 
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Complete details will appear in our Sept. 13 issue. 


By EUGENE J. HARDY 
Associate 
Washington Representative 
of Hardware Age 
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low cost merchandise as they did 
prior to the war. The lifting of 
individual orders does not remove 
this obligation from industry. We 
are prepared to reimpose our or- 
ders if this does not prove to be 
the case.” 

Meanwhile the Office of Price 
Administration is expected to issue 
an amendment to MPR-188 call- 
ing for the inclusion of low end 
items in reconversion production 
schedules. 

A list of war-time controls of 
interest to the hardware industry, 
and which have been dropped up 
until HarpwarE AGE’s press time 
appears on page 142 of this issue. 
News on price controls dropped 
or modified will be found in 
“How’s the Hardware Business,” 
page 146, and in “Reconversion 
News,” page 142. 


Military Contract 
Terminations 

All military contracts have been 
terminated, except those necessary 
for maintenance and experimental 
and development work. More than 
7,000,000 men will be returned to 
civilian life within the next year. 
There will be no manufacture of 
unnecessary armaments just to 
cushion the unemployment shock. 





Unemployment will be consider- 
able but temporary. 

The military has eliminated 99 
per cent of its steel consumption, 
and 98 per cent of its requests 
for copper and aluminum. Mili- 
tary demands for cotton are down 
80 to 90 per cent in the fourth 
quarter, from 35 per cent of the 
total production to approximately 
2-per cent. This will make avail- 
able for civilian use about 15 to 
20 per cent of 1939 production. 

In the fourth quarter military 
needs will require less than one 
per cent of the woolen output, and 
about 214 per cent of the knit 
goods. Requirements for hides 
and skins have dropped from 35 
per cent of the total output to 
about 7 per cent. 

WPB Chairman J. A. Krug says 
that for most things materials will 
be “running out of our ears,” and 
the problem will be to ‘get industry 
moving fast enough to absorb all 
the released materials. 


Controlled Materials Plan 
To further this aim, WPB has 


canceled virtually all allotments of 
steel, copper and aluminum and 
all preference ratings assigned by 
the Army, Navy or Maritime 
Commission, except the new MM 
“military” rating and AAA rat- 
ings. These ratings are necessary 
for some time to fill the reduced 
military needs. The Controlled 
Materials Plan will be revoked 
entirely effective Sept. 30. 






































































WPB estimates on the expected 
production of some of the major 
reconversion items are: 

3rd 4th 
Quarter Quarter 
Electric refrigerators 125,000 700,000 
Washing machines 50,000 500,000 
Sewing machines 10,000 75,000 
Electric ranges 45,000 75,000 to 
100,000 

Fractional horsepower motors, 
a vital component of practically 
all appliances, are expected to 
reach a yearly production rate 
double that of 1939, 20,000,000 
motors, in the fourth quarter. 


Rationing Controls 


OPA has already eliminated ra- 
tioning on processed foods, gaso- 
line, fuel oil, and oil stoves. Shoe 
rationing will be eliminated be- 
fore Nov. 1. Tire rationing is 
being maintained temporarily, but 
8,000,000 to 10,000,000 passenger 
tires and 5,000,000 truck tires will 
be produced in the fourth quarter. 
Rationing of tires should end be- 
fore the first of the year. Truck 
rationing will be lifted within two 
or three months, and refrigera- 
tor distribution controls will be 
removed by the end of the year. 


Scarce Materials 


Tin and crude rubber will re- 
main tight until these materials 
can be obtained in volume from the 
Far East. Paper products are ex- 
pected to ease by the end of the 
year. The situation in regard to 
lumber, clay products and cotton 
textiles will ease when adequate 
manpower returns to these .indus- 
tries and normal distribution 
channels are filled. 


Construction 


Order L-41 has been relaxed so 
as to permit all manufacturing 
and other industrial (not com- 
mercial) construction to proceed 
without WPB authorization. As 
soon as the effect of V-J Day mili- 
tary cutbacks on building mate- 
rials and supplies can be ap- 
praised, a decision will be reached 
as to further relaxation or revo- 
cation of this order. 


Inventory Controls 
Inventory limitations will be 
maintained for those items on 
which distribution controls are to 
be retained. Special priority in- 
struments used in the distribution 
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field, such as Forms WPB-547 
and WPB-1319, will be discontin- 
ued by the end of September. 
PR-19, which provides special 
assistance for farm supplies, will 
likewise be revoked, along with 
the various blanket maintenance, 
repair and operating supplies or- 
ders. Distributors’ inventory or- 
ders L-63 and L-219 are now be- 
ing resurveyed to determine their 
effectiveness. 








Reconversion Highlights 
Up Until Press Time 


Military Contracts—Drastic slashes, 
except for maintenance, experiment 
or development purposes, temporary 
unemployment up to 8,000,000 by next 
spring, as a result. 

Controlled Materials—Cancellation 
of allotments of steel, copper and 
aluminum, except new MM military 
CC and AAA ratings. 

Rationing—Fuel oil, oil stoves, gaso- 
line rationing cancelled. Tire ra- 
tioning expected to end before first 
of year—truck tires even sooner. 

Scarce Materials—Tin and crude 
rubber to remain tight for some time, 
paper expected to ease by end of 
year. Lumber, clay, cotton textiles 
to ease with manpower easing. 

Construction—L-41 relaxed, further 
relaxation expected. 

Inventory Controls—WPB-547, WPB 
1319 expected to end by end of 
September. PR 19 to be revoked soon, 
together with numerous blanket 
MRO orders. L-63 and L-219 being 
surveyed as to effectiveness. 

Wages, Employment — Manpower 
controls dropped, including 48 hour 


week. Wage increases may be. 


negotiated, where price increases 
would not result. 

Consumer credit—Some relaxation 
likely in short time. 

Production controls—Over 200 al- 
ready revoked, more io be can- 
celled. : 

Price controls—Dropped on numer- 
ous items, but to be held tight on 
others. 








Surplus Goods 


Enormous quantities of readily 
marketable goods have already 
been declared surplus by the 
Army, including jeeps, razor 
blades, tools, and many other 
types. These articles will be 
moved into regular channels of 
trade as quickly as possible by the 
Department of Commerce Office of 
Surplus Property. 

Excise taxes will be restored to 
1942 levels within six months af- 
ter the official cessation of hostili- 
ties. 

With millions of workers being 
released from war plants and the 


armed services, the employment 
situation should ease considerably. 
WMC has dropped all manpower 
controls, including the mandatory 
48-hour week. Only the adminis- 
trative functions of USES are be- 
ing retained by WMC to assure 
adequate placement facilities for 
workers seeking employment. 

FEA will continue some export 
licenses and import controls until 
a more normal balance of trade is 
achieved and the danger of infla- 
tion is past. 


Transportation 


The coal and railroad freight 
problems have been eased by 
Army cutbacks. ODT has revoked 
the order which required all com- 
mercial operators to obtain a cer- 
tificate of necessity to operate 
trucks, buses, or taxicabs. New 
commercial motor vehicle service 
may be inaugurated or extended 
without ODT approval. State and 
regional fairs may be held. The 
convention ban has been relaxed 
to permit the out-of-town atten- 
dance of not more than 150 per- 
sons instead of not more than 50 
persons. Group business travel is 
now permitted. Restrictions on 
commercial deliveries are expected 
to be dropped within 60 days. 

The “Little Steel” formula has 
been practically scrapped. Em- 
ployers and unions are now free 
to return to collective bargaining 
and wage increases may be nego- 
tiated voluntarily, without War 
Labor Board approval, provided 
price increases are not necessary. 


Price Policies, Controls 

OPA’s price policies will be 
continued and enforcement will be 
strengthened. However, some lib- 
eralization in the cumbersome 
procedures of reconversion pric- 
ing policies and greater allow- 
ances for indirect labor costs are 
expected now that reconversion is 
on in full swing. Cost absorption 
will be vigorously adhered to by 
OPA. However, definite modifica- 
tions are being considered. Rather 
than adhering to absorption up to 
the actual 1939 realized dollar 
margin on the major reconversion 
items, OPA is reportedly willing 
to substitute 1941 margins. 

Price controls have already 

( Continued on page 154) 
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Two center - aisle 
tables are used 
for displaying a 
wide assortment 
of china, glass- 
ware and gifts. 
Browsing custom- 
ers are always 
in evidence here. 


Displays and Newspaper Advertising 
Help Swell Chinaware Profits 


Word-of-mouth advertising also an 
aid in selling glassware and gift 
lines for the Cleveland Hardware 
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This section also 
occupies space on 
the sidewall. The 
glass shelves are 
filled with glass 
items and a large 
variety of house- 
hold items are in 
evidence directly 
below them. Extra 
stock is kept on 
shelves slightly 
above floor level. 


| om each life some 
rain must fall, go the words to an 
old popular song. To paraphrase 
the ditty, into each hardware store 
profits will fall—if the right sell- 
ing approach is used. 

The Cleveland Hardware, Aus- 
tin, Minn., apparently has it, for 
in that city of 18,307 there has 
been no lack of customers for the 
gift, dinnerware and glassware de- 
partment, which partially replaces 
the erstwhile heavy volume of ap- 
pliances. Seasonal newspaper and 
handbill advertising, plus interior 
and window displays have proved 
strong customer winners. 

Located in an excellent section, 
the store attracts many townspeo- 
ple and farmers—and especially 
women,. who like and buy the 
dishes and glassware displayed on 
two center-aisle tables near the 

(Continued on page 108) 











These illustrations 
show various types 
of technique which 
were used from time 
to time but are not 
in seasonal order. 
At the right is an 
example of the use 
of cut-out figures. 


Another example 
of the cut-out 
figure used for 
window display. 





-. 
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The firm also features sports clothing. Here is a fine example of the 
use of the three-dimensional figure. Autumn foliage lends atmosphere. 


‘oe in dis- 


play technique assures the con- 
tinued interest of the prospect. 
Take our 1943 displays at Tool 
Shop, for example. For about six 
weeks we used cut-out figures con- 
sistently in from about half to a 
majority of our windows at all 
times—then bingo! 


A Change Takes Place 


After that we switched for a 
period to more conventional dis- 
plays—though with an occasional 
novelty presentation. These in 
turn were forsaken for a concen- 
trated use of three-dimensional 
sculptured presentations in our 
windows. 

At about the time the sculp- 
tures were focussing the pros- 
pect’s greatest attention to our 
story and merchandise we re- 
placed them with another type of 
attention getter. 

Then we turned to another type 
of presentation — the rhyming 
poster, a somewhat elaborated 
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extra-large card with the message 
. expressed in verse. These con- 


veyed the story with a smile and | 


smiling prospects are much easier 
to sell. 

That is what is meant by change 
of pace — variated presentation 
themes. They keep the prospects 
looking not only at today’s dis- 
play but also on the constant alert 
for what happens next. It’s good 
selling psychology. 


Here’s the Schedule 


Individual displays are changed 
every 10 days to two weeks, the 
over-all manner of presentations 
are changed approximately every 
six weeks, and a decided novelty 
method of approach functions in 
our windows about every three 
weeks or so. In this manner, in- 
terest is- never allowed to lag 
among any of the past, present 
or future customers. 

These claims are not theory. No 
indeed, for the proof is in the sales 
receipts. Salesmanship intelligent- 
ly applied always sells the mer- 
chandise! 
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By E. H. TACKNEY 


Formerly 
Director, Visual Promotion, 
Tool Shop Hardware & 
Sporting Goods Co., 
Detroit, Mich. 


A display along conventional 
lines, used in 1943, and fea- 
turing garden and hand tools. 


The Tool Shop Hardware & Sporting 
Goods Co. shows how it pays to use 
diversified technique in displays 


Last of all—illustrating the use of the rhyming poster. 











Okeson’s entices the farmer 


into 


the store by display- 


ing a number of small items 


of farm 


equipment on each 


side of the entrance doors. 


Farmers are prosperous and 
have the money to spend for 
equipment if only they can 
obtain it. In Hebron, III1.,— 


ti E farmers’ nation- 


al income has skyrocketed from 
$10,000,000,000 in 1940 to $22,- 
000,000,000 in late 1944. Partly 
restrained from inflationary- 
pointed spending sprees by com- 
mon sense, partly by scarcity of 
desired commodities, the farmers 
are, nevertheless, eagerly buying 
whatever hardware merchandise 
is available. 

Many of them in the vicinity 
of Hebron, IIL, a small town of 
627 surrounded by one of the 
best dairy regions in the nation, 
come into Raymond E. Okeson’s 
store for just such a purpose. And 
the store has grown and pros- 
pered in direct ratio to the amount 
these farmers have paid out—it’s 
a nice business, in other words. 

Mr. Okeson recently bought and 
converted an adjacent building, 


which in the post-war scene will 
be a modern appliance store. A 
third building, between the pres- 
ent one and the prospective appli- 
ance store and currently used to 
store stock, may also be con- 
verted in the future. 

At present, Mr. Okeson and his 
staff are busy in the country in- 


Padi 


Electric fence controllers are in ————7 
evidence just below the top of a | a3 
centrally-located wrapping table. fee 


stalling barn equipment, water 
systems, water fountains, stan- 
chions, plumbing and heating. Al- 
though major appliance items are 
high-unit sale items, it is also 
true that farm lines often rate on 
a comparable basis. For exam- 
ple, a farm water system, plus 
installation, can easily total $100 
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The farmer needs new equipment and must keep that which he has 
in repair at all times. The repair department takes care of that. 


—or twice this amount. And for 
barn equipment, farmers often 
spend anywhere from $100 to 
$300; poultry raisers get off no 
easier—$100 and up is what they 
pay for electrical brooders and 
similar equipment. 

The whole point is this: Farm- 
ers have money, farm lines are 


costly—but they are willing to put 
this money on the counter in ex- 
change for merchandise. In Oke- 
son’s this is exactly what the 
farmers do. 

For they know that this store 
has passed the fresh-paint stage 
when it comes to servicing them. 
The firm, long experienced in the 


sales and installation of water 
systems, handles three distinct 
types, all of which sell especially 
well to neighboring farmers. 

The farm service work is ex- 
pedited in every way possible. 
For one thing, this means the use 
of an electrically-operated pipe 
threading machine, which runs on 
wheels; for another, it means the 
practice of using on-the-spot re- 
pair equipment for soldering milk 
cans and farm utensils. 

Farmers receive the same un- 
stinted attention when they come 
into the store. Selecting merchan- 
dise is made easier for them by 
virtue of the display methods em- 
ployed. Near one of the main 
wrapping counters are the electric- 
fence controllers. Equally effec- 


tively displayed are the field and 
garden seeds, the latter sold in 
both package and bulk; the bulk 
garden seeds carried in glass jars, 
with some seeds in open bins. 

V-belts, poultry equipment and 
garden tools are conspicuously 
featured, too. The belts, a natural 
tie-in with the water systems and 
the appliances, are on a wall near 
the second-floor stairway; in sea- 
son, the latter two lines go outside 
to be seen by the customers, which 
is where the fencing is placed in 
large quantities (between two of 
the buildings). 

During the war, the average 
farmer has realized the need for 
a workshop in which he can make 
emergency repairs on his equip- 
ment. As a result, many farmers 
have built these shops, and Oke- 
son’s which, carries many suitable 
tools, has consequently done a 
handsome business on these lines. 





V-belts, something that the farmer 
always needs, are displayed along 
one of the sidewalls of the store. 
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Here we see the post-war jeep towing trailers in a manufacturing plant. It does the same work on the farm. 


The Jeep Puts On “Civvies’ 


Above we see the post-war 
jeep on the farm operating 
a two-bottom, 12-in. plow. It 
is equally effective with 
a single-bottom, 18-in. plow. 
And that’s not all, for it 
performs many other duties 
for hard working farmers. 


At the right is the post-war jeep 
operating a buzz-saw. It promises 
to be a first class labor saver and 
its peacetime adaptability should 
rival its wartime uses. Many men 
who served in the army know what 
jeeps can do and a great many of 
them who are farmers have ex- 
pressed the desire to have one of 
these willing workers with them on 
their own peacetime farms. 


during the war. Recently, its maker, the 

Willys-Overland Motors, Inc., Toledo, Ohio, 
has announced a post-war jeep for use in farms, 
factories, railroad yards, mines, oil fields, lumber 
camps and a variety of other peacetime uses. Nu- 
merous refinements have entered into the post-war 
jeep. It has a speed of from three to seven-and-one- 
half m.p.h. for farm use and can hit the highway 
at 60 m.p.h. 

Its uses on the farm include operating a combine 
or binder; threshing wheat; baling straw; elevating 
grain, shelling, grinding, cultivating and planting 
corn; plowing; disking; dragging; operating a 
rotary hoe or grain drill; hauling, mowing and 
raking hay; operating wagon with hay loader; 
operating post hole augur; operating manure 
spreader; sawing wood; operating a paint sprayer 
or pick-up field cutter; spraying orchards and fill- 
ing silos. All in all, it will be a non-tiring handy 
man on the farm. 


‘| JHE jeep has made a magnificent record 
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There are a lot of people in this 
world who claim that they have 
never been sold a single thing! 
Don’t believe it! Most people like 
to be sold. Take yourself as an ex- 
ample. When you go to your local 
clothing merchant to buy a suit 
of clothes, how would you feel if 
the salesman sat in the back of 
the store and told you to help 
yourself? You wouldn’t like it, 
would you? You want him to pull 
out a few selections. You want 
him to tell you which style or 
color looks well on you. 


It’s the same in any business . . . 





People Like to be Sold 


including your own. Call it what 
you like . . . service selling, or just 
plain ‘‘waiting-on’’. . . it’s all the 
same. 

In the same manner, sportsmen 
like to be sold sporting arms and 
ammunition. For example—hunt- 
ers like to know the ammunition 
they buy is powerful and depend- 
able. When you explain these fea- 
tures of Remington products to a 
customer . . . he will have confi- 
dence in your advice and return 
again to your store. For he soon 
learns that “If It’s Remington, 
It’s Right!” 








CHOKE BORING CONTROLS SHOT SHELL PATTERNS 


BRIDGEPORT, CONN., AUG. 30, 
1945. When a shooter buys a shotgun, 
he selects a degree of choke boring for 
his barrel according to the range at 
which most of his shots are to be taken, 
and the game he intends to hunt. Choke 
boring, as the term implies, is constric- 
tion near the end of the barrel for the 
purpose of controlling the spread of 
shot. The various degrees of choke and 
their uses are Very easily explained. 


The four usual degrees of boring are: 
full choke, modified choke, improved 
cylinder and cylinder. Most hunters 
find full choke gives best results for 
ducks and geese, or other game shot at 
long range; modified choke for rabbits 
and pheasants; and improved cylinder 
or cylinder for quail and grouse. Clay 
target shooters recommend full choke 
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boring for trapshooting, and improved 
cylinder or Remington Skeet Boring for 
skeet shooting. 

A knowledge of choke boring is essen- 
tial in selling shotguns. If you desire 
further information on the subject, why 
not consider joining the Remington Re- 
tail Merchandisers’ Club? Periodical 
bulletins to club members give all kinds 
of technical information helpful in sell- 
ing sporting arms and ammunition. 
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Remington Shot Shells 
Are Corrugated for 
Greater Strength 


BRIDGEPORT, CONN., AUG. 30, 1945. 
You will find that many hunters prefer 
Remington Shur Shot and Express shells 
because they have strong, tough, stiff, 
patented corrugated bodies. This exclu- 
sive Remington feature is an advantage, 
particularly in cold weather, because the 
shells won’t slip out of cold, fumbling 
fingers. What’s more, they feed, extract 
and eject better from all kinds of shot- 
guns. 

Add to this, exclusive Kleanbore prim- 
ing which does not cause rust or corrosion 
in gun barrels . . . Wet-proofing, which 
keeps the powder dry and the shell body 
from swelling in all kinds of weather. . . 
progressive burning powder . . . and su- 
perior wadding. There are many reasons 
why most hunters choose Remington Ex- 
press or Shur Shot shells when they want 
the best their money can buy. When shot 
shells are available in quantity again, be 
sure to stock what hunters want. Stock 
Remington. 





Paratrooper to Mess Sergeant, ‘‘Change 
tonight’s menu to roast duck!” 




















Help Them Solve Painting Problems 
And You Make Repeat Customers 


“6 
On policy has al- 


ways been to sell quality paint, 
because practically every customer 
is a repeat,” says J. H. Billerbeck, 
president, Freeport Hardware Co., 
Freeport, Ill. “This policy has 
proved especially true in wartime. 
With most customers having more 
money and wanting the best, it 
has been quality paint which has 
been getting the call everywhere. 
More and more quality paint cus- 
tomers are being won today than 
ever before, and I think this trend 
will continue to a large extent in 
the post-war period.” 


The Freeport Hardware Co. 
has a large paint department lo- 
cated along one sidewall near the 
center of the store where there. is 
a great deal of traffic. The shelves 
are well spaced, so as to afford 
ample space for the showing and 
stocking of paint cans of various 
sizes. The larger containers are 
kept at the shelves below counter 
top level and the smaller ones on 
the upper shelves. 

“We always stress the fact that 
quality paint is the least inexpen- 
sive in the long run,” says Mr. 
Billerbeck. “It lasts a very long 
time and this makes repainting 
unnecessary for long periods. Once 


Freeport Hardware Co. finds that 
advice, display and quality mean 
profits in the paint department 


a customer proves this point for 
himself, he usually comes back to 
our store for paint for every job 
he has.” 

The salesmen always endeavor 
to find out if the paint customer 
knows how to prepare the surface, 
how to apply the paint and if he 
has all the accessories needed for 
completing the job. This informa- 
tion can be secured through the 
asking of a few questions,in a 
diplomatic manner. After he has 
the answers, the salesman knows 
how to proceed to sell the cus- 

(Continued on page 108) 


Everything in this department is easily seen—a fact that builds sales. 
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The Hanover Star, mark of quality wire insect screen, will 
be back on your shelves in quantity as soon as war demands 
ease off. 


Proven through the hard uses of war in climates all over 
the world, Hanover dependability will again be an asset 
to your good name whenever you sell a yard or a roll. 


While all screens may look nearly alike, the Hanover 
Star is your assurance of uniform quality, rigorous inspection 
and conformity with government specifications. 


This policy has brought Hanover through 42 years of 
HOW TO INSTALL WIRE SCREEN growth in supplying hardware dealers the nation over... 


Free Booklet Helps Your Customers sound reason why you can look with confidence to the 


Write for a sample of Hanover’s new booklet, Hanover Star. 
“How to Install Wire Insect Screen.” Brief, 
clear and simple, this folder tells in pictures 
the “do” and “‘don’t” of screen repair. Saves 


your clerks time and explanation. canes 
< oa yn aa quantity, without ot A | O VY a be 
WIRE CLOTH COMPANY 
HANOVER, PENNSYLVANIA 
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For Late September-Sporting Goods 
And Dairy Equipment 
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FALL 
SPORTING 
GOODS 

WINDOW - 
MERCHANDISE: 


Shotguns and rifles, 
ammunition, air rifles, 
gun cleaning rods, 
gun oil, grease, duck 
decoys. gun cases, 
clay targets, traps, 
game traps. fur 
stretchers, name tags 
for traps, footballs, 
helmets, basketballs, 
shoes, knee pads, 
hunting knives. 


BACKGROUND: 


Center panel of ivory 

corrugated board or 

painted wallboard. 

Side panels of dark 

brown material. Cut- 

out letters in bright 
red. 


HARDWARE AGE Original Window Display IDEAS 













GOOD BARN 
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EQUIPMENT 


PAYS DIVIDENDS 




























































BARN 
EQUIPMENT 
WINDOW 
- MERCHANDISE: 


Cow stanchions, cow 
stalis, stall acceso- 
ries, water bowls. 
milk cans, cream 
cans, milk kettles, 
milk pails, strainers, 
glass churns, filter 
disc, milk stools, cow 
spray, dairy cleaners, 
milk scale, scrub 
brushes, bottle brush- 
es, cow can't kicks, 
cow tie-out chains, 
bull leaders, bull 
rings. 


BACKGROUND: 


All panels of buff 
corrugated board. 
Cut - out letters of 
bright red material. 
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A Chat with all 
our Customers 


and Friends... 








BILL HOSFORD BOB BEHLEN 
Sales Manager ) Field Sales Manager 


Yes, Hand Tool priorities are out... AND 


, 
we're doing everything to speed deliveries ... BUT 















sep be patient a little longer! V-E and industry, the re-allocation steel and metals, 
V-J days and the end of PRIORITIES 
ON HAND TOOLS do not mean you 


can immediately get all the hand tools you 


all of which take time. 


ADD to this the GREATEST PENT UP 
DEMAND for HAND TOOLS, the likes 


of which has never before existed in 


want of the kind you want! 


Sure, Duro is set up to make more and better " : 
A American History! 
hand tools today than ever before in our 


history. Sure, Duro has been making hand 
tools right through this war, so we’ve no 


So please be patient a little longer . . . con- 
tinue to conserve tools and remember, that 
tremendous plant re-conversion problems. in waiting, you’re going to profit by getting 
those Duro Tools with that famous DURO 
CHROME FINISH .. . those doggone 


good tools that will be better than ever! 


BUT critical shortages still remain on tool 
steels and other materials. Then there’s 


the re-deployment problems that face all 


Yours sincerely, 


thee Wlechanics Bett Feiend 


OVER A BILLION BUILT SINCE 1916 


DURO WOOILS GNP) 











ALSO MAKERS OF DURO MACHINE TOOLS 





273. 
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SINCE 1869 


HOISTING 
EQUIPMENT 


For steadily increasing sales vol- 
ume when normal times return, 
consider the profitable market for 
Round Hoisting Equipment. War 
orders still govern David Round 
production, but reasonable deliv- 
ery on satisfactory priority may 
be had on the items shown below. 











at Heavy-Duty 


TO-BLOC 


ga. A U 
| (PATENTED) 
2(: 2-GEAR HOIST 


Some Observations on Post-War Europe 
(Continued from page 90) 


which bicycles have never been 
loaded before. In rain and in 
sunshine they struggle on and on, 
to God knows where. 

We are organizing transport for 
some of the DPs, who roll by 
crowded in trucks. The most live- 
ly and cheery of these are the 
Russians, who seem to be getting 
special attention and who, char- 
acteristically, sing and wave red 
flags. After all, being well fed 
and being transported in trucks 
is probably a new experience for 
many of these men and women, 
now being returned to their native 
countries. 

I must at least mention the nu- 
merous productive facilities which 
we inspected. The buildings of 
these great plants were, in nu- 
merous cases, about half destroyed 
but the bombing and artillery fire 
did not take such a toll of ma- 
chinery, much of which had been 
dispersed to camouflage locations, 
such, for instance, as farm build- 
ings. It must be remembered, fur- 
thermore, that roofs and walls 
although desirable for living and 
helpful for manufacture are not 
of absolute necessity for produc- 
tion. The point I am making is 
that there remains a base on which 
a reasonable German economy can 
be established without too long a 
delay, provided a satisfactory gov- 
ernment can be formed and pro- 
vided transport for the most neces- 
sary of materials and for the 
distribution of food products can 
be arranged. Of all the supplies 
required, the one most needed 
today, not only in Germany but 
throughout Europe, is coal, for 
which there is a crying need. 


Underground Plants 

The ingenuity which the Ger- 
man people showed in putting 
their plants underground, and in 
their laboratories for basic re- 
search with respect to all sorts of 
war materiel, is tremendously im- 
pressive. The wind tunnels for 
the testing of planes, the artillery 


proving grounds, and the plants - 


for the production of airplane en- 
gines as well as V-1 and V-2 buzz 
bombs, are outstanding. The quan- 
tities of high grade machine tools 


and the large supplies of metals, 
including copper and aluminum, 
make one marvel. The only criti- 
cal shortages in Germany, in 
addition to manpower, were in 
petroleum products and in the 
means of transport. The crippling 
of these, plus the bravery and 
daring of the Allied troops, won 


the war. 


Must Control Economy 


I am convinced, as are most 
Americans, that we must so con- 
trol the German economy as to 
prevent the future threat of war. 
The basic difference of opinion, of 
course, arises as to the method. It 
is for this reason and because I 
think it important, that I am will- 
ing to vouchsafe my opinion, 
which is wholly personal and 
which, naturally, in an article of 
this type must be very general. 
My basic belief is that peoples as 
such are never bad but that gov- 
ernments and trends of thought 
may be. From the background of 
my previous experience and ob- 
servations of Germany, I cannot 
condemn the entire nation for the 
horrible extremes of Naziism. The 
men who ran camps like Dachau, 
which I inspected with horror, 
were literally beasts. Yet, hard as 
it is to say, we must remember 
that in any society, anywhere in 
the world, there are mental per- 
verts. If we will but be analytical 
and objective, we must, I think, 
in all fairness admit this, and we 
must remember, too, that if in 
the turn of Fortune’s wheel the 
worst element of a nation comes 
to the top, dreadful results will 
follow. One must not, further- 
more, overlook the influence on 
the decent people of a ruthless 
secret police such as the Gestapo. 

I advocate the quickest possible 
punishment, through a properly 
constituted court process, of all 
those Nazis who were responsible 
for outrages against humanity. On 
the other hand, we must remem- 
ber, too, that there were many 
nominal Nazis, who have been in- 
timidated and literally forced 
against their wills into joining the 
Nazi Party. Such people are in 
our internment camps today. They 
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should be released and returned 


to constructive employment. 






gard, the controls of production 
and even the controls which we 







birth of the General Staff, al- 
though important, will be less long 







ing decent government and a puri- 
fied educational system which will 





than of war. These are not empty 
generalities impossible of fulfill- 





not, however, the fact remains 
that for the World’s and Amer- 
ica’s long term interests, the ob- 
jective of establishing a sensible, 
constructive Germany must be 


that road quickly, since the Amer- 
ican people may, as the years go 


impatient with the maintenance 
abroad of large numbers of our 







draw. 






Observations on France, 
Belgium and Italy 


The basic economic conditions 
in France, Italy and Belgium are 
somewhat similar, since they all 
suffer from a lack of transport, 
severe shortages of coal, rubber 
and other essential supplies. Of 
course, everywhere, even includ- 
ing England, supplies not only for 
various types of manufacture but 
for the living necessities of the 
people are at the lowest possible 
ebb. 

Conditions in Paris are extreme- 
ly depressing. I could not help 
thinking of the many times | 
have seen that great metropolis 
under different conditions. The 
operation of the black market is 
so extensive and the shortage of 
all supplies is such that an Ameri- 
can there, living other than in an 
Army hotel, would have a difficult 
time indeed. The very unfavor- 
able rate of exchange of fifty 




















As for transportation, one would 
(Continued on page 155) 
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by, become progressively more | 


troops. Surely we know that the | 
pattern must be set before we with- 


We must control Germany’s 
ability to wage war. In this re- | 


may devise for eliminating the re- | 
lived than the effect of establish- | 


turn the German minds to a pur- | 
suit of the peaceful arts rather | 


ment. Whether they be difficult or | 


accomplished. We should start on | 


francs to a dollar means that even | 
very unsatisfactory meals, from | 
our standpoint, would cost one | 


something like $20 to $30 a day. | 
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Through more than 25 years’ continuoys production, 
Briggs & Stratton has pioneered improved design, 
engineering advancements, and precision manufacture of 
air-cooled gasoline engines. Today, Briggs & Stratton 
4-cycle air-cooled engines are making a\vital 
contribution to the war effort through an ever-increasing 
variety of standard and special applicatidns. 

By their dependable performance, they are 

living up to their long-established ~ 


reputation as “the world’s 
finest small air-cooled engines.” 


Everywhere they are setting 
new records that foretell 
greater future utility through 
wider uses of gasoline 
powered appliances and 
equipment than ever before! 





rh-Cooled [ower 


In your plans for the future, ypu can profit by the long experience 
and skill which has made this performance record of Briggs & Stratton 
4-cycle air-cooled engines possible-— whether you manufacture, , 
sell or use gasoline-powered machines, equipment or appliances. 
BRIGGS & STRATTON CORP., Milwaukee 1, Wis.; U. S. A. 
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Pennsylvania firm has 
found water systems 
decidedly profitable 
in themselves and has 
discovered that their 
sale often paves the 
way for sales of many 
other needed articles. 


Installation men of the 
Ulsh-Shinkel Hardware Co. 
about to leave the store 
with a new water system. 


aa Ulsh-Shinkel 


Hardware Co. of Lewistown, Pa., 
foresees a real boom in its water 
system business so much so that 
M. V. Smith, manager and one of 
the firm’s proprietors, says, “We 
figure we can sell one hundred 
complete water systems in the first 
year they are available in quan- 
tity, together with the plumbing 
and, in many instances, bathroom 
and kitchen equipment as well.” 
Despite the lack of sufficient units 
—due to wartime conditions—lo- 
cal newspaper advertising and 
radio station spot announcements 
kept telling people for miles 
around about the pump and water 
systems lines the firm handles. 
This material is provided by the 
manufacturer. 

“So far this year,” said Mr. 
Smith, last spring, “we have sold 
ten complete water systems priced 
at from one hundred and sixty to 
one hundred and ninety dollars, 
installed. We could have sold 
more had they been available, in 
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Uish-Shinkel Expects to Sell 
100 Water Systems Annually 


fact, we have from twenty to 
twenty-five prospects whom we 
could sell immediately if we could 
get the equipment. Until about a 
year ago we did not try to get 
the plumbing business and were 
missing something. When the 
equipment is readily available we 
will go in for barn work—stan- 
chions, stalls, automatic cups and 
allied items.” 


Interest Equally Divided 


Mr. Smith finds interest in his 
territory—a town of 14,000 and 
a 50-mile sales radius in four 
counties—is about evenly divided 
between household use and auto- 
matic drinking fountain equip- 
ment for barns. How a good sale 
of a water system—electric or 
gasoline powered—b uilds into 






greater volume in other things is 
expressed by Mr. Smith as fol- 
lows: “First, we sell the water 
system then the housewife wants 
a sink and bathroom equipment. 
Then she needs cabinet work for 
the kitchen and the next step is 
linoleum tops for the cabinets. If 
she doesn’t go for the floor cover- 
ing job at the time the water sys- 
tem and other equipment is in- 
stalled the old floor covering looks 
so bad she soon wants us to in- 
stall the linoleum. Sometimes we 
figure the cabinet work ourselves, 
although it is done by a local cabi- 
net maker who most often quotes 
his own figures. Often the cabi- 
net maker sells cabinet work to 
people who do not have water sys- 
tems, and this leads to sales by 
our store of linoleum tops for the 
cabinet work, linoleum floor cov- 
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ONE THING THAT CAN NEVER BE BOUGHT 


© Rea one thing a company, a store or an in- 
dividual cannot buy—even in normal times. 
That’s reputation. It has to be earned. And once 
gained, you have to work just as hard to retain it. 
The reputation that Lucas Paints enjoy, for instance, 
is built upon one thing—guality. People consider 
Lucas Paints top quality because they are top qual- 
ity. They buy them because they know they’re good 
—and they continue to buy them again and again 
because Lucas Paints continue to be good. We 
~ see to that. ; 


~ Almost a century of effort is behind the Lucas repu- 


tation. So it’s just good business for us to see to it 
that every can of paint that leaves the Lucas factory 
will uphold that reputation. And that, in turn, is 
why Lucas Paints mean good business for dealers 
who carry the Lucas line. They uphold the dealer’s 
reputation as well. be 


Write today for complete details on the Lucas Paint 


Frauchise in your neighborhood. You'll be glad 
you did. 


ADMINISTRATION OFFICES - PHILADELPHIA, PENNA. 


J o] | NI LU CAS & COM PANY, I N Cc. OFFICES, FACTORIES, widiboownes IN PRINCIPAL CITIES 
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HERE will mechanics 

look for the socket 
wrenches and attachments they 
will be needing? Will they 
come to your store? Talk to 
your hardware jobber today 
about your NONE-BETTER 
display of tools geared to fast 


turnover in hardware stores. 


1 The Line Sold Exclusively ia 

Hardware Stores 

2 Rapid, Aggressive, Display 
Merchandising Methods 

3 Realistic pricing to fit mechan- 
ics’ pocketbooks 


4h Guarantee backing up Top 
Quality 


ering and sometimes water sys- 
tems and plumbing.” 

Mr. Smith and four of his sales- 
men follow water system leads 
and all of them can make sales of 
pumps, plumbing, etc. When a 
hi-line extension—either private 
utility or an REA unit is coming 
through—Mr. Smith or one of his 
men go out and start discussing 
the subject of running water. Al- 
though some sections of Lewis- 
town require water systems and 
some have hand pumps, it is in 
the surrounding areas that most 
sales are made and will continue 
to be made. 

Interest is kept keen in water 
systems by the spot announce- 
ments over the local radio station 
WMRF at 9 a. m. on week days, 


right after a news program, and 


by ads in the daily newspaper. 
Window displays are used from 
time to time with running water. 
Mr. Smith says, “When we use a 
running water window display we 
will keep it for a week or ten days 
and will sell several water systems 
in that period.” 

Although repair work and ser- 
vicing is not often needed for the 
electric and gasoline powered wa- 
ter systems, Ulsh-Shinkel does get 
hand pump repair jobs at the 
store from time to time. When 
the hand pump cannot be repaired 
it means sale of new hand units 
and sometimes of a water system 
and plumbing. Customers bring 
in the hand units and pick them 
up after repairs have been com- 
pleted, thus creating additional 
store traffic. 





Displays and Newspaper Advertising 
Help Swell Chinaware Profits 


(Continued from page 93) 


front of the store and along one 
of the sidewall areas. 

Prices range from $3.95 for a 
20-piece set to $40 for a set suit- 
able for 12, with the average sale 
running about $22. The tendency 
for the past several years, reports 
the management, has been to pur- 
chase better quality dinnerware. 

The sidewall display features 
one wide-bottom area, stocked 
with ovenware and mixing bowls, 
and three upper glass shelves have 
glassware and colored pottery. 
The entire sidewall covers 20 ft. 


Many flower vases—anulti-col- 
ored and inexpensive—are also 
carried, along with colored cookie 
jars and pottery. Often women 
who buy dishes take home with 
them a few flower vases. “Many 
women come here to buy gifts. 
and we like to think of our store 
as one which appeals to them. 
Satisfied customers seem to rec- 
ommend our lines—we get addi- 
tional customers in this manner.” 
These are the words a company 
spokesman used to sum up the 
sales story. 





Help Them Solve Painting Problems 
And You Make Repeat Customers 


(Continued from page 100) 


tomer the additional items he 
needs, 

The paint salesman always asks 
about the size of the room to be 
painted and then is able to advise 
the prospect quite accurately. 
Help of this sort is appreciated, 
for the customer doesn’t like to be 
forced to make another trip to 
the store for an extra can in order 
to complete the job. For this rea- 
son, the company always figures 
slightly “over” on a paint job, for 
the prospect can always use the 
extra paint somewhere else. 


The store has the open back 


type of windows and frequently 
has a display of its paint there for 
the public to inspect. Freeport is 
a city which attracts a large 
amount of rural trade, and many 
of the farmers who come to town 
buy paint at Freeport Hardware. 
In addition, much paint is also 
sold to homeowners in this city 


of 22.000. 








Latest News on 


RECONVERSION 
on page 140 
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Re: OPA Price Ceilings 
and Post-War Economy 


New Haven, Conn.:—Your vari- 
ous editorials dealing with the in- 
adequacy of OPA Price Ceiling as 
we face the post-war economy. dis- 
cusses a major problem which faces 
all industries such as ours. I feel 
that MPA must, immediately, adjust 
its policies to the necessities of post- 
war thinking—if industries are to 
survive and provide the vital em- 
ployment, which will be so needed 
when war contracts are cancelled 
and our boys start returning from 
overseas. 

While I am sure that everyone 
agrees that price control was neces- 
sary and desirable as a wartime ex- 
pedient, I am not so sure that every- 
one appreciates the effect it may have 
in the period immediately ahead, un- 
less great care is taken in the ad- 
ministration of the Price Control 
Act. 

I believe the whole problem boils 
down to a decision on the part of 
the American people as to which one 
of the following three courses, they 
wish our economy to follow: 

1. To maintain pre-war prices by 
adjusting wages to pre-war levels. 

2. To maintain war-time wages by 
adjusting prices to reflect higher 
wage costs. 

3. To let industry and distributors 
absorb the difference and suffer 
losses. 

While no one wants any of the 
above three things to happen, I do 
not believe that it is possible to re- 
adjust ourselves to a post-war econ- 
omy without having one of the above 
situations develop. I am also afraid 
that, if too much emphasis is placed 
on rigid price control, we may for- 
get that the real cause of our infla- 
tion fears is the wartime shortage of 
goods and expanded payrolls. 

While this fact is rather obvious, 
we must be careful not to forget it 
and do anything that may tend to 
restrict production. After all, the 
basic and best cure for inflation is 
expanded production which is the 
only thing that will restore normal 
competitive enterprise in American 
industry. 

Hopart J. HENpRICK,. 
president 
The H. B. Ives Company 


Read 
“Swift Reconversion Steps 
Taken By Government” 
on page 91 
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With the proper set-up we could create the impression 
that there is an ample supply of American Wire Fabrics 
Insect Screen Cloth. But it would only be an illusion. 


The fact is that the greatest percentage of production 


is still going to the armed forces. 


Until final victory permits us to look at our produc- 


tion picture from a peacetime angle, the small per- WICKWIRE SPENCER 
HARDWARE PRODUCTS 


centage of our products allocated for essential civilian saci ahesiieiltial, 15 dltaiieadaiieaes 
use is being distributed as equitably as we know how. 4 Pees 5 wl on all 
Netting Nails and Brads 


, 
Important to you as a hardware dealer is the knowledge Scnight Tae Clothes Line 


that Wickwire Spencer quality never has been, and “Clinton” Brand —_——Peture Cord 
e e ° Wire Rope Door Springs 
never will be, an illusion. Both Regular and “Perfection” 
Preformed Brand The Ecc 
10 of a 
shippin; 
right. ‘ 


WICKWIRE SPENCER STEEL COMPANY on 


and Subsidiery, AMERICAN WIRE FABRICS CORPORATION - some 


500 FIFTH AVENUE NEW YORK 18, N. Y. cordanc 
Abilene - Boston - Buffale - Chattancege - Chicage - Clinton (Mess.) + Detreit - Heusten - Les Angeles - Philadelphia - San Francisce - Tulsa - Worcester 
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VERY hardware and implement store 
can render a real service to the farm 
and shop trade by maintaining an ade- 
ate stock of Alligator Steel Belt Lacing. 
fn these war times belts MUST be kept 
going. 
Check your stoek today and order the 
sizes you need from your Jobber. 
—And remember there is no substitute 
either in quality or service for Alligator, 
the world’s most universally used steel 


belt lacing. 


STANDARD BOXES—For the Large User 
List Priee Belt 
Contents Thickness 
$1.40 6 sets for 6” belts 
d 6 sets for 6” belts 
6 sets for 6” belts 
4 sets for 12” belts 
4 sets for 12” belts 
4 sete for 12” belts 
6 sets for 8” belts 
8 sets for 12” belts 
4 sets for 12” belts 
8 sets for 12” belts 
4 sets for 8” belts 
4 sets for 12” belts 
4 sets for 12” belts 
4 sets for 12” belts 
4 sete for 12” belts 4p 
4 sets for 12” belts "to %” 
Corrugated pins supplied regularly with Nos, 00, 1 and 5 
coy ro age = ena Se te a Alligator tape fasteners. Sectional steel rocker hinge pins supe 
re r i ag atic ve hin - s plied regularly with Nos. 15 to % inclusive, for transmission 
gan oo echatenen lenatn fee = ve tpn hinge ~_ supplied with Nos. 00 to 45 in- 
. , elusive, only upon request. 
+ hee ee icgemgpad cartons 10 pack- Alligator Lacing is also available in long lengths and in spe- 
8 . ‘ 
Seo Ne. ...... BDEMESEMIESE “~~” 
List per carton. .$4.75 $5.00 $6.25 $6.65 $8.50 _ Extra Hinge Pins Which Can Be Cut to Suit Requirements 
Lacing | Length List 


No. 410 ECONOMY UNIT ‘ No. Per Doz 
(Shown at left) Corrugated Wire or Rawhide Pins 6” $0.40 


Corrugated Wire or Rawhide Pins 6” 40 
. Corrugated Wire or Rawhide Pins 6” 
m An attractive unit for Rocker, Corrugated or Rawhide Pins 12” 
} over-the-counter sales of Rocker, Corrugated or Rawhide Pins 12” 
the 4 most popular sizes. Rocker, Corrugated or Rawhide Pins 12” 
Contents—10 packages— Rocker, Corrugated or Rawhide Pins 12” 
3 No. 15-E, 2 No. 20E, Rocker, Corrugated or Rawhide Pins 1” 
3 No. 25-E, 2 No. 27-E. | Rocker, Corrugated or Rawhide Pine 12” 
Recker or Corrugated Pins Only 12” 
PACKED IN CARTONS Rocker or Conmmaaad Pins Only 12” 
The Economy Packages are packed All prices subject to discount 
10 of a single size in corrugated ORDER FROM YOUR JOBSBER 
shipping carton shown in view at 
right. This carton is labelled on 
one end to show contents. The stock 
in Economy Unit can be main- 
tained by refilling from cartons of 
Economy Packages ordered in ac- 
cordance with size requirements. 
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The World’s Finest Grass Shear 


The minute the war is over we will be out with our complete new 
DGs-Klip line. We believe it will be the finest line of lawn tools 
ever offered. e Quality will be maintained in every particular, and / 
the same aggressive policy of advertising and merchandising will |— 
be back of the line. e It will pay you to remember D60-Klip. bay 


THE LEWIS ENGINEERING & MFG. CO. 
ALLIANCE « OHIO 


Whitey 
I Lay YY] PALA bip deen: 
XP 


ns be 


l. the postwar era there 
will be a tremendous expansion in athletic activity. Millions of men 
and women who have benefitted through the physical training and 
competitive sports program of the Armed Forces will remain sports- 
mi and will continue athletic recreation. In addition, industrial 
recreation will create an increased demand for athletic equi t, 
the general public will not only be recreation-minded but will more 
than ever before recognize the value of physical fitness. 


DRAPER-MAYNARD ATHLETIC EQUIPMENT 
offers you a golden opportunity for rich returns in the postwar 
period. Write your jobber for full information and details. THE 
DRAPER-MAYNARD CO., 400 York St., Cincinnati 14, Ohio, U.S.A. 


MEMBER:—The Athletic Institute, a non-profit 
organization dedicated to the advancement of 


national physical fitness. 
Awarded 


Sport Products Inc 
Manufacturers 


BUY BONDS AND HOLD THEM! 
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Caster styles and 


save man-hours, speed 
production... by quick Sersecliangeahily) oad molgfenosied of salvteg aa minimum stock. 


100 SERIES FOR GENERAL USE 


Made of heavy gauge steel. Horn and 
top plate heave Fz coctagent for ex- 
tra strength a diameter steel 
axle securely an to horn to 
prevent turning. Large diameter ball 
race with best ie hardened ball 
bearings. S » de pada kia: ay 2 pin con- 
struction. ‘or use in 
mills, te 1, — fwd etc. 


St 
Noe 


108-2 
108-2% 
108-3 3 3ex4 
108-4 


Lbs. 
Dia.of Size of Overall Cap 
Wheel Plate Height Each 


SEMI-STEEL WHEELS 
14x24 2% 
2%x3 \4 

315% 
5 


x} 6% 

534x6 7% 

preg Gyendseuatia Me for 8.2%", 244", 
, 4” and 5” wheels. 


200 SERIES HEAVY DUTY SWIVEL TRUCK CASTER 


H300 SERIES HEAVY DUTY 


1945 


Extra heavy pressed steel frame with 
two complete ball raceways using 
best grade balls. All bearing surfaces 
hardened. Adjustable king pin. Lu- 
bricating axle bolt. A rugged con- 
struction that will pees lentserv- 
ice. A caster that has given eypend. 
able service over a Jong peri 
years. 


Lbs. 
Style Dia. of Sizeof Overall Cap. 
No. Wheel Plate Height Each 


SEMI-STEEL WHEELS, ROLLER BEARING 


206-5 5 5x53 6% 600 
206-6 6 6x6 7% 800 


PLASKITE* WHEELS, ROLLER BEARING 


231-5 5 5x5% 6% 600 
231-6 6 6x634 7% 800 


SWIVEL TRUCK CASTER 


Extra heavy duty, precision-builtsteel 
caster, double ball bearing swivel 
best grade ball bearings. nlarged 
diameter ball races. All balls operate 
in lubricated raceways, dust-proof 
swivel construction, extra large di- 
ameter king _ (adjustable ). eavy 
reinforced ribs on each side of horn 
where great strength is needed. Ex- 
tra large, heavy diameter axle. 


Overall Ca 
Height Each 


SEMI-STEEL WHEELS, ROLLER BEARING 
H306-8 8 6x10 10% 1500 
H306-10 10 6x10 12% 2000 
aon * WHEELS, ROLLER BEARING 


331-8 8 6x10 10% 1500 
Hast. 10 10 6x10 12% 1600 


Style Dia. of Size of 
No, Wheel Plate 


H300-V SERIES 
WITH V-GROOVED WHEELS 


Industry's need for newer and faster 
goedecice methods is accomplished 

y means of fluid assembly lines on 
tracks. Saves man-hours .. . stops 
waste motion, by bringing sub- 
assemblies right to worker and tools. 
H300-V Grooved Wheels travel on 
obstruction-free tracks, save floor 
surfaces. Otherwise, this caster 
swivel and cogenees is similar 
to H300 described abo 


Lbs 
Style Dia. of Size of Overall Cap 
No. Wheel Plate Height Each 
V-GROOVED WHEEL, ROLLER BEARING 
H306-8V 8 6x10 10% 2500 


500 SERIES RIGID PLATE CASTER 


One-piece horn made of extra heavy 
gauge steel deeply corrugated to re- 
sist strain. Light in weight, very 
strong and deurahte. Heavy axle se- 
curely anchored to the horn. Axle 
is of sree diameter, which permits 
smooth, easy rolling of the wheel. 


Lhe 
Style Dia. of Size of Overall Cap 
No. Wheel Plate Height Eee 


AOnTm moO 


Thread Guards available for 24", 3”, 
4” and $” wheels. 


600 SERIES MEDIUM DUTY SWIVEL, 800 SERIES 


H700 SERIES RIGID 


RIGID PLATE CASTER 
AND 600-V WITH V-GROOVED WHEELS 


Made from agecialiy controlled anal- 
sis stock of extreme strength and 
igh ductility. {lose Asiag, pre- 

cision parts e possible by two 

complete rows of balls filling race- 

ways and preventing wobbling. 800 

Series Rigid Plate is companion 

caster. 600-V Series has Grooved 

Wheel for use on . otherwise 

same as 600 Swivel. 

Style Dia. of Size of Overall Lbs.Cap. 

©. Wheel Plate Height Each 

SEMI-STEEL WHEELS, os _—— 


606-6 6 404x045 
606-8 8 roar 10 
606-6V 6 4 84 7% 
53x74 1014 
RIGID PLATE CASTERS 


606-8V 8 
806-6 6 454x6: 7% 
806-8 8 53x74 104 


PLATE CASTER 
COMPANION TO H300 


Solidly built of heavy gauge net 
plate, with been reinforced b 
deep drawn ribs. Large size bolt ead 
nut axle. Fully as e of handling 
the same loads as H300 Swivel-type 

Caster, in corresponding sizes. 

Lhe. 
Dia. of Size of Overall Cap 
Wheel Plate Height Each 


SEMI-STEEL WHEELS, ROLLER BEARING 
H706-8 8 6x9 10 1500 
H706-10 10 6x9 1244 2000 
PLASKITE* WHEELS, ROLLER BEARING 


H731-8 6x9 10% 1500 
H731-10 I 6x9 12% 1600 


* Style 
o. 


FAULTLESS OFFICE CHAIR CASTER 


Two complete rows of hardened steel balls, 
filling two separate raceways, prevent wob- 
bling of stem and horn. Uniformly distrib- 
uted load, carried around raceways by 26 
bearings, prevents uneven wear or strain. 
Low overall height. Correct caster angle— 
eliminates stem strain and socket wear. Dust- 
proof construction. 


Dia. and “——” 
Face Dim. 
2% 2% 
2x% 25% 


Kind of 
Wheel 

Plaskite* 

Ruberex 


#Reg. U. S. Pat. Off. 



















NOTE—The seasons shown here include both opening and closing dates and are the periods 
when migratory game birds may be taken without violating federal regulations. These seasons may 
be shortened by state law or regulation. Communicate with state game departments for the latest 
orders. 


This chart and additional material on page 115 of this issue of HARDWARE AGE indicate 
seasons only for species protected by federal law. For other species, refer to state regulations. 


Hunting Regulations 


Prepared from releases of Fish & Wildlife Service, 
U. S. Department of the Interior, Washington, D. C. 


“a”—see “Supplementary Information” for states on page 115. 





1945 Federal Migratory Game Bird 
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STATE 


Region or District 


Duck, geese, 
brant and coot 








Alabama 


Alaska 
Arizona 
Arkansas 


California 
Colorado 
Connecticut 


| Delaware 


Dist. of Columbia 
Florida 
Georgia 


Hawaii 


Idaho ee 


Illinois 
Indiana 
Iowa 
Kansas 
Kentucky 
Louisiana 


Maine... 
Maryland 
Massachusetts 
Michigan. . 
Minnesota 
Mississippi 


Missouri... 
Montana 
Nebraska... 
Nevada. . 

New Hampshire 
New Jersey 
New Mexico 
New York 


Long Island, N. Y. 


North Carolina 


North Dakota 
Ne 
Oklahoma 
Oregon 
Pennsylvania 
Puerto Rico 
Rhode Island 
South Carolina 


South Dakota 
Tennessee 
Texas 

Utah 
Vermont 
Virginia 
Washington 
West Virginia 
Wisconsin 


| Oct. 13—Dec. 31 (a) 


| Nov. 2—Jan. 20 


| Nov. 2—Jan. 30 
| Oct. 13—Dec. 31 (a) 


| Oct. 13—Dec. 31 (a) 
| Sept. 20—Dec. 8 (a) 
| Oct. 13—Dec. 31.. 


(a) 
Nov. 2—Jan. 20 
Nov. 2—-Jan. 20 


| Nov. 2—Jan. 31.....| 


(a) 
Oct. 13—Dec. 31.... 
Oct. 13—Dec. 31 (a) 
Oct. 13—Dec. 31.... 


Oct. 13—Dec. 31.. 
Sept. 20——-Dec. 8 
Oct. 13—Dec. 31... 
Oct. 13—Dec. 31.. 


Sept. 20—Dec. 8 (a) 


Sept. 20—Dec. 8... 
Sept. 20—Dec. 8. . 
Nov. 2—Jan. 20 (a) 


Oct. 13—Deec. 31.. 
Sept. 20—Dec. 8 (a) 
Oct. 13—Dec. 31.. 
Nov. 2—Jan. 20... 
Oct. 13—Dec. 31 (a) 
Oct. 13—Dee. 31.... 
Nov. 2—-Jan. 20..... 


Sept. 20-—Dec. 8 (a) 

Sept. 20—Dec. 8 (a) 

Oct. 13—Dec. 31.... 
Oct. 13—Dec. 31.... 
Oct. 13—Dec. 31.... 
Dec. 15—Feb. 12... . 
Oct. 13—Dec. 31 (a) 

Nov. 2—Jan. 20 


Sept. 20—Dec. 8 
Nov. 2—Jan. 20 

(a) 
Oct. 13—Dec. 31.... 
Sept. 20—Dec. 8 


Rails, gallinule 
(except coot) 


Mourning dove 
or turtle dove 








Nov. 2—-Jan. 20 
Oct. 13—Dec. 31 
Oct. 13—Dec. 31. } 
Sept. 20—Dec. 8... .| 
Oct. 13—Dee. 31... .| 


Nov. 20—Jan. 3i 


Sept. 1—-Nov. 30.. 
Sept. 1—Nov. 30.. 
No open season... 
Sept. 1—Nov. 30... 


Sept. 1—Nov. 30.. 
Sept. 1—Nov. 30.. 


No open season... 
Sept. 1— Nov. 30 


Sept. 1—Nov. 30.. 


No open season. . 
No open season 


Sept. i—Nov. 30.. 


Sept. 1—Nov. 30 
No open season 

Sept. 1—Nov. 30 
Sept. 1—Nov. 30 
Sept. 15—-Dec. 15 


Sept. 20-—Dec. 8 
Sept. 1—Oct. 31 
Oct. 13—-Dec. 31 


Sept. 1—Nov. 30°... 


Sept. 16—Nov. 30 


Oct. 15-—Dec. 30... 


Sept. 1—Nov. 30 
No open season 
Sept. 1—Nov. 30 
No open season 


Sept. 1—Nov. 30.. 


Sept. 1—Nov. 30 
Sept. 1—Nov. 30 
Oct. 13—Dec. 31 


Oct. 13—Dec. 31.. 
Nov. 30... 


Sept. 1 


Sept. 1 
Sept. 1—-Nov. 30 
Sept. 1-—-Nov. 30 
No open season 

Sept. 1 
Dec. 15——Feb. 12 


Sept. 1—Nov. 30... 
Nov. 30.. 


Sept. 1 


Sept. 1 
No open season. . 
Sept. 1—Nov. 30 


Sept. 1—Nov. 30.. 


Sept. 1—Nov. 30 
Sept. 1—-Nov. 30 
No open season 


Sept. 1—Nov. 30... 


Sept. 20—Dec. 8 


Nov. 30.. 


Nov. 30.. 


-Nov. 30.. 











Nov. 15—Nov. 29 


Oct. 16-—-Oct. 30 





Dec. 15—-Dec. 29... 


(a) 


Nov. 15—Nov. 29... 
Oct. 20-——Nov. 3..... 


(a) 


Oct. 10—Oct. 24.... 
Dec. 15—-Dec. 29.... 


Nov. 10—Nov. 24.... 


(a) 


| Oct. 10—Oct. 24 
Dec. 1 





| Oct. 16—Oct. 30.... 
.| Oct. 10—Oct. 24.. 
Sept. 1—Nov. 30.... 


Dec. 15-—Dec. 29 


Dec. 15.... 


Dec. 1-——Dec. 30 





ee (a) 





Oct. 1—Oct. 15..... 
Dec. 18—Jan. 31.... 


Sept. 1—Oct. 30 (a) 
Sept. 16—Sept. 30... 
Dec. 18—Jan. 31.... 


Sept. 1—Oct. 30 


Sept. 1—Oct. 12..... 


Sept. 1—Sept. 15.. 
Sept. 1—Sept. 30. 


Sept. 1—Oct. 30... 


Sept. 1—-Oct. 25.... 
Oat. 1S:.... 
Dec. 18—Jan. 31.... 


Oct. 1 


Sept. 1—Oct. 15 


Dec 18—Jan. 31... 


Sept. 1—Oct. 30. 








Sept. 1—Oct. 12 


Sept. 1—Oct. 30..... 
Sept. 1—-Sept. 15... 


Nov. 1—Nov. 30.. 


Sept. 16—Oct. 15 


Jan. 2—Jan. 31.... 


(a) 
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Supplementary 
Information 


Alaska—Ducks, geese, brant and 
coot, in Fur Districts 1 and 3, Sept. 21- 
Dec. 9; in the remainder of Alaska 
Sept. 1-Nov. 19. ; 

Arizona — White-winged dove may 
be hunted from Sept. 1-Sept. 15. 

California—Ducks, geese, brant and 
coot; open season for these is Oct. 13- 
Dec. 31. This applies to Modoc, Las- 
sen and Siskiyou Counties. In the re- 
mainder of the state, Nov. 2-Jan. 20. 

Colorado—Band-tailed pigeon in the 
drainage of the north fork of the Gun- 
nison River in Gunnison and Delta 
Counties, and in La Plata, Montezuma, 
Dolores, San Miguel, Montrose, Ouray, 
San Juan, Archuleta, Huerfano and Las 
Animas Counties, Sept. 16-Oct.15. 

Connecticut—Scoters (sea coots) in 
open coastal waters only, beyond outer 
harbor lines, Sept. 15-Oct. 12, thereafter 
from land or water during the open 
seasons for other waterfowl in the 
state. 

Florida Mourning or turtle dove 
may be hunted in Dade and Monroe 
Counties, Oct. 1-Oct. 31; in rest of the 
state, Nov. 20-Jan. 18. 

Idaho — No open season for snow 
geese. 

Illinois—Geese in Alexander County, 
Nov. 24-Dec. 31, from 12 noon to 4:30 
p. m. Coot in Lake and McHenry 
Counties, Oct. 1-Dec. 31. 

Maine—Scoters (sea coots) in open 
coastal waters only, beyond outer har- 
bor lines, Sept. 15-Sept. 19; thereafter 
from Jand or water during the open sea- 
sons for other waterfowl in the state. 
Woodcock, in Aroostook, Penobscot, 
Piscataquis, Somerset, Franklin and 
Oxford Counties, Oct. 1-Oct. 15; in re- 
mainder of state, Oct. 16-Oct. 30. 

Massachusetts—Scoters (sea coots) 
in open coastal waters only, beyond 
outer harbor lines, Sept. 15-Oct. 12; 
thereafter from land or water during 
the open seasons for other waterfowl in 
the state. There is no open season for 
wood ducks. 

Michigan — Woodcock in Upper 
Peninsula, Oct. 1-Oct. 15; in remainder 
of state, Oct. 15-Oct. 29. 

Missouri — Geese in Mississippi, 
Scott and Cape Girardeau Counties, 
Nov. 24-Dec. 31, 12 noon to 4:30 p.m. 

Montana—Snow geese, in Beaver- 
head, Gallatin and Madison Counties, 


no open season. 

New Hampshire—(sea coots) in 
open coastal waters only, beyond outer 
harbor lines, Sept. 15-Sept. 19; there- 
after from land or water during the 
open seasons for other waterfowl in the 
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THE 
GREENLEE LINE 


Auger Bits 

Expansive Bits 

Socket Butt Chisels 
Socket Firmer Chisels 
Car Bits 

Razor Blade Draw Knives 
Automatic Push Drills 
Spiral Screw Drivers 

Bit Extensions 

Bell Hangers’ Drills 


Turning Tools 


And many more. 











Highest-quality hand tools, like the GREENLEE Razor 
Blade Draw Knife shown, will be the fast movers for 
you in the days ahead. 


For, more than ever, craftsmen will be top-quality 
seekers! And GREENLEE tools on your shelves will 
measure up. 


Before the war, GREENLEE tools were known to be 
of the finest in the field. They still are! Tomorrow 
they will be even better, for not one of the line has 
been overlooked in the continuing GREENLEE tool 
improvement study . . . for sharper, faster, cleaner 
cutting . . . long-lived edges . . . overall efficiency 
and durability. . 


Plan now to cash in on the fast-moving 
days ahead—with the great, nationally-pro- 
moted GREENLEE line. Read how in ‘Tool 
Profits’’. Free, write Greenlee Tool Co., 
Division of Greenlee Bros. & Co., 1808 
Herbert Avenue, Rockford, Illinois. 





GREENLEE 


 —— 















































































Check These Exclusive 


KWIKHEAT, 









































SAVES TIPS 
SAVES TIME 
SAVES EFFORT 
SAVES WEIGHT 
SAVES CURRENT 
SAVES THE IRON 


+ + + + + 


HOT IN 90 SECONDS 
READY FOR USE..! 


its many exclusive features put the 
Kwikheat Soldering Iron in a class by 
itself, That's why it wins enthusiastic 
praise from those who use it——why 
Kwikheat is fast becoming America's 
most talked-about iron—why you cer- 


tainly want to stock it... lists at $11. 
Write today for complete information. 
6 TIP STYLES 
Interchangeable 


TUE 


*2s3e4s 













Woodcock, in Coos, Carroll and 
Grafton Counties, Oct. 1-Oct. 15; in rest 
of atate, Oct. 16-Oct. 30. 

New York—Wild ducks, geese and 
brant in those portions of Essex and 
Clinton Counties east of the Delaware 
& Hudson railroad tracks and that part 
of Washington County east of the tracks 
to and including the village of South 
Bay and all the waters of South Bay 
and one mile distant from such water 
in any direction, Sept. 20-Dec. 8. Scoters 
(sea coots) in open coastal waters only, 
beyond outer harbor lines, Sept. 15-Oct. 
12; thereafter from land or water dur- 
ing the open seasons for other water- 
fowl in the state. Woodcock, north and 
east of the tracks of the branch line of 
the N. Y. Central Railroad from Oswego 
to Syracuse, the main line of this rail- 
road from Syracuse to Albany, and the 
main line of the Boston & Albany Rail- 
road from Albany to the Massachusetts’ 
state line, Oct. 10-Oct. 24; west and 
south of the line above described, Oct. 
15-Oct. 29. 


North Dakota—No open season for 
wood ducks. 


state. 


Ohio—Duck, geese and brant on the 
Pymatuning Reservoir in Ashtabula 
County and one-quarter mile distant 
from this reservoir. 

Rhode Island—Scoters (sea coots) 
in open coastal waters only, beyond 
outer harbor lines, Sept. 15-Oct. 12; 
thereafter from land or water during 
the open seasons for other waterfowl in 
the state. 

Texas—Wild ducks, geese and brant 
on those portions of Lake Texhoma in 
Cooke and Grayson Counties, Oct. 13- 


Dec. 31; in rest of state, Nov. 2-Jan: 20. 
Mourning dove or turtle dove in Val 


Verde, Edwards, Real, Bandero, Ken- 


dall, Blanco, Burnet, Williamson, 
Milam, Robertson, Leon, Houston, 
Cherokee, Nacogdoches and Shelby 


Counties and all counties north and 
west thereof, Sept. 1-Oct. 30; in rest of 
state, but not including Cameron, Hi- 
dalgo, Starr, Zapata, Webb, Maverick, 
Kinney, Dimmit, LaSalle, Jim Hogg, 
Brooks, Kenedy and Willacy Counties, 
Oct. 20-Dec. 18; in these latter counties, 
Sept. 13, 16, 18, 20 and 23 from 12 
noon till sunset and thereafter Oct. 20- 
Dec. 13 from one-half hour before sun- 
rise to sunset. White-winged dove in 
Cameron, Hidalgo, Starr, Zapata, Webb, 
Maverick, Kinney, Dimmit, LaSalle, Jim 
Hogg, Brooks, Kenedy, Willacy, Val 
Verde, Terrell, Brewster, Presidio, Jeff 
Davis, Culberson, Hudspeth and El 
Paso Counties, Sept. 13, 16, 18, 20 and 
23 from 12 noon till sunset. 

Vermont— VP oodcock in Bennington 
and Windham Counties and those por- 
tions of Rutland and Windsor Counties 
south of U. S. Highway Route 4 from 
West Haven to White River Junction, 
Oct. 16-Oct. 30; in rest of state, Oct. 1- 
Oct. 15. 

New Rules—The new rules continue 
the 80-day season, but the additional 
daily bag of five mallards, pintails or 
widgeons is no longer allowed. The 
waterfowl hunting season begins Sept. 
20 in the northern zone; Oct. 13 in the 
intermediate zone, and Nov. 2 in the 
southern zone. With certain exceptions, 
hunting will be permitted from half an 











He—"I see that we are going to get refrigerators pretty soon.” 


She—"“Yes, but what are we going to put in them?” 
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hour before sunrise to sunset. And the 
post-season for possession of migratory 
game birds has been extended from 45 
to 90 days. 

Bag and Possession Limits — On 
the opening day of the season, no per- 
son may possess any migratory game 
birds in excess of the daily bag limits. 

Ducks—Daily bag limits on ducks 
(except American and_ redbreasted 
mergansers) are 10 in the aggregate of 
all kinds, including in such limit not 
more than one wood duck. Any person 
at any time may not possess more than 
20 ducks in the aggregate of all kinds 
(not including American and_ red- 
breasted mergansers), but not more 
than one wood duck. American and 
redbreasted mergansers—25 singly or in 
the aggregate with no possession limit. 

Geese and Brant—In Pacific Coast 
states, four snow and _ white-fronted 
geese (singly or in the aggregate) plus 
two of some other kind, including brant, 
may be taken in a day, and eight snows 
and white-fronts plus four of some other 
kind, including brant, may be pos- 
sessed. Elsewhere than on the west 
coast, four blue and snow geese (singly 
or in the aggregate) plus two of some 
other kind, including brant, may be 
taken in a day, and eight blues and 
snows plus four of other kinds, includ- 
ing brant, may be possessed. 

Rails and Gallinules—(except coot 
and sora). Fifteen in the aggregate of 
both kinds, and any person may possess 
not more than 15 in the aggregate of 
all kinds, 

Coot and Sora—Twenty-five limit, 
and any person may not possess more 
than this amount. 

Woodcock—Four is the limit, and 
any person may not posses more than 
this amount. 

Mourning or Turtle Dove and 
White-Winged Dove—Ten is the 
limit, and any person may not possess 
more than ten mourning doves or more 
than ten white-winged doves. 

Band-tailed pigeon—Ten is the 
limit, and any person may not possess 
more than this amount. 





THE national income for the de- 
pression year ending December 31, 
1930, amounted to $68.9 billion. For 
the year ending December 31, 1944, 
it more than doubled and reached 
the sum of $160.7 billion. 
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great neck 
modern 
plastic handle 
screw driver 



























































See Your Jobber! 


Shaft scientifi- 
cally tempered 
high grade Alloy | 
Tool Steel. 
Work end heat | 
treated to 
withstand wear. 
Fluted Red-and- | 
Black PLASTIC D 
HANDLE is slip- | 
proof, shatter- 
proof, will not 
splinter or warp. ; 














An ideal tool for 
electricians and 
radio men, as 


well as for the 
hobbyist. 





A 


Other Great Neck Lines 


hack saw blades— 
molybdenum 
tungsten 
high speed 

keyhole saw blades & handles 

phillips screw drivers 

screw drivers (wood handles) 

wood chisels (plastic 

or wood handles) 














Great Neck Saw Mfrs., Inc. 
Mineola, N. Y. 











NEW! { Tuo Past Selling 
mMCuCan MOLDED PLASTIC UNITS 


AMERICAN MOLDED PLASTIC AMERICAN 


INK STRAINER MOLDED 
: PLASTIC 


HAT AND 
COAT HANGER 


(Also handy for cloths, vten- 
sils, etc., in closet, bathroom 
and kitchen.) 

Will carry the heaviest over- 
cout, Sketch shows steel rein- 
forvement for rigidity. Steel 
plate backs plastic base panel. 
Steel arm extends entirely 
through hollow hook and is 
integral with steel base plate. 
Base measures 1%”x2%", ex- 
tends out from wall 2%”. 
Furnished with two screws 
Here is a strong, colorful, de- 
pendable hanger that will not 
chip nor fade. Beautiful solid 
colors. Smart new style. In- 
stant appeal wherever shown. 


Wire or write at once for Mlustrated descriptive Bulletins 
and prices. 


a, 


Note cross brace rib design for greatest strength. Prevents sagging. 


Maintains rigidity. 

300 PER CENT more draining area than in ordinary strainers. * 
Square ee for aaeet draining. MORE QUICKLY AND 

EASILY CLEANED. li not stain, scratch, nor mar sink. Will 


NOT RUST, WILL NOT CORR ODE. Retains original handsome 
finish. Light and easy to handle, and—made of tough plastic for 1758 N. Honore Street, Chicago 22, Illinois 
longest service. Telephone: ARMitage 3045 














Your sales will shy-rocket with the 
Tew FLY-ROCKET 


ALL PURPOSE SPRAYER 





NTRC 
from « 
ware ite: 
housew!" 
national 
TRAP” 
DELAY 
AND LC 
PER wm 
The new FLY ROCKET is especially adaptable for use in the home and 
garden. Made of durable plastic and light-weight, non-corrosive materials, it 
is very easily operated and—one of the most efficient sprayers on the market. 
The one-piece plastic sprayer head and the bottle cap combination has a spe- 
cial ‘‘drip-catch”’ feature and flexible syphon tube attachment which enables 
the operator to use the full contents of the eight-ounce amber glass container. 
The pump tube is waxed inside and out to prevent deterioration from oil and 
spray liquids. The FLY ROCKET has an overall length of 14” and is S” high. 

EACH SPRAYER Packed for reshipping—2 dozen to a container (weight 18 lbs.) 


LIQUID TESTED 
For further information write to - FACTORY SALES OFFICE 
AT THE FACTORY 1410 CHARDON ROAD CLEVELAND 17, OHIO 


THE AMERICAN SPECIALTY CO. * AMHERST, OHIO 


MAKERS a a EQUIPMENT 








HARDWARE AGE 











Ger ‘‘Liberty”’ Pot Cleaners on your counters 
and watch your profits grow... 


OPA PRICE APPROVED 


NATIONALLY ADVERTISED "*LIEBERTY’? 


ttll-metal Knitted 
POT CLEANERS 
LETRAW MFG. €0. 229 W. ILLINOIS STREET + CHICAGO, ILLINOIS 








Feature this NEW MONEY-MAKER! 
SeRAP- TRAD Woe pisncgable/ SS Soi 


NTRODUCED just a few months ago, “SCRAP-TRAP?” is already a best seller 

from coast to coast. Alert dealers are cashing in on this improved postwar house- 
ware item ... available teday! Endorsed by editors of leading women’s magazines, 
housewives are also quick to see the many advantages and conveniences of the 
nationally advertised “SCRAP-TRAP.” A repeating-profit traffic builder,“SCRAP- 
TRAP” users come back again and again for more and more bags. SO DON’T 
DELAY .. . don’t miss out on this proved money-maker! WRITE FOR DETAILS 
AND DISCOUNTS TODAY. 


PERMANENT, SELF-SELLING DISPLAY DEMONSTRATOR 


An attractive, permanent, self-selling display 
ATING demonstrator will be included—at no extra charge pete 
REPE —with every initial order for “SCRAP-TRAP” 

PROFITS units and moisture-proof bags. This automatic IMMEDIATE DELIVERY 


merchandiser will sell*“SCRAP-TRAP” to your - ye 
Month-After-Month = customers without effort on your part. Write today! Write for Details! 


“gCRAP-TRAP” is @ traffic ARBEE PRODUCTS CO., Kansas City Food Terminal, Kansas City 17, Kansas 
builder? Customers come back 


eetatteeters CASH IN on SCRAP-TRAP NATIONAL ADVERTISING 
ania oe acalers always order . 
epee 00,432 511 Sales Messages Helping Y 

See mead ela HAS BEANTI p Ve hardens DUSE. $454 











¥ 


month repeat! * : . can ® | i : ise $e 4 . : 


AUGUST 30, 1945 








SHELDON 


builds a complete line of betier 10°", I1"' ard 12" 
precision lathes of which the SHELDON ‘'S-56"', 
illustrated above, is typical. This SHELDON 
Pracision Lathe has every advanced feature, in- 
cluding: EXTRA collet capacity, full quick-change 
gear box, a fully double-walled apron with spline 
driven power cross feed, a more rigid “'T''-strutted 
bed with BOTH "'V''-ways and ‘‘Flat’’-ways which 
hove been BOTH precision ground and hand 
scraped to the closest limits of lateral and 
parallel alignment. jt comes on a rigid steel 
bench which has 5 commodious drawers for tool 
holders, collets, etc. and houses the 4-speed, 
"V"-belft, underneath motor drive. 


Built in great numbers for the Army, the Navy 
and the Marine Corps, this special lathe can 
now be offered as the finest lathe in the moder- 
ate priced field. 


The S-56 illustrated is just one of a complete 
line of better moderate priced lathes, a line 
which provides exactly suited lathes for every 
small lathe buyer. Write for catalog and dealer 
proposition. 


SHELDON MACHINE CO., INC. 


4233 N. Knox Ave. Chicago 41, U.S.A. 





MODEL S-56 


10-1 Precision Lathes 
INA" Swing |" Collet Capacity 








MODERN, STREAMLINED 
CASTERS .. . STRONG. 
DURABLE, EFFICIENT. 


After Pearl Harbor, our manufacturing fa- 
cilities were converted to production of 
war material. But, in the near future, 
“@eme”’ casters will again be available 
to hardware dealers everywhere. Keep 
‘‘Aemes’’ in mind for quick sales and profits. 





THE SCHATZ MANUFACTURING COMPANY 


SHREERSIE, N.Y 





THEY ROLL ON BALLS 





120 HARDWARE AGE 








“AMES” SOLID SHANK RETURNS FROM WAR 


Same Coustractiou... Same Specifications 


For more than two years the entire ‘ ) TT 
production of our Solid Shank & \ 
Shovels and Spades was assigned of 

to the fighting ranks. / 


Pony, the Champion of alt 
Feather-weight shovels, and 
the leading Solid Shank, is 
WITH ip again at your service. 
SHOCK BAND 
h 
AMES 
Since 


1774 


AMES BALDWIN WYOMING CO. 


PARKERSBURG, W. VA NORTH EASTON, MASS 


ASGROW SEEDS 


for garden and lawn 


TOP QUALITY 
NATIONALLY KNOWN 


in bulk or colored packets 


A complete, profitable line 
for spring and fall 
with displays and dealer 
helps 


ASSOCIATED 990) GROWERS IN Atlanta 2, Indianapolis 4, Los Angeles 21, Memphis 2 
/ ° Milford, Conn. Oakland 7 San Antonio 6 


Packet Seed Division: JEROME B. RICE SEED CO., CAMBRIDGE, N.Y. - 


AUGUST 30, 1945 









THIS 18 17 / 


THE HOTTEST 
HOUSEWARES 
ITEM IN YEARS! 







like Macy’s, Abraham & 
Straus, Loeser’s,Gimbel’s, 
Bamberger & Co., Man- 
del Bros., Strawbridge 
and Clothier, Barker 
Bros., Maison Blanche, 
Davison Paxon Co., and 
hundreds of others think 
enough of it to feature 
Ideal’s BATH MAT in 
powerful newspaper pro- 
motions— again. and 
again! 


DISPLAY THEM! 


and watch them go! 
2 and 3 to a customer. 


Tough, durable, rubber-like com- 
Pompey In black, red and green. 
ize 131% x 23. 





















BATH 











and dozens 









of other «sed 





IDEAL RUBBER CO., 200 FIFTH AVE., New York 10, N. Y. 
Please ship us via 





Cj Doz. (BMI) BATH MATS 
TO RETAIL AT $ 1.98 
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“PRIESTS” | 


Reg. U. 8. Pat. Of. 
ESTABLISHED IN 1865 


Toilet and Horse Clippers 


Their outstanding quality has been firmly establish- 
ed for over seventy-five years. The popular selling 
“PRIEST’S” line includes the entire range of 
models practicable for both household and profes- 
sional use. Jobbers and retailers find them profit- 
able to handle because they give complete satisfac- 
tion and are fully guaranteed against defects in 
material and workmanship. 


Standard Professional 


A great favorite with master 
barbers because they meet 
the most exacting require- 
ments. Large size side 
spring type, correct in all 
details. Handles, plates and 
all exposed parts are chro- 
mium plated. Sizes: 1, 1/0, 


8/0 and 4/0. Also furnished 
in chromium plated, ball 
bearing action. 





Merlin Clipper 


“PRIEST’S” new popular 
size trimming clipper with 
the easiest action on the mar- 
ket. The ball bearings are an 
integral part of the housing, 
and not an attached gim- 
crack. Features include: 
narrow plates, adjustable 
side spring action, non-rust 
handle, etc., chrome or nickel 
finish. Sizes: 2/0, 3/0, and 
4/0. 


Fetlock or Dog Clippers 


“PRIEST’S No. 64” one- 
hand as ty for horses, 
cattle and dogs. Large 
barber clipper size. 
Handles, malleable iron, 
nickel finish. Designed 
for light weight with 
ample cutting power; 
width of plates 1%", 
length overall 6%". 





American Shearer Mfg. Co, 


Nashua. N. H. 
NEW YORK 


CHICAGO 
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DURABILT 


METAL 


HOME NECESSITIES 





prices . 





ages, barns, farm gates, etc. 


VOLUME SPECIALTIES 
For MASS MARKET SALES! 


These DuraBilt Products signal the return of quality 
handi t pop . items that you 
can offer your trade with confidence . . a 
can depend on for both volume and turnover. 
1. DURABLE SAFE-T DOOR-HOLDER for gar- 
Strong, 14” 








No. 1P-60 





. that you SAFE-T 
DOOR-HOLDER 
Dealer Price: 
$4.00 per doz. pair 


brace, made of 16-gauge plated steel, holds 


door rigidly in place. Complete with 4 plat- 
ed screws per unit, mounted in door brace, 
Packed 6 pairs to box. 


ready to install. 
Weight 7 Ibs. 


2. DURA STEEL HOT PLATE for all types of 
kitchen ranges. Air-channel construction pre- 
vents ‘‘hot spots’’, eliminates scorching and 
burning of food, protects utensils, especially 
lumi and int steel. A household 
necessity. 20-gauge steel, 8” dia. Packed 12 





No. 816 HOT PLATE 
Dealer Price: $1.20 
per doz. 


to attractive counter display box. Weight 7 Ibs. 
3. DURA METALVENT for storm sash. 2-piece 


unit (patented), provides efficient ventilation 
Neat, attractive, clean, easily in- 
stalled. Does not shrink, swell, break or 
“'stick’’. 20-gauge plated steel. Size: 214” 
x 12”. Packed 12 to box, wt. 4 Ibs., com- 


control. 


plete with plated screws. 





No. 100 DURABILT 
Home Drying Rack 
Dealer Price: $7.20 
per doz. 


5. DURABILT Pants and Skirt Hanger 
— Made of heavy plated wire, elec- 
trically welded. Screws on the center 
door panel. Side arms give extra sup- 
port. Holds 5 prs. trousers or 10 skirts. 
Keeps that trim, tailored appecrance, 
protects cuffs, eliminates wrinkles. Each 
garment always visible. Tension of cross 
bars holds garments securely without 
crease marks, permits quick hanging 
and removal. ! Dozen to Pack, com- 
plete with plated screws. Weight 13 lbs. 








No. 300 DURABILT 
Overdoor Garment Hanger 
Dealer Price: $2.40 per doz. 





IMMEDIATE DELIVERIES! 


Fa 


No. 20-K 
DURA METALVENT 
Dealer Price: $1.60 

per doz. 


4. DURABILT Home Drying 
Rack—For stockings, baby 
clothes, undies and other 
personal laundry. Only 
16” x 19”, but equivalent 
to 12 feet of line. Made 
of heavy zinc plated steel 
wire. Fits over any stand- 
ard towel bar. When not 
in use, may be suspended, 
out of way, in downward 
position. 1 Dozen to Stand- 
ord Pack. Weight 16 Ibs. 














No. 200 DURABILT 
Pants and Skirt Hanger 
Dealer Price: $7.20 per doz. 


6. DURABILT Overdoor Garment Hanger 
— Consists of sturdy stamped metal 
bracket and 3/16” plated wire hang- 


ing arm. Bracket 23%” wide, 7” deep. - 


Fits over top of any standard home or 
office door. Hanger arm 10” tong, 
holds 6 to 10 garments on coat hang- 
ers. Brackets finished in blue, green 
and brown. | Dozen to Standard Pack. 
Weight 7 Ibs. 


STOCK AND DISPLAY THESE FAST 
SELLERS NOW! ORDER FROM YOUR 
JOBBER — or direct if he can't supply 
you. Jobbers: Write for liberal propo- 
sition. Usual terms to rated accounts. 


NORTHERN INDUSTRIES, INC 


AUGUST 30, 1945 
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Quickly and easily 
removes rust from 
chromium 
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five cent seller that is going to town. 
RUST-I-CIDE removes rust in a matter of min- 
utes — it is easy to use —it is an excellent 
chromium cleaner—it removes stains from 
sinks and toilet bowls. RUST-I-CIDE not only 
sells itself but also helps sell other allied 
products. 

Stock RUST-I-CIDE now! 4 oz. bottles seil for © 
25c, 8 oz.—45c, 16 oz.—75c, quart $1.20. 
There’s a good profit and quick turnover for 
you. 





Call your distributor; if he cen 
not supply you 


WRITE US, TODAY! 


RUSTICIDE PRODUCTS CO. ' 


CLEVELAND 14, OHIO 













3125 PERKINS AVE. 
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Estimates American Industry 
Will Up Civilian Goods 
Production 41.6% in 1946 


Reports to the Committee for 
Economic Development indicate 
American manufacturers plan to 
produce 41.6 per cent more 
goods in 1946 than the output in 
1939. These figures indicate 
menufactures in United States 
will be worth $80,518,000,000 in 
the first full year after victory, 
compared with actual production 
of $58,843,000,000 in 1939, both 
figures being at the 1939 price 
level, The report shows that in 
1939 we needed 10,078,000 work- 
ers to produces 57 billion dollars 
worth of goods made that year. 
Allowing for increased efficiency 
and other factors, we sliall re- 
quire approximately 13,469,000 


workers to produce the 80 bil- 
lion dollars worth of manufac- 
tures in the first full post-war 
year. If 1939 ratios of manufac- 
turing employment to total em- 
ployment hold good in 1946, the 
total number of employed ci- 
vilians that year may be about 
53,448,000. 

C.E.D. estimates as to produc- 
tion of iron and steel and their 
products, excepting machinery, is 
a 37.3 per cent increase over 
1939, or a 1946 figure of $9,052,- 
400,000. For nonferrous metals 
and their products the estimate 
was 44.2 per cent or a figure of 
$3,710,100,000. 








MAX SCHULTE RESIGNS 
FROM RAWLPLUG CO. 


Max J. L. Schulte has re- 
signed as vice-president, secre- 
tary-treasurer and general man- 
ager of The Rawlplug Co., Inc., 
98 Lafayette St., New York 13, 
N. Y., after 21 years of associa- 
tion with that organization. Well 
known to hardware and mill sup- 
plies distributors throughout the 
country, Mr. Schulte, who makes 
his home at 123 Avondale Road, 








Ridgewood, N. J., has not as yet 
announced his plans for the fu- 
ture. 

Mr. Schulte joined the Rawl- 
plug company in 1924 as sales 
manager, taking on added re- 
sponsibilities as vice-president, 
secretary-treasurer and general 
manager of the company in 1930. 
A mechanical engineer (Cornell 
University), member of the 
A.S.M.E. and a New York State 
licensed professional engineer, he 
was from the time of his gradua- 
tion from college until his as- 
sociation with Rawlplug engaged 
in engineering and engineering 
sales in power plant and related 
fields. : 


GENERAL ELECTRIC 
ANNOUNCES APPLIANCES 
TO BE OFFERED 


The General Electric Co., 
Bridgeport, Conn., recently an- 
nounced the electrical appliances 
it will offer in the months ahead, 
which with five exceptions, are 
basically the same as those sold 
just before the war. To speed 
the output of electrical appli- 
ances, says C. R. Pritchard, gen- 
eral sales manager, appliance 





and merchandise department, the 
company has returnéd to slightly 
modified 1942 models, which do 
not require new machine tools, 
fixtures, and facilities. The 
household electrical appliance 
line is complete except for sun- 
lamps, however the number of 
models available in each line is 
generally limited. For example, 
G.E. will make one style of 
washer, three refrigerators, three 
ranges, three ironers, and one 
roaster. The water heater line is 
most complete with six models. 
Production of four types of ap- 
pliances, electric clocks, irons, 
portable heaters and refriger- 
ators, is already started, and 
manufacture of several other 
types is expected to start very 
shortly. Mr. Pritchard empha- 
sized that present production 
schedules are subject to change, 
according to the availability of 
materials, factory space, etc. 





BOIVIN SALES MANAGER 
MIRACLE ELECTRIC 


G. A. Boivin has recently been 
appointed sales manager, Miracle 
Electric Co., division of Miracle 
Products Co., 36 S. State St., 
Chicago, Ill. Mr. Boivin was 
formerly general sales manager 
for A. F. Dormeyer Mfg. Co., 
Chicago, Ill., and prior to that 
was a division sales manager for 
the Hoover Vacuum Cleaner Co., 
Chicago, Ill., and general sales 
supervisor, Kenmore vacuum 
cleaner division, Sears-Roebuck 


Co. 





G. A. BOIVIN 





COL. ROBT. H. BAKER 
RESUMES CIVILIAN 
LIFE 
After more than four years of 
military service, a major part of 
which was spent in both the 





COL. ROBERT BAKER 


European and Pacific combat 
areas, Col. Robt. H. Baker has 
returned to civilian life. 

He resumes his position of 
vice-president, Fones Brothers 
Hardware Co., Little Rock, Ark. 





BARNES SALES MGR. 
DE LAVAL SEPARATOR 
H. L. Barnes, formerly mana- 

ger De Laval Separator Co., 
milker department, New York 
City office, recently assumed the 
position of sales manager, dairy 
division for the New York terri- 
tory. With the company since 
1929, starting as a field man, he 
covered New Jersey and sections 
of Pennsylvania and Connecticut. 
Now he will direct the sales 
work of this division for both 
domestic and foreign fields of 
dairy and factory size separator 
and clarifier equipment. 





ATKINSON RESIGNS 

AS VICE-PRES. SALES 

ELASTIC STOP NUT 
Luther H. Atkinson, vice-presi- 
dent in charge of sales, Elastie 
Stop Nut Corp. of America, 
Newark, N. J., recently resigned 
his position. Mr. Atkinson will 

continue as a board member. 
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3 Billion Private Funds Tied 
Up in Cancellations: NAM 


Three billion—that’s approxi- 
mately the total amount of pri- 
vate funds tied up by Govern- 
ment cancellations of war orders, 
reported the National Association 
of Manufacturers ‘on Aug. 21. 

Although the Office of War 
Mobilization apd Reconversion 
has estimated the total VJ can- 
cellation figure to end the war 
as 30 billion, plus a 14 billion 
hold-over from. VE day, NAM 
warned that this total 44 billion 
figure may be misleading; it rep- 
resents only gross cancellations 
on the order book. 

The important thing, insists 
the association, is the net amount 
of money “tied up in partly com- 
pleted work and actually out-of- 
pocket expenditures.” This is the 
only amount which can be re- 


claimed from the Government. 
Also, cautions NAM, this 3 bil- 
lion “represents part of the oper- 
ating funds of industry, which 
may be tied up six months. .. .” 
This money will be owed by the 
Government to some 70,000 prime 
contractors and 2,000,000 sub- 
contractors who were employing 
about 7,000,000 persons on VJ 
day. 

Therefore, warns NAM, there 
should be, since 2 billion will 
probably go to labor when re- 
leased, enough Government per- 
sonnel in the offices of contract 
settlement to speed up the rate 
of payment. And there should be 
more streamlining of the bank 
loans needed to unfreeze most of 
this amount while private enter- 
prise waits for a Government 
settlement. 








CLARKE—SR. VICE PRES. 
SCHLENDORF VP SALES 
REPUBLIC STEEL CORP. 


N. J. Clarke was recently elect- | 


ed senior vice-president, and 
J. M. Schlendorf, vice-president 
in charge of sales, Republic Steel 
Corp., Cleveland, Ohio. Mr. 
Clarke has been vice-president in 
charge of sales since 1930, short- 
ly after the company was formed, 
and his successor, has been as- 
sistant vice-president in charge 





N. J. CLARKE 


AUGUST 30, 1945 








J. M. SCHLENDORF 


of sales. Mr. Clarke joined 
Bourne-Fuller in 1897 as office 
boy, became salesman and mana- 
ger of the Pittsburgh office, and 


later was made secretary and sales 
| manager, Upson Nut Co., which 


Bourne-Fuller had acquired. He 
served in World War I as major 
and returned to Bourne-Fuller as 
vice-president and general mana- 
ger. In 1919 he organized and 
became president of Lake Erie 
Bolt & Nut Co. Mr. Schlendorf 








was with American Sheet & Tin 
Plate Co., from 1905 to 1915, and 
in 1917 was named vice-president 
of sales, Central Steel Co., Mas- 
sillon, Ohio. When Central Alloy 
Steel Corp. merged with Republic 
in 1930, he was made manager of 
sales, alloy steel division. 
BUFFALO BOLT CO. 
ACQUIRES ECLIPSE 
LAWN MOWER CO. 


The Buffalo Bolt Co., North 
Tonawanda, N. Y., has recently 
acquired The Eclipse Lawn 
Mower Co., Prophetstown, IIl., 
50-year old maker of hand and 
power-driven lawn mowers. The 
Eclipse company, with products 
ranging from popular priced lawn 
and sickle mowers, and acces- 
sories to a variety of hand-pro- 
pelled and mobile power units, 
will be operated as a wholly- 
owned subsidiary of Buffalo Bolt. 

Rudolph B. Flershem, presi- 
dent, Buffalo Bolt Co., will as- 
sume the presidency of the lawn 
mower company, made vacant by 
the recent death of Lester B. 
Roth, but no other changes in 
personnel or operating policy will 
be made. Throughout the war, 
the Eclipse company produced 
tank tracks and parts, but now 
the company’s peace-time prod- 
ucts will be manufactured at 
once, with output to be geared to 
the availability of raw materials. 
This acquisition, stated Mr. 
Flershem, fits in with the pro- 
gram of concentrating Buffalo 
Bolt’s expansion in the metal 
products industries, on items 
which can be marketed through 
hardware and mill supply job- 
bers and dealers. 

Buffalo Bolt has now acquired 
two divisions, the other being the 
S. M. Jones Co., Toledo, Ohio, 
maker of oil well supplies, in- 
cluding sucker, pony and pull 
rods and accessories, operated as 
a wholly owned subsidiary. 





STARK VICE-PRES. 
B. F. NELSON CO. 


Gerald R. Stark, Flintkote Co., 
New York City, has recently been 
appointed vice-president, B. F. 
Nelson Co., Minneapolis, Minn.., 
makers of asphalt roofing and 
allied building materials. 





| 








VON PLONSKI GEN. MGR. 
WM. SCHOLLHORN CO, 
H. J. von Plonski has recently 


been appointed general manager, 
Wm. Schollhorn Co., New Haven, 





H. J. VON PLONSKI 


Conn., manufacturers of Bernard 
parallel action pliers and related 
tools. A graduate of Columbia 
University School of Engineering, 
Mr. von Plonski served during 
the war production program in 
an executive capacity on such 
jobs as aircraft production, ord- 
nance and aircraft accessories, 
for McDonald Aircraft Corp., and 
General Aircraft Equipment 
Corp. He has had wide and ag- 
gressive experience in the fabri- 
cation of tools and metal parts. 





EATON HEADS EASTERN 
SALES FOR BENDIX 
HOME APPLIANCES 


Lyn Eaton, Bendix Home Ap- 
pliances, Inc., South Bend, Ind., 
has recently been advanced to the 
position of eastern regional sales 
manager. He was formerly New 
York division manager. 


RICHARD DEBELS 
WANTS HDWE. LINES 
FOR BELGIUM 


Firme Richard Debels, Fau- 
bourg De Tournai, 22, Courtrai, 
Belgium, has announced that it 
is in the market for all kinds of 
tools, kitchen utensils and build- 
ers hardware for distribution in 
Belgium. 
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“We may be marking time on mower 
making, but we at Coldwell Division aren’t letting 
any grass grow under our merchandising feet. We're 


9 


simplifying our line. From 14 former models we’re 
picking four best-sellers for postwar.” 


= 3 
Ba MOHAWK 

For all-around use on average sized lawn. 

Wheels made especially for solid rubber 

tires. Runs silently over even and un- 

even lawns. 


IMPERIAL SPECIAL 


Popular with professional gardeners, 
grass-cutting home owners. Quickly and 
easily made “self-sharpening” when 
locked by simple nail in special hole and 
run upside down. 








PACEMAKER 


For home owners preferring an extra 
quiet, vibration-minimizing mower. Has 
rubber guard roller, semi-pneumatic rub- 
ber tires. 


BADGER 


Labor-saving power mower equipped with 
Briggs & Stratton motor. Light, power- 
ful. Makes cut 19”. Grass box available. 


Write for information on parts now avail- 
able, and for advance catalog sheets giv- 
ing dimensions and further details. 
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| nounced it has almost been com- 
| pletely 


| Thomas I. S, Boak said that the 


| The Aviation Corp., Cincinnati, 
| Ohio, recently was elected presi- 


| casting division, will continue in 


| search and engineering; Frank 





| 


| 





Winchester Almost Completely 


Reconverted to Peacetime Production 


With the termination of all 
prime military contracts, Win- 
chester Repeating Arms Co., divi- 
sion, Olin Industries, Inc., New 
Haven, Conn., has recently an- 


reconverted into com- 
mercial production of sporting 
arms and ammunition, flashlight 
batteries, and roller skates. 


company’s postwar employment 
is expected to be 50 per cent 
greater than prewar because of 
the enormous backlog of orders, 


and increased demand for the 
company’s products. The com- 
pany’s former employment level 
was about 3600, and present pro- 
duction plans are expected to re- 
quire the full employment of 5500 
persons by Aug. 31 of the cur. 
rent year. 

While producing war materiel, 
Winchester manufactured a total 
of more than three billion rounds 
of small arms ammunition, over 
half a million Garand rifles and 
almost a million Winchester de- 
veloped carbines. 








BABCOCK PRESIDENT 
OF CROSLEY CORP. 


Irving B. Babcock, president of 


dent of The Crosley Corp., Cin- 
cinnati, which was acquired by 
Avco. Mr. Babcock is also 
chairman of the boards of Con- 
solidated Vultee Aircraft and 
American Central Mfg. Corps., 
two other associated Avco com- 
panies. Raymond C. Cosgrove, 
vice-president and general mana- 
ger of the manufacturing divi- 
sion, and James D. Shouse, vice- 
president in charge of the broad- 


their respective positions and 
also, remain as directors, Other 
Crofley. officers are manufactur- 
ing division: Lewis M. Clement, 
vice-president in charge of re- 


A. Schotters, vice-president, in 
charge of production; broadcast- 
ing division: Robert E. Dun- 
ville, vice-president and general 
manager of Station WLW; Lewis 
M. Crosley, vice-president, Ray- 
mond S. Pruitt, secretary and 
general counsel; Walter Magen- 
sen, treasurer, and Edwin J. E]- 
lig, assistant secretary-treasurer. 
The board of directors consists 
of Messers. Babcock, Pruitt, Cos- 
grove, Shouse, Dunville, William 
F. Wise, Victor Emanuel, Powel 
Crosley, Jr., and John J. Rowe. 





OUTBOARD MOTOR ASS’N. 
FORMED, Du MONTE PRES. 


The formation of the Outboard 
Motor Manufacturers Associa- 
tion was recently announced, with 
Earl L. Du Monte, Minneapolis, 
Minn., president. Other officers 
elected include: R. T. Lueloff, 
West Bend, Wis., vice-president, 
Hugo Biersach, Milwaukee, Wis., 
secretary-treasurer, W. W. Spur- 
geon, Muncie, Ind., and George 
W. Martine, Eau Claire, Wis., 
directors, and Arnon Benson, 


<a 





CHARLES A. DRUM 


DRUM, SALESMAN FOR 
CARROLLTON MFG. CO. 


Charles A. Drum has recently 
been appointed sales representa- 
tive in the states of Texas, New 
Mexico, Oklahoma, Arkansas 
and Louisiana for the Carrollton 
Mfg. Co., Carrollton, Ohio, 
makers of Carlton stainless steel 
cooking utensils. Mr. Drum, 
formerly consulting engineer for 
Union Gas & Electric Co., and 
manufacturers agent for the past 
10 years, will headquarter at 2117 
Barbee St., Houston, Tex. 





CIVILIANS WILL HAVE 
ELECTRIC SHAVERS 
THIS FALL: SCHICK 


Kenneth C. Gifford, president 
of Schick, Inc., Stamford, Conn., 
announced recently that his com- 
pany plans to resume soon the 
manufacture of Schick electric 
shavers for civilians. Although 
completely occupied with war 
work till now (stadimeters and 
airplane engine oil filters), de- 
velopment work on shavers has 
continued throughout the war 
period, and by this fall Schick 
dealers should have ample stock 





Chicago, executive secretary. 


on hand, Mr. Gifford said. 
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WESTINGHOUSE LAMP 
PROMOTES THREE 


Westinghouse Lamp Division, 
Bloomfield, N. J., recently made 
three appointments, namely, 
Henry B. Ahlers, assistant on the 
staff of Ralph Stuart, vice-presi- 
dent in charge of the lamp and 
lighting divisions; Dr. Albert 
Brann, manager, specifications 
and standards department, and 
Paul B. Tully, assistant manager 
of lamp manufacturing. Mr. 
Ahlers joined Westinghouse in 
1924 and has been factory ac- 
countant since 1943, and Dr. 
Brann, a specifications and stand- 
ards engineer since 1935, became 
associated with the company in 
1918. Mr. Tully, supervisor of 
lamp engineering and design, 
since 1938, joined the company in 
1923 as student engineer. 





PIERCE PRESIDENT 
TEXAS WHOLESALERS 


The Texas Wholesale Hard- 
ware Association has recently 
elected officers, by mail ballot, in 
the absence of its annual conven- 
tion, due te the transportation 
difficulties. The officers for the 
new year are as follows: George 
F, Pierce, Cullum & Boren Co., 
Dallas, president; Hollis  E. 
Colemere, Peden Iron & Steel 
Co., Houston, first vice-president; 
Gus C. Dittmar, U. S. Anny, 
second vice-president. The ex- 
ecutive committee consists of the 
following: C. S, Roberts, Roberts, 
Sanford & Taylor Co., Sherman, 
chairman; George J. Groos, Wal- 
ter Tips Co., Austin; Oscar J. 
Koepke, Corpus. Christi Hard- 
ware Co., Corpus Christi, and 


| David Nash, Nash Hardware Co., | 


Fort Worth. Nat M. Johnson, 
Pearsall, was reappointed secre- 
tary-treasurer,. 


GREISCH, MAYTAG MGR. 
_ FOR MINNEAPOLIS 


Sam H. Greisch, formerly re- 
gional manager for The Maytag 
Co., Newton, Iowa, has been ap- 
pointed regional manager for the 
Minneapolis territory. Succeeded 
in Omaha by Sam Himes, Mr. 
Greisch joined Maytag selling in 
Norfolk, Neb., 19 years ago. He 
was made district manager of 
that territory and was then sent 
to Milwaukee, and later to Sioux 
City, Iowa, in a similar capacity. 
Mr. Himes had been engaged 
in home appliance sales work for 


assistant manager, Kansas City 


announced. Mr. Ely has had 21 


supervisor, district manager and 
regional manager, in Minne- 
apolis. 


AM. GAS MACHINE 
WINS THIRD STAR 


Symbolizing! continued 





space heaters. 





out- 
standing production achievement | 
in producing essential war ma- | 
teriel, the American Gas Ma- | 
chine Co., Albert Lea, Minn., | 
has been given a third white 
star. The company has produced 
to date a quarter of a million 
one-burner stoves, large quanti- 
ties of lanterns and currently, 
11,000 AGM sun flame, oil-fired 











OAKES & CO. NEW HEADQUARTERS: Open house was re- 
cently held by Oakes & Co., marketing and merchandising, 
650 S. Clark St., Chicago 5, Ill., which was attended by many 


distributors, manufacturers and representatives of the press. 


Assisting L. 


and sporting goods manager; 
ager for Tru-Test division. 


guests. 
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L. Oakes as hosts were: John Cotter, general 
merchandise manager; Fred H. Husgen, furniture manager; 
Frank J. Morman, hardware manager; Merwin A. Michaud, 
farm supplies; Russell Cook, housewares managers George C. 
Van Veen, rubber goods manager; Herbert 


and John H. King, sales man- 


Boyd W. Bullock, recently ap- 


pointed general sales manager, was present to greet the 


- Haller, toys 


six years, and prier to that had | 
served in the Dakota territory. | 
Clair G. Ely’s appointment as 


branch of the company, was also | 


years of experience, having been | 























































































LZ 3 MODE 
és 

OF 153" 7 
y \ 


“We at Philadelphia Division are going to make 
three models of mowers after the war instead of the 
15 we used to have. And what a trio that will be — 
each one with features to keep sales rolling.” 





PHILAJUST 


Equipped with special adjusting device 
which permits any one to quickly and 
easily adjust cutter blades. Perfect align- 
ment and. rigidity in chassis are assured. 








KAY 


A recently streamlined mower for pro- 
fessional gardeners: and discriminating 
home owners, Combines fine appearance 
and smooth operation. 





FALCON 


A power mower designed for strength, 
yet relatively light in weight. Saves time 
and labor. Makes extra wide cut. Sup- 
plied with grass box when desired. 








Write for further information and ad- 
vance catalog sheets giving dimensions 
and details of mowers. 
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A PICTURE TAKEN AT THE PECK, STOW & WILCOX CO., SOUTHINGTON, CONN., 
SHOWING COMPANY EXECUTIVES AND OFFICERS: Colin E. Armit, partner of Asher 


Smith, Ltd., Sydney, Australia, which distributes Pexto tools in Australia and New 
land, recently visited The Peck, Stow & Wilcox Co., Southington, Conn., factory. 


Zea- 


The 


late Asher Smith began selling Pexto tools in 1890, and Mr. Armit and Mr. Turner, who 


traveled with him a long time, took over the agency upon his passing. 


Left to right: 


Edmund Rodriguez, export manager, Mark J. Lacey, president and general manager, 
Floyd J. Neal, production manager, Colin E. Armit, partner of Asher Smith, Ltd., Joseph 
Gabriel, Mexico City, formerly Pexto export manager, Elmer J. Murray, sales manager, 
Pexto tools division, and Francis L. Ashworth, sales manager, Pexto specialty division. 








FORM STANLEY CO. 
MANUFACTURERS AGENT 


Fred S. Williams, formerly 
southwestern representative for 
Perfection Stove Co., Cleveland, 
Ohio, since 1923, and Warren L. 
Harris, associated with the same 
company as district credit man- 
ager, Kansas City, Mo., have re- 
cently organized The Stanley Co., 
Oklahoma City, Okla., manufac- 
turers’ agents for appliances and 
housewares. The new firm will 
cover Oklahoma, northeast Texas 
and the Texas panhandle. 





WOODLOCK EXEC. VP. 
ROCHESTER ROPES 


Joseph P. Woodlock has been 
elected executive vice-president, 
Rochester Ropes, Inc., Jamaica, 
N. Y. He was formerly with the 
Reconstruction Finance Corp., 
» where he was associate director 

of the Office of. Surplus Prop- 
yerty. Before entering the ser 
vice, shortly after Pearl Harbor, 
he was director of warehouses 
for Crucible Steel Co. of Amer- 
ica. 

BURGESS BATTERY 
ADDS SECOND STAR 


The Burgess Battery Co., Free- 
port, Ill., earned its second white 
renewal star for the Army-Navy 
E pennant, signifying continued 
excellence in the production of 
dry batteries, for war uses. 





MASSACHUSETTS HDWE. 
DIST. BUYS PROPERTY 
The Massachusetts Hardware 

Distributors, Inc., 32-36 Cambria 
St., Boston 15, Mass., recently 
purchased the brick corner prop- 
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erty at the above address. New 
systems have been inaugurated 
in the receiving and shipping de- 
partments, and there is available 
parking space. 





ELECTRONIC CORP. 
EXPORTS HEADED 
BY L. M. BRAUN 
The Electronic Corp. of Amer- 
ica, 45 West 18th St., New York 
City 11, recently announced the 
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LAWRENCE M. BRAUN 


appointment of Lawrence M. 
Braun as vice-president in charge 
of its newly organized export di- 
vision to be known as E.C.A. 
International Corp. Mr. Braun, 
who has been with the company 
for 13 years, has been in charge 
of the procurement of all mate- 
rials and components used in the 
manufacture of critical radar and 
communications equipment. He 
had been connected with the ex- 





port division of Philco Radio & 
Television Corp., as department 
manager, and was formerly ex- 
port manager for Lafayette Radio 
Corp. 





RAIN-BEAU TO MAKE 
NYLON FISHING LINES 


The Rain-Beau Products Co., 
Canton, Mass., has announced 
that shortly, in addition to its 
regular production of all styles 
of fish lines, it will be able, to 
add nylon to its list of fly and 
bait-casting lines. Rain-Beau 
announces that it has no recon- 
version problem being ready to 
use for its fish lines all new 
processes, techniques and treat- 
ments developed for materials 
supplied to the Armed Forces. 
Included in the company’s prod- 
ucts are new and improved fish 
lines of all kinds—fly, bait-cast- 
ing, cuttyhunk and seine twine. 

KOONS & CO. EXPORT 

REP. FOR F. L. JACOBS 


Charles A. Koons & Co., 620 
Fifth Ave., New. York City, has 
been appointed export represen- 
tative for F. L. Jacobs Co., De- 
troit, Mich. The company will 
distribute the Launderall, fully 
automatic electric washing ma- 
chine. 

MAJESTIC RADIO TO 

OCCUPY THIRD PLANT 


Majestic Radio & Television 
Corp., St. Charles, Ill, recently 
announced the erection of a third 
plant, just north of Elgin, II. 
The factory unit will be occupied 
at the end of the year, and the 
general offices by spring. 





WESTINGHOUSE ELEC. 
DISCHARGE, LAMP SALES 
HEADED BY BRADY 


Ralph R. Brady has recently 
been appointed manager of elec. 
tric discharge lamp sales for the 
Westinghouse Electric Corp's, 
lamp division, Bloomfield, N. J. 
He was formerly manager of com- 
mercial engineering for the lamp 
division, for three years, and has 
had 26 years experience in the 
electrical business. His last posi- 
tion was manager of the commer- 
cial engineering department. 





VIKING CORP. WINS 
“E” PENNANT 


On its 10th anniversary, the 
Viking Air Conditioning Corp. 
Cleveland, Ohio, recently was 
given the Army-Navy E pennant 
for the production of different 
tank parts and assemblies, link- 
er-delinker parts and aircraft 
parts. Major K. D. True, Cleve- 
land ordnance district, Army 
Service Forces, made the pres- 
entation of the pennant, and 
Marion I. Levy, president of the 
company, accepted the pennant 
for his employees. 


LINXWILER WEST COAST 
SALESMAN FOR NEWTON 
LINE; GEPHART MFG. 


M. E. Linxwiler, recently re 
signed as salesmanager of the 
fishing tackle division, Horton 
Mfg. Co., Bristol, Conn., has been 
appointed west coast representa- 
tive for the Newton Line Co. 
Inc., Homer, N. Y., and Gephart 
Mfg. Co., Chicago, Ill. He will 
develop the west coast distribu- 
tion of the Ghosts, Streamline, 
Airline, Princess Pat and other 
fishing lines, together with the 
Gep actionized steel fishing rods 
for bait casting, fly casting and 
salt water fishing. Mr. Linx- 
wiler’s territory will include the 
11. western, states. 





M. E. LINXWILER 
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PRODUCTS 


Flat Irons, Toasters, Waffle Irons, Sandwich 
Toasters and Grid-A- Bouts, Table Stoves, 
DOMINION ELECTRICAL MFG., INC. Heaters Poppers, Coffee Brewers and Stoves, 

MANSFIELD, OHIO Soldering Irons, Curling Irons, Hair Driers, 
Mixers, Heating Pads, Infra-Red Lamps, Fans. 
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vyers ° 
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BRONZE 
WEATHER 
STRIP 


is available again! 


MR. JOBBER: 
We request you to send in your order at 
once for Bronze Weather Strip (now avail- 
able) so that we can get it to you in time 


for the Fall requirements of your dealers. 


MR, DEALER: 
If your regular jobber cannot supply you 
with Dennis high. quality Bronze Weather 
Strip, write us for the name of a jobber 


that can take care of your wants. 


W. J. DENNIS 
& COMPANY 


1732 NORTH KOLMAR 
AVENUE 


CHICAGO 39 
ILLINOIS 





| Pittsburgh, 
| quired the B. F. Sturtevant Co., 








| NAM to Set Up Economic Guide Posts 
| For Industry’s Peacetime Prodaction 


Through the establishment of 
a Reconyersion Council, Ira 
Mosher, president, National Asso- 
ciation of Manufacturers, an- 
nounced that economic guide 
posts for industry’s peacetime 
production will be set up. He 
appointed Robert R. Wason, 
president, Manning, Maxwell & 
Moore, as chairman of the new 
NAM group, and E. M. Voorhees, 
chairman, fimance committee, 
United States Steel Corp., will be 
vice-chairman. Mr. Mosher said 
that industry has been. planning 
for this period for a long time. 





As a result of this planning, and 
because of the pent-up demand 
for civilian goods, we can look 
to the future with optimism, he 
continued. This council will be 
a coordinating body on reconver 
sion problems within the NAM. 
It will consist of representatives 
of that association’s various com. 
mittees who have been studying 
detailed problems of reconversion, 
such as contract termination, dis. 
posal of surpluses and price con- 
trols. The common goal of all 
these committees is full produc. 
tion and jobs. 











WESTINGHOUSE BUYS 
B. F. STURTEVANT CO. 


Westinghouse Electric Corp., 
Pa., recently ac- 


Boston, Mass., manufacturer of 
air handling and processing 
equipment. 
is a wholly-owned Westinghouse 
subsidiary, operating as the B. F. 
Sturtevant Co., division of West- 


inghouse Electric Corp. The 
headquarters of the expanded 
Westinghouse air conditioning 


| activities are located in Boston, 








however heavy-duty and : indus- 
trial refrigeration manufacture, 


The Sturtevant Co. | 


,and production of the Precipi- 
| tron, electronic air cleaner, will 
| continue at Jersey City, N. J. 





DISCH, BUTLER BROS. 
BUYER AUTO SUPPLIES 
PAINTS, WALLPAPER 


William A. Disch has recently 
| joined Butler Bros., 426 W. Ran- 
dolph St., Chicago 6, Ill., as buy- 
er of auto supplies, tires and 
tubes, and paints, and wallpaper: 
He was associated with Mont- 
gomery Ward as paint buyer, 
also with Firestone Tire & Rub- 
ber Co., merchandising automo 
bile tires, etc. 

















VOLLRATH CO. EARNS*ARMY-NAVY E: The Vollrath Co., 
Sheboygan, Wis., was recently awarded the Army-Navy E 
pennant for excellence in the production of meat cans, stock 
pots, tureens, canteens and cups, ¢offee pots, mess tray, etc. 
Jean C. Vollrath, president of the company, presided at the 
ceremonies, and Major Carl W. Goerling- presented the 


award. Lt. Cori. A. T. Samuelson, USNR, presented the E 
pins to the employees. 
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NEW HAVEN CLOCK 
ELECTS EISNER, 

TAUSSIG TO BOARD 

At a recent meeting of the 


board of directors, New Haven 
Clock Co., New Haven, Conn., 





PAUL V. EISNER 


Paul V. Eisner and Max Taus- 
sig, co-owners of the Rensie 
Watch Co., New York City, and 
Lawrence J. Rubenstein, former 
Boston department store execu- 





MAX TAUSSIG 


tive, were elected members of 
the board. The entire board con- 
sists of the following in addition 
to the new members: Philip H. 
English, Albert H. Ham, Edward 
C. King, Frederick A. Neumann, 
Edward Stevens and Richard H. 
Whitehead. 


ARCHITECTURAL HDWE. 
SOCIETY TO ELECT 
NEW OFFICERS 


The American Society of 
Architectural Hardware Consul- 
tants will hold its next meeting, 
for the election of officers, and 
an industry conference, at Mid- 
ston House, 22 E. 38th St., New 
York City, on Sept. 18th, at 


AUGUST 30, 1945 











6:30 P.M. Reservations may be 
made through Oscar E. Benson, 
87-86 116th St., Richmond Hill 
18, L. L, N. Y. As heretofore, 
guests, association members and 
associate members are welcome. 





CONKLIN PEN TO 
DISTRIBUTE ONLY 
THROUGH WHOLESALERS 


The Conklin Pen Co., 500 N. 
Dearborn St., Chicago, Ill., has 
announced in a series of bulle- 
tins to its customers that “dis- 
tribution will be maintained only 
through recognized wholesaler 
channels.” Convenient, nation- 


wide, rapid delivery eliminates | 


the need for large retailer in- 
ventory, the bulletins point out. 

Currently featured by Conklin 
distributors is the Conklin Glider 
with 14k gold “Cushion Point” 
at $2.75 list. Dealer helps. -will 
be offered. 

LaPAUZE SEEKS HDWE. 

LINES FOR FRANCE 


Jacques LaPauze, manager of | 


Societe La Pauze et Cy, 39 Ave., 
Jean Jeures, Paris, France, iron, 
steel and hardware distributor 


throughout France since 1870, is | 
visiting the United States to con- | 


tact companies producing twist | 
drills, hand taps, dies, all kinds | 


of wrenches and saw blades, who 


are interested in establishing a | 


branch in Paris: Mr, LaPauze 
gives the Banque de France as 
his reference, and will supply 
others if required. 





CONGOLEUM-NAIRN 
WINS FOURTH STAR 


The Kearny, N. J., plant of 


Congoleum-Nairn, Inc., was re- | 
cently awarded its fourth Army- | 
Navy E production star. The | 


company has made large caliber 
shells, various types of rockets 
and rocket parts, air vessels for 
torpedoes, etc. 





SEPT. 13 BROOKLYN 
HDWE,. OUTING AT 
JONES BEACH, L. I. 


The annual Dutch treat out- | 
ing of the Brooklyn Hardware | 
Association will be held at Jones | 
Beach, N. Y., Sept. 13, where | 


swimming may be enjoyed all 
day either in the pool or in the 
surf. One of the features of the 
day’s program is a baseball game, 
between dealers and salesmen, at 
2 pm. A chicken dinner is 
planned for 7 p.m. at the Bald- 
win House, Baldwin, L. I. Tick- 
ets, including dinner, are $4 each, 
and the chairman of the arrange- 
ments is Ralph S, Allen, Dia- 


mond Expansion Bolt Co., Inc., | 


48 W. Broadway, New York City. 




















For quick, smooth cutting —for blades 
that bite into the toughest jobs—for 
lasting, durable edges—you can’t beat 

Camillus. The best steel, the most mod- 
ern production methods, and precision 
workmanship build Camillus knives that 

really cut and keep cutting. For a fine, 
top-quality line, look to Camillus . . . 
one of the oldest and largest man- 
ufacturers of knives in America. 
Camillus Cutlery Company, New 

York 17, N. Y.—a business founded 
in 1876 by Adolph Kastor. 


Production now going to 


the Armed Forces. 


CAMILLUS 


HAS 


1) & 


gc 2 G&:& 


















ROBERT C. BUSH 


CORNING GLASS HAS 
THREE NEW SALESMEN 


Corning Glass Works, Corning, 
N. Y., recently anmounced the 
appointment of three new terri- 
torial representatives for its con- 
sumer products division, namely, 
Bruce M. Noyes, who will handle 
Colorado, Nebraska, Wyoming 
and Kansas; Robert C. Bush, 
who will cover Ohio, and work- 
ing out of Salt Lake City, travel- 
ing Montana, Idaho, Utah and 
Nevada, Richard F. Schultz, 

Mr. Noyes was formerly man- 
ager of the Farm Supply Co., 
Bradford, Pa. Mr. Bush, honor- 
ably discharged from the army, 
spent 15 years with Market Bas- 
ket Corp. Mr. Schultz is @ for- 
mer sales representative of Na- 
tional’ Enameling & Stamping 
Co. They will handle the com- 


plete line of Corning’s consumer 


the first floor. Mr. Anderson has 
had more than 20 years’ experi- 
ence as executive head of several 
large department stores in the 
midwest. For the present, the 
Mart offices are at 913 Baltimore 
Ave., Kansas City 6, Mo. 





CAMERON REPRESENTS 
WHITING STOKER SALES 
IN MICHIGAN 


John R. Cameron has been ap- 
pointed representative for Whit- 
ing Stoker Sales Co., manufac- 
turers of domestic and commer- 

| cial stokers, Chicago, Ill., in the 
| state of Michigan. He had held 
| for 16 years the position of na- 
| tional service manager of a pro- 
| ducer of home appliances and 
items, including Pyrex brand heating equipment. 

ovenware and flameware, and | 
Corning tumblers, chimneys and | FRED C. WOOD MOVES 
aren | NORTHWEST OFFICES 


Fred C. Wood Co., manufac- 
| turers’ agent, Western Merchan- 
| dise Mart, San Francisco 3, Cal., 
has recently announced a new 
location for its Pacific northwest 
| offices, at Portland Merchandise 
| Mart, 815 N.W. Flanders St., 
| Portland, Ore. The Portland 
| office will continue under the 
se em of Curt F. Beste, who 





BRUCE M. NOYES 








has been with the company for 
some time. 

ELLIOTT RESIGNS FROM 
WPB, JOINS COLMER 

POST-WAR COMMITTEE 


William Y. Elliott announced 
recently his resignation as vice- 
chairman for civilian require- 
ments, WPB, after five years of 








RICHARD F. SCHULTZ 





————————_ | service, to become staff consul- 





CLAYTON & LAMBERT 
ACQUIRES MONARCH CO. 


Clayton & Lambert Mfg. Co., 
Detroit, Mich., has recently pur- 
chased the Monarch Mfg. Co., 
Detroit, Mich., 35 year old maker 
of builders’ finish hardware, 
panic exit devices and allied 
items. This unit will be operated 
as heretofore, but 


Monarch Hardware Division. 





STUART HEADS NEW 
LOS ANGELES UNIT 
OF A.S.A.H.C. 


Lawrence B. Stuart, California 


Hardware Co., Los Angeles, 
Calif., is chairman of the recently 
organized Southwest Chapter 


(18th district) of the American 
Society of Architectural Hard- 
ware Consultants. Held at offices 
of California Hardware Co., the 
organization meeting was called 
by E. F. Brittingham, Los An- 
geles, Sargent & Co., regional di- 
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under the | 
designation Clayton & Lambert's | 


tant of the Special Congressional 


| rector, A.S.A.H.C. Ralph J.| Colmer Committee on Post-War 
| Compton, American Wholesale | Economic Policy and Planning. 

Hardware Co., Long Beach, | This fall he will resume his posi- 
| Calif., is vice-chairman, and’) tion at Harvard University as 


George P. Merrill, Los Angeles, 


professor of government. 
Stanley Works, is  secretary- | 





FLINT, PITTSBURGH 
PLATE MANAGER OF 
MANCHESTER UNIT 


John Flint, formerly paint 
manager, Pittsburgh Plate Glass 
Co., Pittsburgh, Pa., in the New 
York City area, has recently been 
appointed manager of the com- 
pany’s Manchester, N. H., unit 
servicing that state. Mr. Flint 
was once paint manager of the 
Hartford unit. 


THOMAS RESIGNS AS 
CHICAGO DIST. MGR. 
PITTSBURGH STEEL 


Morvin Thomas has recently 
resigned his position as district 
sales manager in Chicago, IIl., 
for the Pittsburgh Steel Co., 
Pittsburgh, Pa. He formerly 
was district sales manager in St. 
Louis, Mo., for the company. 





SCHLUETER MFG. CO. 
WINS ARMY-NAVY E 


The Schlueter Mfg. Co., St. 
Louis, Mo., makers of household 
metalware, recently won the 
Army-Navy E award for excel- 
lence in the production of war 
materiel. The company had 
been in war production since 
April, 1941, making anti-tank 
land mines, steel combat helmets, 
field range boilers and steel re- 
tinned and aluminum food con- 
tainers. 


——_— 


JACOBS CO. PURCHASES 
PLANT FOR AUTOMATIC 
WASHER PRODUCTION 


F. L. Jacobs Co., Detroit, 
Mich., recently announced that 
it has acquired a plant at Do- 
wagiac, Mich., which will be used 
for the production and sales of 
an automatic home washing ma- 
chine, the Launderall. This plant 
has 110,000 sq. ft. of floor space. 








treasurer. The chapter will meet 
the second Thursday afternoon of 
each month. 


| REMODEL KANSAS CITY 
| MERCHANDISE MART 


| Homer E. Anderson, recently 
named managing director, Kan- 
sas City Merchandise Mart, an- 
nounced that the building to 
house the new Kansas City Mer- 
chandise Mart will be completely 
remodeled. This central buying 
service will be offered only to 
manufacturers and wholesalers, | 
their representatives, agents and 
brokers in soft lines of all kinds, | 
| home furnishings, housewares | 











| MASBACK SALESMEN HOLD ANNUAL OUTING: Sales- 
men and inside organization members, totaling 75, attended 
the Masback Hardware Co., Inc., wholesalers, 326-28-30 


| Hudson St., New York City, annual salesman’s outing at 
and appliances, due the limited Indian Point, N. Y., after a trip up the Hudson on the Hud- 


| space. The new Mart building, | son River line steamer. Softball 


at 22nd & Grand Ave., has a | 
| parking area and a restaurant on 








, swimming, and track con- 


tests were held, with awards given the winners of each 
activity. Dinner was enjoyed on the boat, on the return trip. 
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. . « AT BETTER DISTRIBUTORS EVERY WHERE* 


prominent locations. Well known for outstand- 
ing quality and backed by aggressive adver- 
tising and progressive policies, the Plomb line 
can be a center of attraction and profits for 


you. Write today for free catalog and complete 


develops increasing volume and profits from 
customers who take pride in the tools they use. details . . . Plomb Tool Company, 2227 Santa, 
Fe Avenue, Los Angeles 54, California. 


That’s one of the reasons why Plomb distribu- 7 
tors all over the country find it pays in many 
ways to keep their Plomb Display Boards in 


For day-in and day-out attention getting, there’s 
nothing more dependable than hand tools. 
A display of Plomb fine hand tools attracts 
professional mechanics from all industries . . . 


Display the Plomb Line with Pride 
Sell It with Confidence 





*IHlustrated are 6 of the 14 Standard Type Piomb Display Boards 
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Important 
PIPE-TITE-Stik 
Features 


e Unaffected by air, water, steam, 
acid, gas, brine, etc. e Lubricates and completely 
seals pipe joint threads, nuts, bolts, gaskets, turn- 
buckles, etc. ¢ Prevents rusting. e Joints easily taken 
apart, months and years after applying. e With- 
stands vibration, temperature changes, deflection, 
pressure, e Increases thread life. e Contracts. or 
expands with the pipe. e Joints can be disconnected 
and remade without having to clean the threads. 


CONTAINS NO LEAD e 








NO MESS 
NO BRUSH 
NO WASTE 

























CONTAINS NO INJURIOUS INGREDIENTS 


Just rub 3 or 4 strokes ACROSS pipe threads. 
It spreads and fills threads when turned. 


= ATTRACTIVELY BOXED 
3 DOZEN TO CARTON 


Also available on small individual display cards 


Order trom your jobber TODAY—or 
write us direct if he cannot supply you 





JOBBERS: If you do not stock PIPETITE-Stik, 
Write us for prices and discounts 


Lake Chemical Co. 


613 N. WESTERN AVE., CHICAGO 12, 


COPR. 1945 LAKE CHEMICAL CO. 











ILL. 


134 

















OBITUARIES 








NORBERT T. JACOBS 


Norbert T. Jacobs, sales man- 
ager, The Wood Shovel & Tool 
Co., Piqua, Ohio, passed away | 





* 
NORBERT T. JACOBS 


| Aug. 21 in a hospital following a 


heart attack. His funeral was 
in Buffalo, N. Y., Aug. 24. Well 
known and well liked by hard- 
waremen he had been with the 
Wood organization from 1933, 


until his passing, having become | 


sales manager in 1941. Previous- 
ly he had been sales manager of 
Ames Shovel & Tool Co. and | 
then of Ames Baldwin Wyoming 
Company. From 1923 to 1928 he | 
had been in charge of distributor | 
sales for Detroit Steel Products | 
Corp., Buffalo, N. Y. 





J. B. BERRYMAN 


John B. Berryman, 83, chair- 
man of. the board, Crane Co., 
Chicago, Ill.; with which he had | 
been associated for 53 years, 
died recently after a short ill- 
ness. He joined the company in | 
1892, and in 1895 was named 
manager of the engineering sales 
department. 
1911, and 


then president for 


| four years, commencing in 1931, 


| folio club, 





he was made chairman of the 
board in 1935. He is survived by 
a son and a daughter. 





CATHERINE R. KNAPP 


Mrs. Catherine 


president of Knapp & Spencer 
Hardware Co., wholesalers, Sioux 


City, Iowa, died recently after | 


a three day illness. She had been 
active in Sioux City social life, 
and was a member of the Port- 


Elected secretary in | 


Robinson | 
Knapp, wife of Walter S. Knapp, | 


the Woman’s club, | 
the Strollers and the St. Thomas’ | 


Episcopal Church. Survivors in- 
clude the widower, and her 


' mother. 


OTTO SWANSTROM 


Otto Swanstrom, 71, founder 
and president, Diamond Calk 
Horseshoe Co., Duluth, Minn., 
died suddenly while on a business 
trip to Louisville, Ky. Born in 
Branstad, Skone, Sweden, Mr. 
Swanstrom started working at the 
blacksmith trade from which he 
conceived the idea of a drive calk 
with ridges on its shank so that 
it would not twist when inserted 
in the horseshoe. Thus, in 1908, 
he founded The Diamond Calk 
| Horseshoe Co. When he realized 
| horseshoe business wasn’t grow- 
| ing, he turned his resources to 
| small tools and drop forgings. 
| Mr. Swanstrom was an active 
man in civic enterprises, occupy: 
ing many offices of honor in his 
home town and state. He was 
chairman of his local transpor- 
tation board, member of two na- 
tional committees for the co-ordi- 
nation of war time effort of small 
tool and horseshoe manufactur- 
ers. 








MICHAEL J. SASGEN 


| Michael J. Sasgen, 72, founder 
and president of Seagen Derrick 
|Co., and Grand Specialties Co., 
| Chicago, Ill., died recently fol- 
| lowing a stroke suffered earlier 
in the year. Inventor and engi- 
neer, he developed many of the 
| machines and tools now manufac- 
| tured by his companies. He is 
| eurvived by his widow and two 
sons, M. F. Sasgen, vice-presi- 
dent. and general manager of 
| Sasgen Derrick, and A. M. Sas- 
| gen, vice-president and general 
manager, Grand Spetialties Co. 








MICHAEL J. SASGEN 
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WILLIAM F. COSTELLO 

William F. Costello, 56, direc- 
tor of The New Britain Machine 
Co., and vice-president in charge 
of wrench sales, New Britain, 





WILLIAM F. COSTELLO 


Conn., died suddenly after suffer- : 


ing a heart attack while having 
dinner at the Hotel Sheraton in 
New Britain. In 1914 he joined 
the Stanley Works as a master 
mechanic in charge of the divi- 
sion tool room. He later was 
connected with the Dura Co., 
Toledo, Ohio, and joined the 
staff of The New Britain Machine 
Co. in 1927. He enlisted as a 
private in the aviation section in 
the first World War, and was 
later made a second lieutenant 
and transferred to the ordnance 
department. Granted a leave of 
absence from The New Britain 
Machine Co., at the outbreak of 
the second world conflict, he was 


appointed one of five administra- | 
| was designing gadgets, such as 


tive assistants on the Hartford 
Ordnance District to assist the 
expanding procurement program. 
In recognition of his devotion to 


duty, he was awarded a special | 


citation by the Springfield Ord- 
nance District. 


the rank of Lieutenant-Colonel, 
and rejoined the New Britain 
executive staff. 


Cc. GUY STEVENS 


- C. Guy Stevens, manager, 
Elizabeth Hardware Co., 
beth, N. J., for the past 8 years, 
died recently at his home in 
Eatontown, after suffering a 
heart attack. Before assuming 
the position with the Elizabeth 
Hardware Co., he managed the 
H. W. Mills Industrial Supply 
Co., Passaic, N. J. 


CHARLES B. VAWTER 


Charles B. Vawter, 84, owner 
and manager, Vawter Hardware 


Co., Franklin, Ind., died recently, | 
having been in that business for | 


AUGUST 30, 1945 


He retired from | 
the army about a year ago with | 


Eliza- | 


50 years. After attending Butler 
University, Indianapolis, he 
clerked in the hardware store 
which he later purchased. He 
was a member of the First Pres- 
byterian Church. 





HOWARD B. NOONEY 


Howard B. Nooney, 58, asso- 
ciated with Hall’s Hardware, 811 
State St., Springfield, Mass., for 
48 years, died recently: In World 
War I, he was a corporal in 
Company A 12th military police, 
Camp Devens. Mr. Nooney was 


|a member of the First Baptist 
Church, East Meadow, Mass. 





RICHARD G. HAGER 
As we go to press, we learn of 


the passing of Richard G. Hager, | 
| 68, president, C. Hager & Sons 


Hinge Mfg. Co., St. Louis 4, Mo. 





WILLIAM F. SCHLEMMER 


William F. Schlemmer, 70, 
president, Hammacher Schlem- 
mer & Co., Inc., 145 E. 57th St., 
New York City, died recently at 
his home, 330 Park :Ave., after 
suffering a long illness. He had 
been associated with the hard- 
ware firm, founded by his 
father in the Bowery in 1848, 
since he was old enough to work 
behind a counter.. He learned 
the business from the bottom up, 
and” was elected president in 
1914, In the late ’20s, under Mr. 
Schlemmer’s direction, the com- 
pany, having expanded, was 
moved to the 12-story building at 
the present address. His hobby 


a non-tippable cocktail server. 





WILLIAM F. SCHLEMMER 


He went to the store each day, in- 
cluding Sundays, and knew all 
his employees by name. The 














store will continue to operate | 


under its present personnel. Mr. 
Schlemmer is survived by his 
widow and two sisters. 
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0. S. Stapley Company 


Observes Golden Anniversary 





ORLEY 8. STAPLEY 


The O. S. Stapley Co., hard- 
ware, farm equipment, and in- 
dustrial machinery distributors, 
First & Jackson St., Phoenix, 
Ariz., marked its golden: anni- 
versary this year, with retail 


stores in seven marketing centers, | 


and a wholesale division, Arizona 


| Hardware Co., acquired in 1940, 
| having been organized in 1926. 

Founded by the late Orley 
| Semour Stapley, then 22, in 
| Mesa, Ariz., the company is now 
| managed by the latter’s six sons, 
| O. Glenn Stapley, president, D. 
| L. Stapley, vice-president and 
general manager, L. A. Stapley, 
| secretary-treasurer and sales man- 
ager, and L. E. Stapley, vice- 
president and assistant sales 
manager. Also T. H. Stapley, 
assistant secretary and wholesale 
manager, and W. C. Stapley, vice- 
president. The expansion of the 
company dates from the increased 
development of agriculture and 
the growing population, which 
| the Salt River Water Project, 
through irrigation, fostered. 

The company’s seven retail 
hardware stores are located in 
Phoenix, Mesa, Glendale, Buck- 
eye, Chandler, Coolidge and Casa 
Grande. The Phoenix unit is 
headquarters for the industrial 
machinery and equipment divi- 
sion. 








NEW ENG. ASAHC 
MEETING SEPT. 20 


A regional meeting of the 
members of the American So- 
ciety of Architectural Hardware 
Consultants and the association, 
in the New England area will be 


held at the Hotel Statler, Boston, | 


Mass., on Sept. 20, at 7:30, which 
will be preceded by a dinner in 
Parlor G, commencing at 6:00. 
John R. Schoemer, executive 
secretary-treasurer of both or- 
ganizations will attend and make 
a report on. recent promotional 
activities. Ralph F. Barber, past 
president of the association, will 
be temporary chairman and the 
arrangements are in charge of 
E. H. Eggleston, Vaughan Co. 
1 Haymarket Square, Boston 14, 
Mass., for the association, and 
James P. Killion, Haymarket 
Hardware Co., 5-7 Washington 
St., Boston 14, Mass., for the 
society. Those wishing to at- 
tend, including guests in the in- 
dustry, who are not membefs, 
should contact either of the tre- 
gional directors. 





J. RILEY FORMS 
RILEY HARDWARE CoO. 


J. Frank Riley has recently 


organized a hardware company | 


named, Riley Hardware Co., 
Clarksville, Tenn. Associated 
with Mr. Riley in the business 
are—Price Hopson, formerly with 
the Elder Conroy Hardware Co., 
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| for eight years, and who for the 
| past year, traveled for Belknap 

Hardware & Mfg. Co., and John 
| W. Edwardsall, now serving in the 
| Navy. Mr. Riley entered the em- 


| ploy of the Elder-Conroy Hard- 


| ware Co., at the age of 16 and, | 


after serving in World War I, 
represented the company on the 


succeeded the late George J. 
Conroy, as sales manager and 
purchasing agent. Mr. Riley 
plans to have three salesmen 
representing the company in Ten- 
nessee and Kentucky. 








J. E. Bouchard Associates, 
| manufacturer’s distributors, 71 
| Chester St. Allston 34, Mass., 
| has recently been named sales 
representatives in New England 
for Gardner Mfg. Co., Horicon, 
Wis., manufacturers of Gardner 
fence controllers, electric fly 
screen, and fly traps. 





RADIO PROGRAM, HOME 
FREEZING GUIDES 
BY WESTINGHOUSE 


Westinghouse Electric Appli- 
ance Division, Mansfield, Ohio, 
recently featured a series of its | 
new home freezers with John | 
Nesbitt, presenting his story of | 
vitamins and frozen foods, “The | 


road for 22 years. In 1941 he | 


Staff of Life,” on the Ted Ma- 
lone, Westinghouse radio pro- 
grams. Also two home freezing 
instruction guides, one on the 
preparation, freezing and storage 
of fruits, and one on vegetables 
have been written by Mrs. Julia 
Kiene, director of the Westing- 
house home economics institute. 
Other guides in this series will 
cover meat, poultry, fish, game 
and cooked foods, and will be 
released in late summer. 





KAY-TITE CO. EXPANDS, 
PURCHASES BUILDING 


George Kay, president, The 
Kay-Tite Co., manufacturers of 
“Kay-Tite” waterproofing paint, 
has recently announced the ac- 
quisition of the building located 
at 10 White St., West Orange, 
N. J., part of which the company 
has been occupying. Expansion 
of manufacturing and shipping 
facilities utilize new railroad 
siding rights and the additional 


10,000 sq. ft. of space is pro- | 


ceeding rapidly. 





NEW ARKANSAS STORE 


Roy A. Horn is preparing to 
open a hardware store in Ozark, 
Ark., in the Carter King Bldg., 
Commercial St. The store will 
carry a general line of shelf and 
heavy hardware, plumbing acces- 
sories, electrical appliances, etc. 


| Park Community League. 
| league was formed for the pur- 
| pose of maintaining Highland 
Park’s high standard as an in- 


LIPSCOMB HEADS 
HOME TOWN PARK 
COMMUNITY LEAGUE 


M. G. Lipscomb, Cavert & 
Lipscomb, Dallas, Tex., im 
mediate past president of the 
Texas Wholesale Hardware As- 
sociation, was recently honored 
by the people in his home city 
of Highland Park, Tex., having 
been chosen chairman of the 
This 


dividual city. 
ASPHALT-TARRED ROLL 
ROOFING-SATURATED 
FELT PRODUCTS RECOMM. 


The U. S. Department of Com- 
merce, National Bureau of Stan- 
dards, Washington 25, D. C., is- 
sued a notice to manufacturers, 
distributors and users of Asphalt 
& Tarred Roll Roofing, and Sat- 
urated Felt Products, requesting 
that they give their comments on 
the proposed recommendation 
sent them, or their acceptance, if 
they found the proposed recom- 
mendation satisfactory. 











Latest News on 
RECONVERSION 
on page 140 











LITCHFIELD 45 YEARS WITH GOODYEAR TIRE & 
RUBBER: Paul W. Litchfield, chairman of the board, Good- 
year Tire & Rubber Co., Akron, Ohio, has recently completed 


45 years of service with that com 


ny. Mr. Litchfield joined 


Goodyear as superintendent in 1900 and now is president of 
Goodyear Aircraft Corp., in addition to his duties as Good- 
year's board chairman. Among his contributions to the rub- 
ber industry are: straight side tire, the cord tire, pneumatic 
tires adaptable to motor trucks and buses and the Diamond 
Tread. He also fostered the Apprentice Farmer project at 
Goodyear Farms, Litchfield Park, Ariz., where deserving 
young men of agricultural inclination are periodically selected, 
taught progressive farming and eventually given the chance 
to own their own farms. Left to right: Mr. Litchfield, receiv- 
ing the 45 year company service pin from E. J. Thomas, 


president of Goodyear. 
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GIVE YOUR NEW STORE the double 
appeal that gets the business. Inside 
as well as outside, plan to modernize 
with Pittsburgh Glass and Pittco 
Store Front Metal. This attractive 
hardware store in Minocqua, Wis. 
shows how your store’s sales-pull 
can be increased with Pittsburgh 
Glass and Metal Products. 





Plan NOW 
a new store front and 
store interior that 


will sell more goods 


UCCESSFUL hardware mer- 
S chants have found a sure way to 
increase business—and profits. ‘They 
draw more customers into the shop 
by modernizing the store front with 
Pittsburgh Glass and Pittco Store 
Front Metal. They sell more goods 
by displaying their goods more 
smartly and effectively, by the gen- 
erous use—inside the shop—of Pitts- 
burgh Glass. 

You—and a lot of other merchants 
—will want new store fronts and in- 
teriors. So you should start now—to 
avoid delays caused by the last min- 
ute rush—if you are to have altera- 
tions made promptly. 

See your architect to assure a well- 


planned, economical design. Our 
staff of experts will be glad to con- 
sult with him and with you. If de- 
sired, convenient terms can readily 
be arranged on the “Pittsburgh 
Time Payment Plan.” 

For your guidance we have pub- 
lished free booklets, itfustrseed by 



















photographs of actual store front 


and storé interior installations 
throughout the country, which will 
give you many interesting facts 
about the experiences of others. Send 
the convenient coupon today for 
complete information on Pittsburgh 
Glass and Pittco Store Front Metal. 


PUTSBUREW 6 bone rene Creche dtrend 
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G)  propucts OF 


FT Abvins Plate Glass Company 


FOR STORE FRONTS AND INTERIORS 


—— A A a ee 


— 
{ 
Pittsburgh Plate Glass Company 
2348-5 Grant Building, Pittsburgh 19, Pa. 
Please send me, without obligation, 
your illustrated booklets on store mod 
ernization. 
} Name--..----------------------------- : 
; 
po ee ere ay . Ee 
i 
AR i 
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WESTINGHOUSE EXPANDS 
APPLIANCE PRODUCTION 


An expansion program de 
signed to permit an increase of 
50 per cent over the prewar over- 
all production of existing types 
of electric appliances and manu- 
facture of new postwar produc- 
tion by the electric appliance di- 
vision plants of Westinghouse 
Electric Corp., Pittsburgh, Pa., 
was announced recently. A. W. 
Robertson, chairman, stated that 
in the first year of unrestricted 
appliance production he expects 
dollar sales of electric appliances 
to be 138 per cent above those of 
1941. This increased dollar vol- 
ume is anticipated from the in- 
creased sales of the 23 different 
kinds of electric appliances mar- 
keted before the war, and from 
new products including home 
and farm freezers, automatic 
dlothes dryers, steam irons, food 
mixers, and additions to the 
vacuum cleaner line. 





FRESH’ND AIRE CO. 
OPENS NEW OFFICE, 
SALES-DISPLAY ROOMS 

The Fresh’nd Aire Co., 221 N. 
LaSalle St., Chicago, IIL, recently 
officially opened its new offices, 
sales and display rooms, at the 
above address. J. D. Allen, gen- 
eral sales manager, and other 
company executives were host to 
many friends, including custom- 
ers, business leaders, representa- 
tives of magazines, the trade 
press, and newspapers. 





COVERAGE POLICY 
The national distribution of 


Eureka Vacuum Cleaner Co’s., 
6060 Hamilton Ave., Detroit 2, 
Mich., products, will be built on 
a tailored market coverage policy 
it was recently announced. Se- 
lection of a dealer will be based 
on geographic location and types 
of customers served by the in- 
dividual outlet, The company’s 
dealer plan provides for adequate 
coverage of the market without 
overcrowding of dealers, as it is 
flexible and will be tailored to 
fit different or unusual dealer 
situations. The company is sched- 
uled to begin limited manufac- 
ture of peacetime appliances 
shortly, with initial deliveries by 
fall. 


OFFERS CONTRACT 
TERMINATION ADVICE 


Robert L. Collum Associates, 
1l W. 42nd St., New York 18, 
N. Y., has recently been organ- 
ized by Mr. Collum to act as 
consultants, advisers or negotia- 


claims and obtaining. settlement 
of Terminated War Contracts, 
For the past three years he 
served the War Department as 
an industrial specialist. For 15 
years he had been with The 
Allentown Boiler Works, Allen- 
town, Pa., being vice-president 
and manager when he resigned 
to organize Allentown Sales Co., 
factory distributars in eastern 
Pennsylvania for air condition- 
ers, oil burning systems and steel 
boilers. 


MacGREGOR-GOLDSMITH 
NEW PLANT TO BE 
MODERNIZED SOON 


The newly acquired plant of 
MacGregor-Goldsmith, Inc., Cin- 
cinnati, Ohio, sporting goods 
manufacturer, will contain the 
manufacturing departments for 
the production of tennis and bad- 
minton rackets, sportswear, rub- 
ber products and other sporting 
equipment, and will be thor- 
oughly modernized when com- 
pleted. 


PARKER, SALES DIR. 
AMER. WINDOW GLASS 


Howard H. Parker has suc- 
ceeded C. H. Pascoe, who was 
sales director, American Window 
Glass Co., 1609 Farmers Bank 
Bldg., Pittsburgh, Pa., for many 
years. Kenneth S. Wilson is now 
assistant director of sales. 








C.E.D. Issues Handbooks 
On Post-War Planning 
For Dealers, Wholesalers 


The Committee For Economic 
Development, through its local 
units offers the “Handbook for 
Retailers” and the “Handbook 
for Wholesalers,” the latter book- 
let also including the booklet for 
the retail trades. Both were pre- 
pared by the Association of Con- 
sulting Management Engineers 
for the C.E.D., and _ concern 
“Planning the Future of Your 


Business.” 


In the Retailers edition the 
six steps outlined are: making a 
plan for estimated sales; deciding 
what lines to carry and improv- 
ing relations with sources; adopt- 
ing methods for increasing sales 
to a planned volume; deciding 
what changes are needed in the 
store itself; organizing, compen- 
sating, and training personnel 
and controlling costs and keep- 
ing records. 

Tables include: gross margins 
and operating costs in 50 retail 
trades, 1939; the influence of 
size of community and size of 
store on operating and merchan- 
dising ratios, 1939 and 1942 table 
of fourteen important ratios with 
interquartile range for 72 lines 
of business activity. 
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“Hollywood Pinafore,” with 
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WICKWIRE SPENCER SPONSORS ARTZYBASHEFF PIC- 


$285,000 in war bonds was 


raised at the auction of 31 pictures by Boris Artzybasheff, 
which was sponsored by the Wickwire Spencer Steel Co., 
New York City, at the Biltmore Hotel, New York City, on 
Eisenhower Day. The exhibition of pictures, the originals of 
the “Axis in Agony” series created by Mr. Artzybasheff for 
Wickwire Spencer's institutional advertising campai: 
1942 to 1944, was held a full week. The picture formerly 
called “Wire to the Axis,” and renamed “Victory in Europe,” 
was auctioned for the purpose of having the winning bidder 
present it to General Eisenhower, which privilege was won 
by Charles Grace, Kelghorn Corp., New York City, who bid 
$25,000. Left to right, Boris Artzybasheff, and Shirley Booth, 
the Eisenhower, “Victory in 
Europe” picture, which Miss Booth auctioneered. 


from 





The introduction to the Whole- 
salers edition is on the subject, 
“What Will Be the Postwar Po- 
sition of Wholesalers.” Outlined 
are the following subjects: select- 
ing and developing customers; 
organizing profitable sales vol- 
ume; reviewing buying policies 
and receiving methods; analyzing 
physical plant and order han- 
dling and reviewing controls of 
inventories and costs. 





LIST GOV’T. OWNED 
SURPLUS PROPERTY IN 
RFC BOOKLET 


About 3000 items of govern- 
ment-owned surplus property 
which the Reconstruction Fi- 
nance Corp., handles as a dis- 
posal agency designated by the 
Surplus Property Board for capi- 
tal and producers’ goods are list- 
ed in a booklet, “How To Do 
Business With RFC,” which has 
recently been published by the 
RFC, . The range of surplus 
items available covers the broad 
classifications of aircraft, indus- 
trial plants, and capital and pro- 
ducers’ goods. Any person of 
company interested in acquiring 
the RFC-handled property is ad- 
vised in the booklet to contact 
the nearest RFC agency of 
which there are 31 located in 
the United States. 





BENDIX ANNOUNCES 
TWO NEW PRODUCTS: 
IRONER, LAUNDRY 


Bendix Home Appliances, Inc., 
South Bend, Ind., manufacturers 
of the Bendix automatic home 
laundry, recently held a series of 
distributor conferences at the 
factory during which two new 
products—Bendix automatic home 
ironer and Bendix automatic 
home laundry—were displayed. 
Production on the latter started 
July 1—by fall, 8000 of them 
will be in dealers’ hands for 
demonstration purposes, com- 
pany officials said. The ironer 
will appear at a later date. Nor- 
wood D. Craighead, retail mer- 
chandising manager, also intro- 
duced the new Bendix sales 
training program and said that 
sales training schools for dis- 
tributors will be held in South 
Bend in August and September. 
This program will be for the 
benefit of Bendix distributor 
sales managers, wholesalers, deal- 
ers and dealers’ salesmen. 
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IN CATCHING 
3-COLOR DISPLAYS 


Women will buy several of these amazing self- 
sudsing Cellulose Sponge SOAP BANKS at a 
time!. Has so many uses they will need more 
than one—and it has a good mark-up on each 
sale. Just fill up inside pocket of Soap Bank 
with discarded soap scraps, moisten in warm 
water—then watch the wonderful foamy lather 
bubble through as it cleans. Your jobber can 
supply you. 


35¢ QUICK PROFIT-MAKER! 


Housewives are waiting to buy this Cellulose 
Sponge dish mop that washes wonderfully clean 
with rich, foamy lather, yet keeps hands dry. 
Gets at hard-to-reach spots easily. A real self- 
seller for everyday washing chores. Useful in 
100 ways for home, office, and factory as a 
cleaner, moistener, dauber. Your jobber can 
supply you. 

The celebrated Minute Mop & Drainer 
with Cellulose sponge mop head and 
metal drainers now has national distri- 
bution. A steady seller at $1.59. Your 
jobber can supply you. 


\ MINUTE MOP (0. 


i3 &. 23 rGiee, 
““* CHICAGO 16 ILL. 
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pressure type extinguisher 
is a must. 


The old saw “don’t send a boy to do a man’s job” 
applies aptly to fire extinguishers. In these rushing days 
of new processes, larger equipment, you should care- 
fully check the capacity of your fire extinguishers 
against the possible job they may have to do. Or 
perhaps you will want to add more units of the same 
size extinguishers you are now using. A discussion about 
your fire hazards with a PYRENE Engineer entails no 
obligation. Write for details. 


BY THE WAY WHEN DID YOU LAST TEST | 
THE FIRE EXTINGUISHERS IN YOUR HOME? | 


Standardize on Reliable Equipment by Pyrene 


urene Ilanufacturing Company 


Founded 1907 


NEWARK 8, NEW JERSEY 


AFFILIATED WITH THE C-O-TWO FIRE EQUIPMENT CO 























List of Production Controls 
Revoked By WPB Aug. 21 


Unless Otherwise Indicated 


(NOTE—For news of reconversion steps taken 


by WPB, OPA and ODT and planned for future 


execution, see page 91 of this issue) 


Automotive 
Automotive Vehicles, Parts 
and Equipment; L-l-e; L-2; L- 


2-a; L-2-b; L-2-c; L-2-e; L-2-f; 


L-2-h 
Building Materials 


L-157, hand tools simplifica- 


tion ? 
Schedule 8, wood boring bits 
L-236, hardware simplifica- 
tion 
Schedule 4, tackle blocks 
Chemicals 
L-20, Cellophane (Aug. 31) 
L-263, matches (Aug. 31) 
M-289, charcoal (Aug. 31) 
M-297, coal tar (Aug. 31) 
Schedule 32, carbon black 
(Sept. 30) 
Schedule 47, 
cals (Aug. 31) 


copper chemi- 


Schedule 78,- carbon tetra- 
chloride (Aug. 31) 
Schedule 90, yellow iron 


oxide (Aug. 31) 

Schedule 92, matches (Aug. 
31) 

M-332, Oils for 
coatings (Aug. 31) 

M-340, Miscellaneous chemi- 
cals (Sept. 30) 


protective 


M-370, Chrome pigments 
(Aug. 31) 
M-382, Protective coatings 
(Aug. 31) 
CMP 


CMP Regulation 1, Direc- 
tion E5, freezing of orders and 
reports of cancellations of cer- 
tain sheet and strip steel 

Construction Machinery 

L-192, Construction machin- 

ery and equipment 
Consumers’ Durable Goods 

L-5-c, Domestic mechanical 
refrigerators 

L-6, Domestic laundry equip- 
ment 

L-13-b, Use of metal in fur- 

niture and fixtures 

L-23-b, Domestic 


ranges 


electric 


140 


L-71, Dry cell batteries and 
portable electric lights 

L-176, Domestic and com- 
mercial electric fans 


L-178, Film 

L-233, Photographic film and 
film base 

L-233-a, Delivery of sensi- | 


tized photographic paper 
Containers 
L-197, Steel shipping drums 
L-232, Wooden shipping con- 
tainers 


L-336, Paper cups and paper | 


food containers 
L-337 Fiber shipping drums 
Copper 
M-9, Copper 
Asbestos 
M-97, Asbestos 
General Industrial Equipment 
L-311, Logging, lumber and 
wood products machinery and 
equipment 
Miscellaneous Minerals 
M-101, Mica 
M-162, Platinum 
M-199, Silver 
Paper 
M-251, Pulpwood 
M-351, Waxed paper 
M-380, Moisture vapor-proof 
barriers 
Paperboard 
M-290, Container board 


Plumbing and Heating 

L-23-c, Domestic cooking ap- 
pliances and domestic heating 
stoves 

L-42, Plumbing and heating 
simplification 

Schedule 4, cast iron soil 
pipe and fittings 

L-79, Distribution of plumb- 
ing, heating and cooking equip- 
ment 

L-248, Commercial dish wash- 
ers 

L-349, Oil-burning equip- 
ment 


Radio, Radar 
L-265, Electronic equipment, 
including radio sets 
L-272, Industrial type instru- 
ments, control valves and reg- 
ulators 
Schedule 1, control valves 
Schedule 2, liquid level con- 
trollers 
Schedule 3, pyrometers and 
resistance thermometers 
Schedule 4, indicating dial 
pressure gages 
Schedule 6, welding equip- 
ment gages 
Schedule 8, railroad gages 
Rubber 
L-345, Restrictions on the 
| production of camelback 
| Safety Equipment 
L-144, Laboratory equipment 
Steel 


joints 
L-211, 


Schedule 9, oil country tubu- 
| lar goods 

Schedule 16, steel wire rope 
| 


M-17, Pig iron 


L-88, Used rail and used rail | 


National emergency 
specifications for steel products | 


M-21, Directions 5, 6, 7 and 
8 only: Iron and steel produc- 
tion 

M-21-i, Malleable iron cast- 
ings 

M-24, Iron and steel scrap 

M-24-b, Iron and steel scrap 


Textiles, Leather 
M-70, Jute and jute products 
M-91, Cotton duck 
M-310, Directions 12, 13, 15, 
17 and 18 only: Leather 
Tin, Lead, Zinc 
M-11, Slab Zinc 
M-ll-a, Zinc Oxide 
M-65, Cadmium 
M-72, Lead and tin scrap 


Tools 
E-1-b, Machine tools 
E-6, Hand service tools 
E-10, Anti-friction bearings 
L-302, Chain 
War Utilities 
L-94, Electric power co-or- 
| dination order (Sept. 30) 
L-154, Power, steam 


and 
water auxiliary equipment 

| | L-154, Schedule 4, power 

| switchgear 








| 


| Pricing, Pre-Ticketing Broadened Under 


| MPR-580 By Amendment of Pricing ‘Chart’ 


A broader field for dollar-and- 
| cent pricing and pre-ticketing of 


| consumer goods will result from | 


| an amendment to the retail “pric- 

ing chart” regulation announced 
| Aug. 10 by OPA. The regulation 
| MPR-580 covers retailers of cer- 
| tain textiles, apparel, furniture 
|and house furnishings. Sellers 
|}having an annual net dollar 
| volume of total sales to con- 
| sumers for goods covered by it of 
| $2500 or more are subject to this 
amendment. 

Up* to now, suppliers of 
branded articles have been per- 
mitted to apply for uniform 
prices only if they could show 
that the articles had«been adver- 
tised by them and sold at sug- 
gested uniform retail prices. 
Every article must be pre-ticketed 
by the manufacturer and must 
reach retailers’ shelves carrying a 
dollar-and-cent ceiling price tag 
that can be easily read and un- 
derstood by shoppers. 

This action will open the door 
to dollar-and-cent pricing and 
pre-ticketing of a volume of 





goods at least as large as the 
volume already placed under uni- 
form pricing, OPA said. The 
| amendment also revises the pro- 
visions covering “cross-stream” 
sales to permit retailers to re- 
cover their out-of-pocket costs 
and handling charges on sales to 
other retailers. 

The supplier must send two 
copies of his application to the 
OPA Consumer Goods Price Di- 
vision in Washington. Among 
the facts he must list are: com- 
plete identification of the article, 
with its brand or company name, 
style or lot number; ceiling price 
and the price regulation or order 
under which the ceiling was de- 
termined; retail price that he 
suggested for the article before 
March 10, and the price he now 
suggests to OPA; names and ad- 
dresses of all retail customers to 
whom he delivered the article 
during the last three months pre- 
| ceding the application; and if he 
| is a wholesaler, his supplied’s 

name and address, and the style 
or lot number of the article. 


| 
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Predictions-of-things-to-come are a dime a dozen 
these days. Some of the crystal gazing is based on 
fact ... but most would-be prognosticators are talk- 
ing through their hats. 

Today, we can make no predictions to dealers 
regarding Hodgman Sporting Specialties. But if 
you want hard facts, we can tell you this: 

When our war job is finished we will convert to 
peacetime production as rapidly as possible. The 





PR, 
“rer, 70N5 


7 


4 


materials used in our post war products will be the 
very best available at the time. Deliveries will be 
made at the earliest possible date — and top prior- 
ity will go to those who are sending in their orders 
now, in accordance with our “Planned Program.” 
Since it is impossible to establish prices at this time. 
orders are naturally being taken at an “open price”, 
subject to government regulations and labor and 
material costs. 


Here is a practical program to help you solve your 





post war merchandising problems, based on mutual 
confidence. If you haven't already investigated our 


“Planned Program”, do so now! 


—. 
HODGMAN RUBBER COMPANY 


FRAMINGHAM, MASSACHUSETTS 


CHICAGO 
412 SO. WELLS ST. 


NEW YORE 
261 FIFTH AVE. 


’ « 
SAN FRANCISCO 
121 SECOND ST. 
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Exempt Numerous Consumer 
Items From Price Controls 


OPA exemption covers many athletic goods items, 
housewares items specified and some furniture as 


well as toys retailing at 25 cents or less. 


Removal of price control from 
a number of consumer goods 
items that do not enter signifi- 
cantly into the cost of living was 
announced Aug. 15 by Chester 
Bowles, Administrator of OPA, 
effective Aug. 15. 

The list of items includes the 
following of interest to all hard- 
ware dealers and wholesalers and 
some of interest to only part of 
the hardware trade: 


Household Accessories: Arti- 
ficial or preserved grass, plants, 
stems, buds, vines, fruits, flowers, 
petals, leaves and foods for deco- 
rative household use or window 
display; Christmas tree holders; 
novelty and decorated serving 
trays; picture frames and framed 
pictures except portrait photo- 
graphs; Christmas tree ornaments 
except electric light bulbs, cords 
and sets; articles of glassware, 
china or pottery for decorative 
household use except lamp bases, 
containers and articles for the 
preparation, storage and service 
of food and beverages. 


Housewares: Bow] covers and 
bags made of fabric or plastic for 
household use in preserving food 
and beverages; clothespins; 
house-number markers and hold- 
ers. 

Household Furniture: 
tumers; foot stools except has- 
socks and ottomans for matched 
sets; plant stands and ferneries; 
portable bars and back bars for 
household cabinets 
(except cabinets for sewing ma- 
tea folding 
screens; furniture made entirely 
racks and 


Cos- 


use; sew ing 


chines) ; wagons; 
of glass; magazine 
baskets when sold under the 
following conditions: To con- 
sumers for $5 or less, to retailers 
for $2.50 or less, to wholesalers 
for $2.15 or less and spinning 
wheels. 


Sporting Goods: Aquatic sport- 
ing goods other than apparel and 
shoes; baseball equipment except 
balls, mitts, gloves, bats, apparel 
and shoes; clay pigeons and 
traps for releasing clay pigeons; 
decoys, bird and game; football 
equipment except apparel, shoes, 
helmets, pads and footballs; golf 
equipment except apparel, shoes, 
clubs and balls; paddle tennis 
equipment; soccer equipment ex 
cept apparel, shoes and balls; 
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squash equipment other than ap- 
parel and shoes; toboggans bob- 
sleds and equipment except ap- 
parel and shoes; the following 
items of track and field equip- 
ment: Javelins, discus, athletic 
shot, toe boards, athletic ham- 
mers, vaulting poles, vaulting 
and jump standards; archery 
equipment other than apparel; 
badminton equipment other than 


apparel-and shoes; basketbal! 





| equipment except apparel, shoes 


and basketballs; croquet sets and 
equipment; field hockey equip- 
ment except apparel and shoes; 
bird and game calls; ice hockey 
equipment except _ apparel, 
skates, shoes and skate combina- 
tions; shuffleboard equipment; 
softball equipment except balls, 
mitts, gloves, bats, apparel and 
shoes; table tennis equipment; 
tennis equipment except rackets, 
balls, apparel and shoes and vol- 
ley ball standards and equip- 
ment except apparel, shoes and 
balls. 

A variety of jewelry items, in- 
cluding costume jewelry except 
when sold with or as part of any 
article subject to price controls 
such as apparel and time pieces. 
Men’s accessories such as tie 
clips, money clips, key chains, 
watch chains, belt buckles, etc. 





| conditions: 


Smoking equipment and acces- 
sories—excepting tobacco in any 
fétm—and matches and apparel. 


Toys: Toys and games when 
sold under any of the following 
To consumers for 
$.25 or less, to retailers for $.15 
or less, to wholesalers for $.12 or 
less. 


Professional Goods: Exercise 
machines and devices; scientific 
optical instruments (except those 
covered by RMPR No. 136, and 
binoculars, monoculars, field 
glasses and photographic equip- 
ment). 


Equipment and Supplies: Auto- 
matic rotary cookers; metal bind- 
ings or slides for use on maps, 
map cases, charts, calendars, 
tariff sheets, advertising matter, 
etc., and signs, advertising, 
street, etc. 








Mechanical Fixtures Mfrs. 


Get New Pricing Methods 


Producers of a wide variety of 
mechanical fixtures used in 
home and office construction, and 
producers of some machinery 
and rubber items were given re- 
conversion pricing methods Aug. 
13 by OPA. 

The goods made eligible for 
new prices are considered “in- 
dustrial materials” and are the 
first outside the consumer dur- 
able goods field to come under 
the reconversion price program, 
the agency said. The actions 
were effective Aug. 13. 

The items are listed in two 
main groups: (1) those called 
“reconversion products,” as hav- 
ing been almost entirely out of 
production during. the war, and 
(2) those having been produced 
to some extent these past several 
years. Manufacturers in the first 
group will be eligible for indus- 
try-wide price formulas to be 
issued shortly. These formulas 
will reflect the entire industry 
profit margin for 1936-1939. 
Those manufacturers in the 
second group will use reconver- 
sion pricing provisions exclusive- 
ly, OPA reported. Manufacturers 
of items in the second group will 
use these reconversion * pricing 
provisions exclusively, OPA said. 

Manufacturers of items in the 
first group are automatically con- 
sidered “reconverting manufac- 
turers” and may apply to their 


district or regional OPA office 
for a reconversion price without 
showing that their production of 
the items has been curtailed be- 
cause of the war. 

Manufacturers of products in 
the second group, however, must 
establish their eligibility as “re- 
converting manufacturers” by 
showing that their 1944 produc- 
tion (civilian plus war) of the 
items on which they seek a price 
increase was half or less of their 
production of the same items in 
1941; that the curtailment was | 
due to the direct needs of the | 
war effort, and that they are now 
ready to resume production in 
some volume. 

In the meantime, large volume 
manufacturers will establish in- | 
dividual reconversion prices as 
follows: To the total 1941 cost 
of the items in question (includ- 
ing all overhead) they add (1) 
legal increases since that time in 
wage-rate schedules of factory 
workers, and (2) the general in- 
creases in ceiling prices of ma- 
terials used. This gives an “ad- 
justed 1941 cost” figure. To this 
figure is applied the profit factor 
supplied by OPA, and the result 
is the firm’s basic reconversion 
ceiling price. Additions and | 
subtractions are to be made from 
this price on sales to various | 
classes of customers, so that sell- | 
ing practices will be ifi line with | 





| rubber 








those of the pre-war period, OPA’ = 


| said. 


Small. volume manufacturers © 
(doing an annual business of be- 
tween $50,000 and $200,000) fol- 
low the same general procedure 
with the following exceptions: 
(1) These manufacturers may 
add legal increases in straight- 
time wage rates (rather than in 
basic wage rates) of factory 
workers, to 1941 costs, (2) they 
may add their own actual legal 
increases in 
(rather 


material costs 
than the general in- 
1941 costs, and (3) 
they may take as a profit margin 
their own average margin over 
total costs for the years 1936-39 
(instead of the profit factor sup- 
plied by OPA) if they wish. 
Ceiling prices submitted to OPA 
by these manufacturers go auto- 
matically into effect 15 days after 
submittal, unless the manufac- 
turer hears from OPA to the con- 
trary. 

Manufacturers doing an annual 
business amounting to less than 
$50,000 may calculate reconver- 
sion prices under the liberalized 
methods described in the appli- 
cation form specially prepared 
for very small manufacturers, 
OPA said. 

Included in group I (Recon- 
version products) are some build- 
ing materials, mechanically oper- 
ated commercial refrigeration 
and summary air conditioning 
equipment (subject to MPR 
591), plumbing and _ heating 
equipment (subject to MPR 
591) ; sheet metal products (sub- 
ject to MPR 591) and certain 
products. Group If 
(products remaining in produc- 
tion to an appreciable extent) 
and including some building ma- 
terials not covered in Group I; 


crease) to 


| some machinery items. 
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wi further | 
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Ef On Urgent Industry Building | _... 
MIL 
a | On Aug. 13 WPB amended |tions of existing facilities for Ni 
| Direction 5 of the construction | making civilian products; facili- Print 
order L-41 to speed up industrial | ties for production of bottleneck . 
| construction through authoriza-| materials or components; and pee 
| tion of projects to provide addi- | facilities needed for essential ci- be had 
tional manufacturing facilities. | vilian production. Criteria within 
ty 2 - dent of 
| “Expediting aid will be ex-| these categories are listed in the ol 
| tended,” said J. A. Krug, WPB| direction. The Aug. 13 amend- age 
Vou it can be sold / a a ee | chairman, “to break any bottle- | ment recognizes the urgency of pa pe 
20 the American and Canadian trade — a0 priocities | necks on any items delaying com- | completing industrial and other ioc 
required . . . permission has been granted us to | pletion of projects, and when| types of construction authorized copies 
manufacture X-Pandotite in increasin uantities | necessary, the board will grant| without general priorities as- j 
fo eq P fully et 
and to pack it in metal containers. Until now pro- supplementary priorities assist-| sistance, and permits applica- duction 
duction has, of necessity, been limited. The au- | ance on items delaying such con- | tions for assistance on bottleneck online 
thorities ok d production for X-Pandotite because | struction. However .. . plant| items for projects initially ap- lg 
X-Pandotite is a repair cement that replaces new | construction authorised under proved a priorities natd yh 
ee aan ia died tama eg x Nas Se is | new provisions of the direction| Projects that may be autho- —_ 
the only cement that expands as it sets. The ex- | will not receive any general over- | rized without general priorities une | 
nding action causes a permanent, perfect, strong | all priorities assistance.” The| are those: that will provide ad- ams a 
nd. No other cement has this amazing advantage. | total volume of new construction | ditional manufacturing facilities; 
| for the year ending June 30,| (2) involving public transporta- 
FOR THOUSANDS OF PERMANENT 1945 was, according to WPB, $4,-| tion, health and safety, or re- 
AP 
HOME AND BUILDING REPAIRS 000,000,000, of which $385,000,- | ligious and educational activities RE 
000 was for new industrial plants | that do not quite meet the 
9's Easy to Hse ; built with private fund iteria for facilities f om 
— Mold it, el yuilt with private funds. criteria for facilities for essen 
pour it. Use X-Pandotite in paeny eB pretat Bos diy Direction 5 to L-41 provides | tial civilian services; and (3) The 
It’s so simple to use that home repairs become a for authorization with priorities | those for which materials, etc., charge 
pleasure. | assistance (generally AA-3) for, required are en hand or are kinds — 
| three general categories of con-| readily available without priori- came, 
U's Economical _ You won’t have to make struction: additions to or altera- ties assistance. recent 
repairs a second time. Anyone can use it. A little = 
goes a long way. and t 
. 4 Practi 
Makes repairs last ;, = Commerce Dept. Reginal Sarplus Offices ry 
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— It completely - san in marble, plaster, Offer Stocks of Sho ” others 
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WSA’s Agave—Manila Fiber Rope Sold Only 
X-PANDOTITE To Fill Purchase Orders, Says WPB 
[ 
A High Profit, Quick Rope made of agave or manila! and hemp fiber), is intended to ( 
: ' fiber that has been allocated to| insure the most efficient distri- 
Selling Repeat Item! : saa Vv 
WSA may be sold only to fill| bution of rope for shipping pur- F 
Accredited Jobbers purchase orders approved in| poses. An AA-1 preference rat- ring 
please write! writing by this agency or to ful-| ing is assigned to manufacturers r 
| fill authorizations for withdraw-|°f Wire rope for obtaining jute pet 
| als from emergency stocks of | centers for wire rope. This pro- =— 
| agave and manila rope, WPB an- vision has been reinstated to — 
; make certain jute centers will be ar 
€ PANDO CORPORATION ar aap and 26. available for the production of 4 Soci 
: This action, taken through wire rope, since jute centers are ciety 
43-15 36th Street e Long Island City 1, N.Y | amendment of Order M-84 (cord- not subject to the third-quarter ~ 
vaki 


age fiber, cordage yarn, cordage cordage program. 
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OIL STOVES REMOVED 
FROM RATION CONTROL 


With the removal of oil stoves, 
as covered under Ration Order 
9-A, from ration regulations, as 
of Aug. 15, wholesalers and 
dealers are now free to sell such 
units to any customers. How- 
ever OPA has announced that 
records must be held, incident 
to the sale of ration stoves, until 
further notice. 








RECOMMENDATION ON 
MILK SHIPPING CANS 
NOW AVAILABLE 
Printed copies of simplified | 
practice recommendation R208- | 
45, milk shipping cans, can now | 
be had by writing: Superinten- 
dent of Documents, Government 
Printing Office, Washington 25, | 
D. C. Price is 5 cents and a 25 | 
per cent discount is available to | 
those ordering 100 or more) 
copies. This recommendation, | 
fully effective when current pro- | 
duction restrictions are removed, | 
applies to roll-bottom, hoop-bot- | 
tom and solderless types of milk 
shipping cans, 5-gal. and up and 
made for domestic use. Dimen- 
sions, weights and other perti- | 
nent details are given. | 








APPROVE STANDARD | 
REVISION ON MACH. 
CARRIAGE, LAG BOLTS 


The Standing Committee in | 
charge of Simplified Practice | 
Recommendation R169-37, Ma. | 
chine, Carriage and Lag Bolts, | 
recently has approved a proposed 
revision of this recommendation, | 
and the division of Simplified | 


| federation of 
| appeals, with the exception of 


|raw materials, and food. 


| their well being. 


| still at war. 


lief, American Relief for France, 
USO, Greek War Relief Associa- 
tion, American Relief for Hol- 
land, American Relief for Italy, 
United Lithuanian Relief Fund, 
Friends of Luxembourg, Ameri- 
can Relief for Norway, Polish 
War Relief, Russian War Relief, 
‘United Yugoslav Relief Fund, 


| 





American Field Service, Refugee | 


Relief Trustees, 
mittee for the Care of European 
Children. 

The National War Fund is a 
these war-related 


the Red Cross, for providing 
comforts, hospitality and entef- 


U. S. Com- | 


tainment for our armed forces | 
and merchant marine, and sup- | 


plementary emergency relief to 
the people of our Allies and to 
those people of the countries 
which were occupied by Ger- 
many and Japs. They need 
clothes, fuel, tools, 


The 


shelter, | 


USO and USO-Camp Shows have | 
been asked to continue their pro- | 
grams for our servicemen and | 


women, until demobilization is 
an actuality. Merchant Seamen, 
delivered our men and materials 
overseas, now, they must bring 
them back, and they still need 
the United Seamen’s Service for 


So this year | 


your generosity is needed, just as | 


much as it was while we were 
Do not fail in one 
of the first steps toward perma- 


nent peace and security, urges the | 


National War Fund. 





STANDARD FOR 
ENAMELED UTENSILS 


The Division of Trade Stand- 


Practice of the National Bureau ards, U. S. Department of Com- 
, ee > 

of Standards has sent copies tO! merce, has issued a letter to the 

manufacturers, distributors and manufacturers, distributors and 

~ ag interested for approval. | y.ers of porcelain, enameled steel 

is revision includes a simpli-| ytensils, CS100-44, encouraging 


fied list of stock production nomi- | purchasers to test any size or | 


nal sizes and types for step, ele-| shape of these utensils as to 
vator and tire bolts, as well as }oiling acid resistance, thermal 


regular, heavy and light nuts,| .hock, and impact resistance, for | 


machine screw nuts and milled compliance with above standard. 
studs. Copies available on re- | 
quest to: Division of Simplified | 
Practice, National Bureau of | 
Standards, Washington 25, D. C. 





PIPES DUCTS-FITTINGS 
RECOMMENDATION 


Simplified Practice Recommen- 





STILL NEED WORK 
Sas Sy ee Heating and Air Conditioning 
OF NAT. WAR FUND |has recently been approved and 


V-J Day does not alter the| accepted for promulgation by 
need for the forthcoming appeal|the manufacturers, distributors 


and Fittings for 


for the National War Fund, 
which has 19 member agencies, 
namely United Seaman’s Service, 
War Prisoners 


Aid, Philippine | 


and users concerned. It recom- 
mends that prefabricated warm- 
air heating and air-conditioning 


War Relief, Belgian War Relief ried in stock only in the kinds 
Society, British War Relief So- | and sizes listed (furnace pipe 
ciety, United China Relief, | and fittings, gravity types—ducts 
American Relief for Czechoslo- | and fitting for forced-air heating 


. * | . *,* . 
vakia, America Denmark Re-!and air conditioning) 
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dation R207-45 for Pipes, Ducts, | 
Warm-Air | 


————$ ——___—_—_ 


pipes, ducts and fittings be car- | 





TurouGH the years the name DAYTON 
has been synonymous with sound engi- 
neering and construction, DAYTON’S 
greater durability assures more satisfaction 
for your customers and increased profit for 
you. Obviously, then, you’re making the 
right selection when you choose Life-Long 
DAYTON Water Systems. 


The Dayton Pump & Mfg. Co., Dayton, Ohio 















HERE are certain items of 
miscellaneous hardware 
store equipment which, if 

kept at the right spot, will save 
time for the customer and enable 


him to receive better service— 


even today. This same equip- 
ment also will save the time of the 
salespeople and enable them to do 
more work and better work at a 
time when this is necessary. 

The equipment that is so essen- 
tial consists of shears for cutting 
heavy twine at the wrapping coun- 
ter, snips for cutting hardware 
and screen cloth, yardsticks for 
measuring rope, chain, or other 
products sold by the lineal foot, 
scales for weighing goods sold by 
the pound, price lists, and similar 
items that salespeople must use in 
making sales. 


Give Them a Place 


Any one who has worked a sin- 
gle day in a hardware store knows 
how much time can be wasted 
looking for a pair of snips to cut 
wire screen cloth or a yardstick 
with which to measure it. These 
sales aids should be assigned to 
this sales space. The snips can be 
kept on the job by attaching them 
to a convenient length of light jack 
chain which is fastened to the 
counter. This will assure the 
salesman of a pair of snips when 
he needs them. Yardsticks can 
be screwed to the screen table 
where they will always be avail- 
able. 

Shears can be kept on the wrap- 
ping counter by simply tying them 
to a reasonable length of stout 
cord the other end of which is at- 
tached to the counter. Price lists 
have a habit of moving about the 
store or never being where they 
are supposed to be when a sales- 
man wants them. Frequently 


they can be fastened down with 
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Sales Aids That Save Time 


screws or tacks. If both sides 
have to be used, fasten the price 
list in place with a short piece of 
jack chain that is long enough for 
it to be turned over when neces- 
sary. 

Bolt cutters are essential equip- 
ment in the section where wire 
rope, strand, and cable are sold. 
It is important that this item of 
equipment be available for use 
whenever a sale is made. Unless 
some means is devised of keeping 
tools like these on the job, new 


‘tools in the stock probably will be 


used for this purpose. 


Identify Equipment 


Every tool used as equipment 
in the store should have an iden- 
tifying mark. A good plan to fol- 


low is to paint a part of each piece 
of equipment some prominent 
color such as red, orange, bright 
blue or green. Paint just enough 
of the article so that it can be 
identified as part of the store 
equipment. When new tools are 
assigned to the shop or a sales 
space they should be marked im- 
mediately. This also helps the 
store identify any tools which may 
have been loaned to your cus- 
tomers. 


Prompt Service 


Keep the tools for doing a cer- 
tain job in the store and sales- 
people will accomplish more, cus- 
tomers will receive prompter ser- 
vice and the company will be 
known for its efficiency. 








Test Your Hardware Sense! 


Work the problem first—then substitute the figures 
of your own business for those in the problem. 


Grade yourself in the following manner to see how good you 
are. Each question correctly answered is worth 20 points. A 
grade of 100 is excellent; 80 is good; 60 is fair; 40 is poor, 
and 20 very poor. The correct answers to these questions will 


be found on page 154. 


1—Dealer now buys pints of turpentine at 17 cents each 
f.o.b. factory. Freight is 40 cents per cwt. to dealer’s store. A 
new supplier quotes him a price of 18 cents a pint f.o.b. his 
store. Pints are packed 24 to a case which weighs 50 lb. Is the 
new quotation more advantageous? Figure the difference in the 


delivered costs on the two deals. 


2—Margin (difference between cost of goods and price for 
which they are sold in per cent of sales) is 25 per cent on one 
item of hammers; 40 per cent on another, and 36 per cent on 
another. What is the average margin on the line? 

3—How many agate lines in an advertisement that is 10 in. 
long? There are 14 agate lines to the inch of depth. 

4—Give several things a window display should accomplish. 

5—Do you know (a) how many yards in a rod; (b) how 
many rods in a mile; (c) how many pecks in a bushel; (d) 


how many gallons in a barrel? 


(Answers on page 154) 
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The World’s Largest Directory Board 












r is in the 
MERCHANDISE MART 


Over 4,000 manufacturers and distributors, representing more 
than 5,000 lines, are listed on The Merchandise Mart’s 
directory board —the greatest concentration of displayed 
lines in the entire world! To America’s buyers this means an 
unequalled opportunity to get a quick, comprehensive 
picture of the market —basic trends, competitive lines, the 

latest merchandising and promotional slants —all ‘“‘*musts’”’ 
for successful buying! And, in no other single marketplace 
can store owners and buyers so easily see and buy 


available merchandise . . . and the many new products 








that will (soon, we hope!) be making 


tomorrow’s retail headlines. 





THE MERCHANDISE MART 


Centered for Efficient Buying and Distribution 


CHICAGO 
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Au st 30 1945 terials, will be established by applica- ; 
gu , tion to OPA. A maximum price of one = > 
7 : tota. 
Neoprene latex—The Rubber Tire repairs—Amending Price ae per pound for Pgh — ani 
Chemicals Division of E. I. du Pont de Regulation 131, OPA has announced = or meee ears é a ducti 
ae “ r : regulation also has been established. 
Nemours & Co., Wilmington, Del., re- a 20 per cent discount for tire reliners, recen 
cently announced price reductions aver- patches and boots made from scrap ma- eee ae Advis 
aging 30 per cent in several types of terials when sold by manufacturers to Stock millwork — Effective This 
neoprene synthetic rubber latex. jobbers, mail order houses and chain Aug. 21, under pr gE No. 8 to sisal 
“ures stores with more than 25 outlets. The pre 293, Stock Leones : eae mont 
Seed potatoes—The same max- dollar-and-cent prices formerly listed for er enn eghaut = a ve secor 
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“ie t. ; 3 nounced by OPA. The new price list : 
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0 . Ps Os , ~ ¥ s . e ’ 
OPA announcement of Aug. 15, under 2 ee ee 0, now incorporated in OPA's Stock econ 
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: - for gum-covered crisscross _ patches, they are at the same levels, with some ad 
°? ? double cushion patches and fuel cell slightly lower, others slightly higher, quest 
Dry roofing felt Manufactur- patches made from scrap materials are with decreases more numerous than in- the s 
ers’ ceilings for dry roofing felt were in- removed from the regulation’s specific creases. The new Modular standards — 
creased $7.00 a ton to cover higher costs ceilings. Prices for such patches, and were developed as a cooperative effort of mi 
of production, OPA announced, under for tire reliners made from new ma- of the building industry under the pro- senta 
Amendment 2, Revised MPR 369, effec- repre 
tive Aug. 8. This action did not allow of m 
any increases in ceilings for finished sume 
roofing products made from dry roofing Wholesale Hardware Sales a of = 
felt. ° gir quen 
ees By Geographic Divisions, for June, 1945 repre 
Cast iron tube radiation— = rg —s 
An increase of about 8% per cent in SALES REPORTED SALES YEAR-TO-DATE ¢ - 
manufacturers’ ceiling prices for cast a gear | i : aera be hare) Sea ae 
‘i 7 Percent Change centa 
iron tube radiation was announced Aug. DIVISIONS + June 1945 Thousands of Dollars 84 t 
18 by OPA, effective Aug. 22, 1945. The h¥er: di to suit | a i ee. dt 
increase will raise manufacturers maxi- —_— aoe | the | ee tte | te | Ge naa (naa Pees 
mum prices by about 2% cents net per | Ferment] 1046 | 1065 | 1966 | 1946 | 19465 |* 1946 000) 000) ficult 
square foot, and this amount may be Th 
U.S. TOTALd....| 331 — 3 | —3 | $37,889} $39,149| $39,199) + 4 | $262,740) $253,348 7 
passed on by all resellers under amend- onees 
ment No. 5 to MPR No. 272—<ast-iron Se ) ; = . 7 : ine bef ie t : Py + aim oans 
boilers and cast-iron radiation. fay one yo S + : + } - a une + Py Sis WPR 
ar South Atlantic. ..... sO | —~4| —2]| 4619) 4gi2z| 4737| 0 | 32974] 32859 
ps nah ee y me m ) + : - : <a. a 1,260; +6 13,257 12,471 
y ; ¥ Centra + - ' 4,531 4, 1 yj , 
Cotton rope and twine—Ef- _ 72 | 42|44 | taeel tanel tami is | ‘eesel cam 
fective Aug. 15, OPA amended supple- 3 =i =3 7,082; 8,169) 7,673) — 2 52,724) 54,060 week 
mentary price regulation I4E as to menial hn Saceeene liter aemene Qaamnitens tend Tron 
: "a e Census Prepared in Business Division ure ervice 
cotton rope and twine. This rules that a Includes 39 reports received too late to be incorporated in Census Bureau published release. . oF 
ac 2 ac r’s maxi ice. i b Number c 02s 1 ot apply in all cases to the year-to-date fi 
each manulex turer's maximum price, in @ tnahuabes capeste seusinad O00 tate tor tnahosion 0 on _. shty totale. rary 
effect November 23, 1944, may be in- d Includes data for four firms not allocated to geographic divisions. casio 
creased by one cent per pound of cotton many 
States comprising regions: 
content. New manuacturers, who, be- New England—(Conn., Maine; Mass., N. H., R. I., Vt.) the | 
law @ Pa Middle Atlantic—(N. J., N. Y., Pa a.) ( 
tween Novy. 23, 1944, and Feb. 16, 1945, East North Central-ilil., ind.” Mich. Ohie, Wise.) order 
made cotton rope or twine for the first West North Central—(iows, Kan., Minn., Mo., Neb., N. D., S. D.) as ra 
. ot : South Atlantic—(Del., C., Fla., Ga., Md., N. C., 8. C., Va., W. Va.) h 
time, and have used prices negotiated East South Scanickake. Ky., Miss., Tenn.) there 
under price regulation 157 for such West South Central—(Ark; La., Okls., aga es. Wea; Woe.) whic 
product, shal] not enjoy the one cent Pacifie—(Calif., Ore., Wash.) is a ee ; until 
per pound increase. = plete 
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cedure of the American Standards As- 
sociation with the American Institute of 
Architects and the Producers Council, 
Inc., as sponsors. The new list of sizes 
for which OPA provided base ceiling 
prices was developed by the National 
Door Manufacturers Associations, Inc. 
On the sale of any in-between size mill- 
work item not listed in either the new 
Modular Standards list or in Standard 
Lists Catalog No. 40, manufacturers are 
to continue applying to OPA for price 
approval. 
2 * 7 
Rope—Production of sisal rope 
in June represented 100 per cent of the 
total permitted monthly consumption of 
sisal fiber under Order M-84, War Pro- 
duction Board officials reported at the 
recent meeting of the Cordage Industry 
Advisory Committee, WPB said July 30. 
This is the highest rate achieved by 
sisal rope producers during the last 12 
months. Sisal rope production in the 
second quarter was equivalent to 
stated requirements, and production of 
jute-istle rope was slightly above stated 
requirements, WPB representtatives re- 
ported. Sales of jute-istle rope in the 
second quarter totaled 16,900,000 lbs., 
or 200,000 lbs. more than in the first 
quarter. Production of manila rope in 
the second quarter represented 91.9 per 
cent of the total permitted consumption 
of manila fiber under M-84, WPB repre- 
sentatives said. Production in June 
represented 94 per cent of the amount 
of manila fiber permitted to be con- 
sumed monthly. Second-quarter sales 
of manila, sisal, jute-istle, and hene- | 
quen cordage totaled 78,585,600 Ibs., | 
representing a slight drop of 4,000 lbs., 
as compared with first-quarter sales, 
officials said. Committee members con- 
tended that any increase in the per- 
centage of hemp fiber required by M- 
84 to be used as an extender for sisal 
fiber in cordage production would slow 
down production because of the dif- 
ficulty of handling the soft hemp fiber. 
They therefore requested that no in- 
crease be required beyond the 15 per 
cent of hemp fiber now specified by 
WPB. j 
* * * 
Steel—The steel industry this 
week, reported the Aug. 24 issue of The 
Iron Age, was still attempting to bring 
a semblance of order out of the tempo- 
rary chaos in steel mill schedules oc- 
casioned by war contract cancellations, 
many of which have not yet reached 
the mill level. Cancellations of steel 
orders on mill schedules have not been 


The Coffee Brewer 


e-1 © Lyric is a coffee 

Pot highest quality, designed 

Bell in the future as well as at 
sent. Its box-office beauty has 
LLING POWER. Its many special 
features have withstood innumer- 
able tests for strength, heat resist- 
ance, durability and usefulness. 
Take advantage of this opportunity 
to make profits NOW and at the 
same time build your future market. 
Order from your jobber TODAY. 


Yes! We will have electric stoves to go with 
the Lyric as soon as they can be made. 
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GENERAL CONSUMER PRODUCTS, INC. 


4619 North Western Avenue . Chicago 25, Illinois 





FOR BIGGER PROFITS... 









CAN OPENER 
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WO of DAZEY’S biggest profit items—the DAZEY DE LUXE CAN 

OPENER and the DAZEY SENIOR CAN OPENER—are now avail- 
able, ready to go to work making money for you. The smooth, 
effortless, time-saving operation of DAZEY CAN OPENERS has made 
them first choice of American homemakers for over 18 years. 


The DAZEY ALUMINUM JUICER, now in production, will soon be 
in the hands of the distributors — redesigned, streamlined, and 





as rapid as anticipated. Consequently, 
there are still many orders on the books 
which will eventually be cancelled and | 


until such time as this takes place, com- | 
plete reconversion of the steel industry | 


AUGUST 30, 1945 


better than ever. 


Cash in now on these popular DAZEY items! 39 








DAZEY CORPORATION e ST. LOUIS 7, MISSOURI 
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invento 
. 
Wholesale Hardware Inventories ; ply. C 
The Best are | ee. . awe 
By Geographic Divisions, for June, 1945 liveries 
said ret 
BETTER BRAND anal 
END-OF-MONTH INVENTORIES (Cost) STOCK-SALES-RATIOS b mum w 
6 lter 
se and ra | Percent Change es 
mouse a t DIVISIONS ane 8S Thousands of Dollars about | 
TR A PS oh on July 
Number 
of June | June | June May June June May oe 
| Firms 1944 T 1945 1944 1945 1945 1944 1945 90,000 1 
U.S. TOTAL c 203 -—2 + 1 | $41,914 | $42,854 | $41,432 164 165 157 
New pay 16 0 -1 1,600 1,602 1,608 191 201 197 e 
Middle Rttantic. 4s | —2| +2 | 503) 5893) 5698) 145 144 141 wall pa 
East North Central a | +5 | +1 | 9009) 9447) 9829) 163 156 164 ilitee 
Sameer) 8] 22) th) le ls | |e 
x nsu. 
East South Central 4 —8 —2 899 972 920 123 134 122 er 7 
West South Central 7 | +3 0 | 5827] 5631) 5829) 186 191 183 authori: 
Mourtain............ 9 —12 +3 1,011 1,145 985 138 175 152 
Pacific . 7 -8 +2 7,764 8,450 7,640 172 168 154 
Bureau of the Census Prepared in Business Division by Current Statistical Service tion of 
0 inshaden 30 ceperte received tee late to Bo lnsenpesated in Consus Burons eubtished velenee, decia 
b Stock-sales ratios are obtained by dividing the stocks by the sales for an group of firms. eciines 
¢ Includes data for four firms not allocated to geographic divisions. to 165 
0 
to peacetime operation will be hindered. age, WPB has imposed new restrictions £911 
Steel shipments so far this month com- tin uses, and on permitted inventories 2 8 
@ METAL OR WOOD TRIGGER a Rey hy mathe esage Se aaa fates me 
FOUR-WAY ACTION pare favorably with last month’s volume through amendment of order M-43. This 
ad and in many cases shipments are still stipulates that producers of all alloys betweer 
@ OIL TEMPERED SPRINGS : ; h 
| behind orders. Steel operations, during containing tin must limit their use of over th 
“that week were reported to have in- the metal in any calendar quarter of ‘ean 
McGILL METAL PropucTs Co. creased seven and a half points to 72.5 _— the year to the amount of their respec- Attn 
Marengo, Illinois | per cent of rated capacity, from 65 per tive quotas. Now, no matter how much snerene 
cent the previous week due to the Vic- tin a manufacturer may have on hand, were; | 
tory days. he is only permitted to use the metal to stalk m 
BUY NOW & 3% 5 the extent of his quarterly quota. These mills, | 
m4 y Tin remains critical—Despite restrictions apply to producers of solder, farm | 
the ending of the war, WPB says that babbitt metal, brass and bronze (con- laneous 
tin will continue in short supply for at trolled materials or ingots), and of all ° 
ALL ITEMS IN STOCK— | least a year. Additional supplies are other alloys containing tin. The ruling 
ORDER FROM YOUR JOBBER dependent on resumption of production also provides that users of alloys con- Among 
OFFICER'S in the Far East, probably a very slow taining tin, other than copper-base al- WPB 
BAG procedure. In view of the critical short- loys, are not permitted to accept de- control 
No. 83. Officer's — ping r 
bag for service men This wi 
or civilians. je } 6 
of hoor omy Oust | Wholesale Hardware Collections eT. 
tings. Built to take to 
hard s 
ait trevoling. ‘Folds | on Accounts Receivable ture of 
wi Bio comport | armed 
space, | . “ee . 
By Geographic Divisions, for June, 1945 slightly 
a “Ee: Gee Ben ec eee steeds. ess | contain 
| aos . AS ‘ ae ar mse small- 
ACCOUNTS RECEIVABLE Collection Percentages b pe = 
3 state Fat geen see erning 
Percent Change use of 
PICERS BAC DIVISIONS June 1945 Thousands of Dollars omendi 
BABY SWING Se ee ne A FE small-u 
No. 96. They win be » big i of June May June June May June June May to a m 
amer. . 
Cash in on this item. Made from PEM nn RES. APO tainers, 
heavy washable Khaki Duck ma- mitted 
terial, reinforced for long ang hard US. TOTALe....| 305 | —3 | —3 | $34,815] $35,864| $35,714) 101 97 | 102 mc 
New 24 +4 — 6 1,092 1,051 1,165 93 96 90 P 
coe ieee || Sea | 2th] =i] Bol asl el eee Pee 
nape tor ae Ee ene 
ity ~ , exempt 
| gy a ay East South’ 4 | —2| —4 | 4173] 1,197] 1,226] 105 , 
hangers to fasten on auto West South Central 20 +10 +5 3,321 3,012} 3,175 110 113 107 
seat lean back. High qual- —i ew 6 6 | | 4.§Mountain........... 9 — 3 0 572 587 574 101 
ity fabrics used for seat Pacific. . 30 -N -3 7,914; 8853/ 8,123 89 87 94 
part. Fully assembled. 
Packed in bul the m 
Bureau of the Census Prepared in Business Division by Current Statistical Service totals - 
SPRADLI NG'‘'S Ine. a Includes 36 reports received too late to be ed in Census Bureau published release. d 
ST. LOUIS, MO. b Comection perventagen are cbtained by dividing collections by the accounts receivable for an identical group order : 
¢ Includes data for three firms not allocated to geographic divisions. buck & 
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liveries of tin that would raise their 6 ( a & 
inventories in excess of a 30 days’ sup- 

ply. Copper-base alloy controlled ma- 

terial users are allowed to accept de- | 
liveries up to a 60-day inventory. WPB | 
said recently that, after allowing for a 
small Government stockpile, and mini- 
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’. Waterproof - Dries quickly 
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roa mum working inventories at the Texas | * a 
smelter and in industry, there were only | ad . 
about 19,000 tons of pig tin available. | 
on July 1, compared to a normalgaver | 
May age use during the war years of about | 
1945 90,000 tons annually. 
~ a * - 
157 r 
Wallpaper — Manufacturers of 
~ wall paper were given, on Aug. 7, per- d ie " d 1 
b= mission to increase their annual paper =< Packaged in tubes, pints, quarts and gal- 
ng consumption 20 per cent over previous warenrnooF KBE One tO suit every variety of use and all 
- Sereeicrte tay types of trade from the householder to 
* * * : ‘ 
Bes Cast iron soil pipe—Produc- the large industrial plant. The top-notch 
| Service tion of cast iron soil pipe and fittings | wapaet CEMENT cement for over a generation. 
decli i d UID : 
, S eee ye poles — cose Free full-size sample tube and selling 
tae mell||| | oNE GALLON | plan sent you gladly. Just send us your 
strictions Farm machinery—An increase i name and the name of your wholesaler 
pUnieiiae of $118,943,868 in the dollar volume of in 25¢ ond 50c tubes on a post card—we'll do the rest! 
[.43. This farm machinery produced in the period viele 
all alloys between July 1, 1944 and June 30, 1945, packed 12in disPICY | AMBROID COMPANY, Inc. 
a wad of over the preceding period of 1943-1944 | in pint, quart - 
aida of was reported recently by WPB. Ex- box. Also 305 Franklin Street, Boston 10, Mass. 
ir respec- cepting five categories production was and gallon cans. Established 1910 
ow much increased in all items. The exceptions 
on hand, were; harrows, rollers, pulverizers, and | 
sieanel te stalk cutters, farm pumps and wind- 
on Gene mills, barn and barnyard equipment, | 
of solder, farm poultry equipment and miscel- | FRANK a@\ 1 says... 
Nik Manette, laneous farm equipment. | There Are Now 8 Years 
nd of all : ha : 
cians Fiber shipping containere— | Of Constant Improvement Behind 
loys con- Among late pre-victory easements by SWING-A-WAY CAN OPENERS 
r-base al- WPB was the relinquishing of direct | : bite of 
ccept de- control over the use of solid fiber ship- | difference. between. Swing-A-Way and” an 
tai i ; ordi Il b: t - G i 
ee er a re CY ee oenea GREATER BFFI- 
is was done by amendment of Order CIENCY, and LONGER WEAR are but a 
M-290, originally issued in the spring of aa Swing-A-Way's points of su- 
1944 to insure capacity for the manufac- The new floating knee action double-geared 
ture of “V” and “W” boxes, for the ———  _ me ete es 
armed forces. Reflecting also th gy Bang ge owe ¥ i : ow Thi "EX. 
slight] easier suppl f ~ Lions . CLUSIVE FEATURE is coat hae enent- 
% “y : 5 PP ies er shipping ance of bigger volume sales. + 
aii containers and intended to reduce | We feel we are years ahead of the Industry, 
small-user appeals, Order L-317 gov- and constant improvements in the future will 
entages b ‘ BSS | keep Swing-A-Ways in the lead as ‘the best 
pers | erning the manufacture, delivery and | can opener on the market for the money.” 
use of fiber shipping containers, was 
amended Aug. 8. This increases the 
small-user exemption, from $500 worth | 
May to a maximum of $1,500 worth of con- 
_ Ws tainers, in a calendar year, for per- 
- mitted uses, without WPB authoriza- | 
a tion. Smaller firms reconverting to | 
98 peacetime business or starting a new 
b= business will benefit by this increased 
101 exemption. | 
p.. e 8.8 } 
+} July sales reports A | 
— Among | 
™ the monthly crop of interesting sales | CA N OPE NER 
| Service totals were those of the leading mail- 
entieal group order and variety sellers. Sears Roe- SWING-A-WAY STEEL PRODUCTS co. + Merchandise Mart «+ Chicago, Illincis 
buck & Co. reported an increase of 4.7 | 
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GOOD HOUSEKEEPING 


APPROVAL 


Nothing you can offer your customers 
cleans upholstery, rugs and fine fabrics 
“so well, so easily, and for so little’ as 
MYSTIC FOAM. It’s first in sales—has 
Good Housekeeping approval—and is 
being nationally advertised in leading 
women's and home magazines. 








5 Point Promotion Plan | 


Brings Immediate Profits 


If your jobber hasn't Mystic Foam, 
write us (mentioning his name). 
Jobbers: Wire or write. 


P.S. A companion uct, Mystic Zip, 
rofits. 


helps double p 


MYSTIC FOAM CORPORATION 
2003-07 St. Clair Ave., Cleveland 14, Ohio 





HYDE SCRAPERS 
ALWAYS HAVE THE 
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MANUFACTURING CO. 
Southbridge, Mass., U.S.A 
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per cent in July sales to $70,977,266, 
while the company’s six-months’ sales 
showed a 6.1 per cent increase to $467,- 
495,220. Though Montgomery Ward & 
Co. has been under rather complete 
government take-over, its July sales in- 
creased 7.4 per cent over a year ago— 
totaling $47,158,012. Its sales for the 
six-month period to July 31 increased 
10.7 per cent with a $310,279,919 total. 
Woolworth’s sales gained 4.3 per cent 
in July and 5 per cent for the year to 
date, while the respective Kresge in- 
creases were 7.3 per cent and 5.7 per 
cent, over the year-ago periods. 
7 * . 


August crop outlook—Food 
and feed crops expected by U. S. farm- 
ers this year will be the third largest on 
record, according to the Aug. 1 report 
by the Department of Agriculture. The 
improvement is prospects since July 1 
was “marked,” especially for corn, and 
this made no allowance for the favor- 
able weather conditions since Aug. 1. 
Based on Aug. 1 conditions the total 
farm output this year promises to ex- 
ceed the 1923-32 average by 21 per 
cent, though it would be 2% per cent 
below the record production of 1942 
and 1944. Contributing to the largest 
volume are record yields of wheat, oats, 
peanuts, rice, peaches, pecans, and com- 
mercial truck crops. Near-record crops 
are expected of hay, tobacco, soybeans, 
sugar cane, and some fruits; also large 
yields of potatoes, sorghum grains and 
flaxseed are probable. A winter wheat 
crop of about 837,000,000 busheds, the 
largest ever produced in this country, is 
indicated by the Aug. 1 conditions and 
by harvest returns. 

. a +. 

Air express—Topping all pre- 
vious records the Air Express Division, 
Railway Express Agency recently an- 
nounced that in the first half of this 
year its volume of business was 28.6 per 
cent over the same period in 1944, All 
air express shipments handled for the 
domestic airlines are covered by this 
figure and total 1,060,729, as compared 
with 824,875 for the first six months of 
last year. 

> 7 * 

FHA loans—More than 5,000,- 
000 property owners have been enabled 
to make improvements, repairs and 
alterations amounting to almost $2,000,- 
000,000 under the program of the Fed- 
eral Housing Administration of the Na- 
tional Housing Agency Reymond M. 
FHA Commissioner, announced 
recently. The number of loans made by 
private financial institutions and insured 
under Title I of the National Housing 
Act increased almost 26 per cent during 
the first six months of 1945 over the 
same period in 1944, while the dollar 
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UT for the duration many men- 

bers of this extensive line will 
not be seen on the home front. The 
facilities of our large modern plant 
give first call to the war effort, and 
whateveravailablehardwareis allotted 
for civilian use will be fairly rationed 
to our many loyal dealers. 


We hope the day is coming, soon when 
a decisive victory will give us the 
“GO” sign for full-speed production 


| to serve a world at peace. 
| Wesupgest using, Government priority 


forms for all of your urgent hard- 
ware requirements. 


_ NATIONAL MANUFACTURING 


| STERLING - - 


COMPANY 
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STOP that DRIP ° 









New! A modern 
sure cure for con- 
densation drip 
from cold water 
pipes. Pliable, 
cork-filled NoDrip 
Tape forms a tight- 
fitting, sealed jack- 
et around pipes. 
Covers joints as 
well as straight 
pipes. 

Quick and Easy to Apply 

No tools needed, no = 

perience. Effective im- 

mediately. 

Roll, enough for 7’ 44 

of V2” pipe......- 

A In Soturday Evening Post, Better 

Homes & Gardens, Time, American Home, House 

Beautiful, Popular Mechanics, Parents’ Magazine. 
BE READY TO FILL ORDERS 

Get NeDrip Tape from your Jobber today 





4. W. MORTELL CO, 506 Burch St, Kankakee, lil 
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hielded 


in wide 
open spaces, need all the protection 


Farm buildings, 





they can get. The severe punish- 
ment they take calls for extra pro- 
tection found in weather-tested 
PLASTEEL—the steel roofing now 
available for farms. It’s the indus- 
trial type of roofing that gives triple- 
protection. Yes, because Plasteel 
uses high strength steel sheets and 
seals them at high temperatures 
against climatic conditions with a 
weather-tight, asphaltic plastic. Then 
for permanence and beauty, the 
plastic while still in molten form is 
covered with pure mineral 
which needs no painting, no repairs. 
Just what farmers need. And just 
what alert dealers recommend. They 
know it pays to stock and sell triple- 


protected PLASTEEL ROOFING! 


mica 


For Details, See or Write 
Your vistributor Today 


Prortecteo Steet Propucts 


WASHINGTON - PENNSYLVANIA 
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volume was up more than 43 per cent. 
These property repair and improve- 
ment loans are in addition to FHA’s 
mortgage insurance program for the 
purchase and construction of homes now 
amounting to more than $6,000,000,000. 
Actual figures at the end of June, when 
FHA rounded out 11 years of opera- 
tions, showed that 5,042,790 Title I 
loans totaling $1,979,719,488 had been 
reported for insurance by qualified 
lending institutions. 
* * - 
United States Plywood Corp. 
Sales for United States 
Corp., New York City, last year were 
record breaking. Net sales of $29,375,- 
000 in 1944 were 42 per cent greater 
than for 1943, amounting to $20,563,000. 


* + * 


Plywood 


Crosley sales—Net sales of 
The Crosley Corp., Cincinnati, Ohio, 
for the first half of 1945 were $55,900,- 
287, as compared with net sales of $49,- 
088,606, for the first 


1944. 


six months of 


Co-ops Appraise 
Surplus Property 


QO UTGROWTH of recent joint 
three-day meeting of National 


Cooperatives, Inc., Cooperative 
League of America and National Co- 
operative Finance Association, 


(MD, 6/29/45, No. 7) is authoriza- 
tion to appoint executive to study 
the surplus property situation, act 
as liaison man between government 
agencies and regional surplus offices. 


His Function 


His function would be to study 
conditions, what materials are avail- 
able, their probable effect on mar- 
kets, production, employment and 
consumers, and to recommend poli- 
cies of co-op organizations with re- 
gard to those surpluses. 

Negotiating purchases and market- 
ing of surplus consumer goods by co- 
op organizations would also be part 
of his job. Co-ops will be interested 
in all kinds of surplus consumer 
goods, particularly those affecting 
farm, automotive, petroleum and 
automotive users. 


Tough Competition 


The fact that co-ops are now con- 
cerned with surplus property indi- 
cates the thoroughness with which 
they are trying to determine their 
consumer markets. Those who have 
previously regarded co-ops as an un- 
businesslike group should begin re- 
shaping their opinions. They are 
going to offer increasingly tough 
competition postwar. 

—Modern Distribution 














































































The New Rival 


TRADE MARK 


DE LUXE CAN OPENER 








ichievement in 


Another 


KITCHENEERING 


— 


THREE PLANTS 


A good substantial can opener, 24 
expertly developed and thor- ‘| 
oughly tested. All parts gauged 5! 
to a high standard. Wearing 
parts hardened for lasting a3) 
service. A worthy companion hed 
to the Rival Line. 


OTHER RIVAL PRODUCTS A 








MANUFACTURING COMPANY 4 
KANSAS CITY MIsSsOuUR! 











Swift Reconversion Steps Taken by Government 


(Continued from page 92) 


been dropped on some items. 
Many others will be dropped in 
the next few months. 

On major commodities where 
prices are below ceilings and the 
supply seems adequate to meet de- 
mand, ceilings will first be sus- 
pended, and if the condition 
continues for a reasonable period, 
then dropped. 

Upward pressure on prices in 
clothing and some foods may les- 
sen by the first of the year, ac- 
cording to OPA. Controls will be 
retained only where necessary. 
Ceilings on decontrolled products 
will be reinstated if pressure on 
the entire economy later tends to 
move the whole level upward. 

Upward price pressures on 
building materials and reconver- 
sion goods such as washing ma- 
chines, refrigerators, vacuum 
cleaners, etc., are likely to last for 
some time, and controls will be 
maintained. 

Implementing all these plans, an 
executive order declaring that re- 


conversion efforts shall be directed 
to swift and orderly transition to 
a peacetime economy of free, in- 
dependent private enterprise with 
full employment and maximum 
production, President Truman on 
Aug. 18 outlined policies to be 
adhered to by government agen- 
cies during the transition period. 

Calling for the removal of 
price, wage, production and other 
controls, and the restoration of col- 
lective bargaining and the free 
market, the order emphasized the 
necessity for continuing stabiliza- 
tion of the economy through full- 
est utilization of powers under the 
emergency price act and stabiliza- 
tion acts. 

OPA, says the executive order, 
must continue efforts to assure 
that the cost of living and the gen- 
eral level of prices shall not rise, 
but adjustments in existing price 
controls necessary to remove gross 
inequalities or to correct mal- 
adjustments or inequities interfer- 
ing with the transition to a peace- 


COVERS AND 
TARPAULINS 


PROTECT VALUABLE 
SUPPLIES 








Military supplies, men and material in transit and at terminals are 
being protected from all sorts of weather with Fultex and Shuredry 
covers, tents and tarpaulins. To get there and get there in good con- 
dition is imperative. Fultex and Shuredry covers are giving a good 
account of themselves. They are proving again and again that they 


give dependable protection. 


We are also makers of Back Bands, Cotton Twine, Truck Covers, 


Tents and other Canvas items. 


Write Dept. A L for interesting dealer proposition. 





Fulton Bag & Cotton Mills 


ATLANTA ST. LOUIS 
NEW YORK NEW ORLEANS 


DALLAS 
DENVER 


MINNEAPOLIS 
KANSAS CITY, KAN. 









time economy are authorized. 
Wage or salary increases may 
be made, through collective bar- 
gaining or voluntary action with- 
out the necessity of obtaining 
prior approval, the President di- 
rected, provided that such in- 
creases will not be used as a basis 
for seeking increases in price 
ceilings or resisting otherwise jus- 
tifiable price ceiling reductions. 
Where a proposed wage or sal- 
ary increase will require a change 
in the price ceiling of the com- 
modity or service involved, the 
order requires that the approval 
of the director of economic stab- 
ilization shall first be secured. 


WPB Duties 


The reconversion duties of the 
WPB were further outlined by the 
President to include the use of all 
its authorized powers to expand 
the production of materials; in 
short, limit the manufacture of 
products for which materials or 
facilities are insufficient, to in- 
voke inventory controls to avoid 
speculative hoarding and unbal- 
anced distribution, grant priority 
assistance to break reconversion 
bottlenecks, facilitate relief and 
essential export programs and to 
allocate scarce materials and fa- 
cilities necessary for production 
of low-priced items essential to 
the continued success of the stab- 
ilization program. 

Some consumer credit controls 
will be relaxed within a short time 
by the Federal Reserve Board. 
Controls on charge accounts in 
Regulation W will be dropped 


first. 


Correct Answers to 
Test Your Hardware 
Sense 


(Questions on page 146) 


1—Answer. No, new quotation is not 
low as present price. Delivered price 
on new quotation is $4.32 per case, 
while delivered price at present is $4.28 
per case. 

2— Answer. Average margin is 
33 2/3 per cent of sales. 

3—Answer. Advertisement contains 
140 agate lines. 

4 — Answer. A window display 
should sell merchandise, create desire, 
attract attention, and advertise the 
store. 

5—Answer, (a) 5% yards; (b) 320 
rods; (c) 4 pecks; (d) 31% gallons. 
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Some Observations on Post-War Europe 


(Continued from page 105) 


have to walk or use the Metro 
(subway) or a bicycle just as the 
French people are doing, because 
there are practically no taxis or 
carriages of any sort available. 


Observations of England 


England seems quite a different 
world. There, too, there are many 
shortages. In addition, the popu- 
lation has withstood long years of 
deprivations. They, as we, have 
ahead of them the adjustments 
in the Pacific. And yet, they have 
hope, determination and confi- 
dence. Their chins are up and 
their thoughts are on the future. 
They have an integrated society 
and a stable framework of gov- 
ernment. By far the most encour- 
aging aspect of European life to- 
day is the attitude of the British 
people. 


Europe in General 


Throughout the countries of 
Europe which I saw, the crops 
seemed good, but I was told by 
experts that the yield of grain 
would be low because of the lack 
of fertilizer. In any case, I found 
it a relief to motor through or fly 
over the country and the villages 
where life seemed normal and 
where the people were working, 
and working hard as_ people 
should. At least those of the Eu- 
ropean population who live close 
to the earth are not suffering too 
greatly. 

Before leaving Europe, I want 
to comment on destruction in a 
relative sense. Of course, sections 
of England, Belgium, France and 
Italy suffered from bombing, 
shelling or V-bombs. In Nor- 
mandy, places like St. Lo are ob- 
literated. In Italy, Cassino, in- 
cluding the famous monastery, is 
completely ruined and from 
Naples to Rome many of the farm 
buildings are destroyed. Some of 
the northern Italian towns like 
Milan and Turin. were partially 
in rubble. Antwerp had some 
damage from V-bombs. London 
has its vacant areas. All this, how- 
ever, is a mere incident compared 
to the condition of the German 
cities. There the power of our 
attack was of an order previously 
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unknown in warfare. What has 
taken place in Japan must be 
equally beyond comprehension. 


North Africa 


Never having been in North 
Africa, I flew from Italy over 
Corsica and Sardinia to Algiers 
and thence to Casablanca via 
Marrakech. In the old Medina at 
Marrakech, which is one of the 
most interesting places in which 
to study a certain phase of Arab 
life, one is deeply impressed by 
the filth, the disease and the pov- 
erty. This is not the result of the 
present war, however, but is the 
condition which has existed in 
Africa for many years. It is, fur- 
thermore, in extreme contrast with 
the French life in both Algiers 
and Morocco, which impressed me 
very favorably even though the 
activities today are naturally at 


low ebb. 


General Observations 


While abroad, one thinks of our 
blessings here in America. With 
all our distractions, cross currents 
and conflicts, and with those 
minor deprivations and deep wor- 
ries which result from the con- 
tinuation of war, we still have a 
civilization which is based on the 
individual and the family and 
which takes its roots from the best 
thinking of ancient Greece and 
Rome, and from various of the 
European peoples, particularly the 
British. 

Because of this and because we 
believe in following God’s teach- 
ings, we have a tremendous re- 
sponsibility in world affairs at 
this dire moment. I do not mean 
by this that we should senselessly 
pour our wealth into a great void. 
I mean rather that we should, both 
in the diplomatic and economic 
spheres, determine as rapidly as 
possible just what our policies 
should be. They should be gener- 
ous, yet hardheaded. They should 
look with a keen eye to our own 
future, which is so intertwined 
with that of other nations. Eu- 
rope is crying for help and for 
leadership. For us and for the 
world it is best that such help and 
leadership come from America. 
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ARMSTRUNG BROS. 


Threads of Lathe-cut 
Smoothness 


Machined from special oil-tem- 
pered Chrome -Vanadium Tool 
Steel, with hob-cut teeth "backed- 
off" from their ground cutting 
points; with accurately figured 
cutting angles and chaser rakes 
and ample chip clearance, these 
finer dies produce threads of lathe 
cut smoothness. They cut freely, 
faster, without drag and spin off 
the pipe without tearing or jam- 
ming. 

Hardened, drawn, tempered and 
tested, they hold their keenness 
and free-cutting qualities. 


They fit all standard make Stocks 
or Threaders—"Adjusfable," "Re- 
ceding" or "Solid'—come in all 
pipe sizes from 1/4" to 2". 
ARMSTRONG BROS. Stock and 
Receding Threaders are improved 
in design, accurately balanced 
and machined inside and out. 


Write for Catalog 


ARMSTRONG BROS. TOOL 


The Too Holder 


14 N. FRANCISCO AVE 


Eastern Sales Office: 199 Lafayette St., N. Y. 


« CHICAGO, U.S 




















And Still Available for Hardware Distribution 


Portable Cloverleaf 
Table Range 


Camco range is 8 in. wide, 11 in. 
long, and 5% in. high when compacted, 
and weighs about 6 lbs. When opened 





to operating position, with three burn- 
ers ready for use it covers an area of 
14 by 20 in. Can be stored in a drawer, 
kitchen cabinet, suitcase, etc. Units 
and switches are operated on household 
current. A complete meal can be cook- 
ed with this range right on the dining 
room table. Modern simple design, and 
polished surfaces make it quite suitable 
for a dining room fixture. Top burner 
is always alive, even when the range is 
folded, as soon as the switch is turned, 
but the two lower burners can’t be 
turned on until the range is open. When 
three burners are in operation each 
burner switch can be turned on or off. 
Top burner carries 600 watts, the mid- 
dle burner, 500, and the bottom burner, 
which can act as a warmer, carries 220. 
Camco Products, Inc., 57 William St., 
New York City. 


ACP Electrode 
By Westinghouse 


ACP electrode available in seven 
diameters from 5/16 to 3/32 in. has 
heen announced by Westinghouse Elec- 
tric Corp., P. O. Box 868, Pittsburgh 
30, Pa. Heavily coated electrode, 
recommended for high-quality welds on 
work which is not easily positioned, 
forms a light, porous slag which is 
easily removed from each pass by light 
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brushing. Rod is especially suited for 
heavy plate fabrication, shipyard, pres- 
sure piping, pressure vessels and gen- 
eral structural steel work. Easy to 
handle on vertical and overhead work, 
it produces fine results, says the maker, 
in making horizontal fillet welds and 
lap joints on all jow and medium car- 
bon steels, as well as low alloy and 
cat steels. 


DB Non-Oily 
Insect Killer Paint 


DB is a powder which, when mixed 
with water, makes a non-oily type paint 
that can be applied to any kind of sur- 
face. Dries into a white film which is 
fatal to insects, but non-injurious to 
humans and animals. Maker states that 
it will kill flies, mosquitoes, fire brats, 
bed bugs, roaches, silver fish, carabid 
beetle, May beetle, ants, walking 
spiders, etc. Is known to retain its in- 
secticidal strength after exposure to air 
for 30 weeks. Applications of impor- 
tance are as follows: paint walls and 
ceilings and edges of floors in base- 
ments; mosquito proof homes by paint- 
ing DB on walls and ceilings of area- 
ways and basement doors; fly proof 





porches, receptacles, barns, etc.; paint 
surfaces on which insects must light or 
walk and paint doorways and entrance 
walls and hallways. Available in sizes 
ranging from 4 oz. to one gal. Nash & 
Kinsella Laboratories, Inc., 2200 Gra- 
vois, St. Louis 4, Mo. 


Double Strength 
Garden Trowel 


Sturdy Red Top garden trowel cut 
from one piece of heavy gage sheet 
steel, is made by Pioneer Steel Co., 311 





W. Ave. 33, Los Angeles 31, Cal. Full 
pre-war size, 12% in. overall, its large 
6% in. blade has winged guards for 
greater capacity and added protection. 
Finished in green enamel, it has a red 
top handle, which has been specially de- 
signed with proper balance and angle 
to increase leverage, prevent bruised 
knuckles and decrease fatigue. 





Booklet on Electronics 


The Electronic Corp. of America, 45 
W. 18th St., New York City 11, has pub- 
lished the booklet, “The Amazing Elec- 
tron” for distribution to educators, con- 
sumer organizations, farm groups, and 
the general public. Illustrated in car- 
toon technique, and written simply, it 
is intended to bring within the grasp 
of all the basic facts about electronics. 
Some of the subjects heads are: some- 
thing about atoms, what electronics is, 
what makes electric current flow. 
Thomson discovered electrons, the laws 
of the electrons, what an electron tube 
is and what they do, all tubes have 
these things in common, electromag- 
netic waves, and how your radio works. 
Booklet is free, except when ordering 
20 or more when a five-cent handling 
fee is charged. 
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INLAID 
SILVER 





Even though no more Maestro and Satintone 
orders can be accepted at this time for 1945 

delivery ... let these familiar labels remind you 
that these popular glassware lines will again 

be available for your profitable volume selling 
early next year! In the event that changing 

conditions permit us to increase production 
sooner than now seems possible, you 
may be sure that we will let 


you know promptly. 

















JERY WIL 
PRODUCTS 


eTAL 


KITCHEN 
BASKETS 


presents 





















#X100. Sturdy, heavy gauge, pre-war 
quality Metal Kitchen Baskets in white 
only. Rolled reinforcement over heavy 
bar metal at top. Rounded reinforcements 
on four outside edges. Recessed bottom 
for added strength and longer life. 

Size: 12% square at top—14 high with tapered 
sides. Weight: 4% pounds each unwrapped. 
Packed 6 to Carton 
JOBBERS—For Immediate Deliveries! 


Write for Information and Literature 


PZIb & LIPPE, ING. 


1166 BROADWAY, NEW YORK 


656 SO. LO ANGELES ST LOS ANGELES 
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ASCO 


LEATHER and SADDLE SOAP 


Preserves 
Cleans 
Softens 
Polishes 
All leather 
except 
suede 


FAST SELLER 
25¢ 50c 


GIVES that— 
“ Expensive Leather Look” 


THE SECRET IS IN THE 
ASCO L-A-T-H-E-R 
Ask your jobber or write to 


ASCO CHEM. CO., 641 Lexington Ave., B’kiyn. 











Remember When It's 


STOVES— 


Oil—-Gas— Wood—or Coal 
Brushes—Paint—Rope 
Kitchen—Farm or— 
Hardware Specialties 


DAVID B. TAYLOR CO., Inc. 
Wholesalers end Distributors 
101-103-105 Light Street 
Baltimore 2, Maryland 














Alste! TRUCK 


@ Immediate Delivery 
@ Rubber Tired Wheels 
“Handee Andy” Bag, Box 


and Case Truck. 600 Ib. 95 
Cap. Full size, first qual- 

ity. Ht, 44”, Nose lots 
Width, 14”. Streamlined, a 
wt. only 28 Ibs. Best 2 
truck buy in 3/2 years. Lots of 3, 


Guaranteed. Shipped 
mediately. 1% 10 days. 
— firms cash with order. 
0.8. 


HANDEES CO., Dept. 45D5, Bloomington, lil. 


PRECISION LEVELS 


Available from stock without Priority 






Write: for New Catalog 
HALL LEVEL & MFG. WORKS 


Established in Geneva, Ohio in 1913 


Hibernia Bidg New Orleans 12, la 


LAWN MOWER 
(low PARTS 
~~ waned 


A.M. Callot Supplies 


221 NW 8™™Ave Miami Fia 
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Steadi-Glo Table 
Top Electric Stove 


Model A-l, smartly styled, efficient 
unit that combines cooking capacities of 
commercial electric ranges with domes- 
tic requirements. Finished in white 
enamel, each unit of this table top elec- 
tric stove has a complete range of six 





cooking heats—from brewing coffee to 
cooking complete meals, from simmering 
low to keep food at serving tempera- 
tures to excess high for pan broiling 
and frying. Unit uses 18 in. of counter 


kept clean, as it requires merely a wip- 
ing of the chassis with a damp cloth 
and a light brushing of the heating 
units with a soft brush. Heat proof 


enamel will not chip, peel or rust un- | 
der normal conditions. Guaranteed | 


against defective parts or workmanship 
for 30 days, the unit is for 110-120 volts, 
AC or DC current. Appliance Indus- 


tries of America, 666 N. Lake Shore | 


Drive, Chicago 11, III. 


Handbook— 
Metal Sawing 


W. O. Barnes Co., Inc., Detroit 14, 
Mich., has issued a booklet entitled | 


“Handbook of Metal Sawing.” Contain- 
ing 48 pages, it includes several with 
general recommendations on the use of 
hand and power hack saws and instruc- 
tions on the operation and adjustment 
of metal cutting band saws. Gives 
sizes, full specifications and prices of 
each Barnes hack saw blade and band 
saw. Many tables of recommended 
teeth and speeds relating to hand and 
power hack saws and conventional and 
skip tooth band saws, specification 
tables with saws required for makes of 
hand saws, and other tables providing 
useful data to obtain best results from 
the tool. Has special mention of nar- 
row width and skip tooth band saws 
for high speed cutting of soft non- 
ferrous alloys. 


Paper Box Mfr’s Ass’n 
Set-Up Box Folders 


Available for distribution, through 
the National Paper Box Manufacturers 
Association, are copies of the 15-page 
folder, “Set-Up Boxes,” illustrated with 
photographs and diagrams. Folder is 
the work of specialists, drawn from all 
branches of the set-up box industry, 
and is of interest to all concerned with 
post-war packaging. National Paper 
Box Manufacturers Association, Liberty 
Trust Bldg., Philadelphia 7, Pa. 
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METAL DUST PANS 


RED ENAMEL FINISH 
HALF-COVERED 
AVAILABLE JUNE 1ST 


V. H. Weorman Associates 
1584 Merchandise Mart, Chicage 54, Illineis 








“The Jacks 5 Profer’ 


Your Cuslome 


Templeton, Kenly & Co. 
Chicago (44) Ill. 
Better, Safer Jacks Since 1899 





PREVENTHEM Brand 


D. D. T. 


Now available! Sure-fire seller for 
mosquitoes, bedbugs, flies — keeps 
killing for weeks after sprayed. Low 
priced. 
Stores, Jobbers, write for 
prices and discounts 


PREVENTHEM CO. 
570 W. 131 St., N. Y. 27, N. Y. 














NEWMAN 


TREE TRIMMERS 


* COMPARE 


1. ALUMINUM ALLOY HEADS 

2. BALL BEARING PULLEYS 

3. SPRUCE HANDLES 

4. REPLACEABLE BLADE 

5. LIGHTER WEIGHT 

6. COMPOUND LEVERAGE 

1. CYCLE MOTION-SURGICAL COT 


OTHER NEWMAN TOOLS 


HAND PRUNERS 
GRAPE SHEARS 
HEDGE SHEARS 
LOPPING SHEARS 
POLE TREE SAWS 
HAND TREE SAWS 


SOLD ONLY BY JOBBERS 


MANUFACTURED BY 


NEWMAN MFG. & SALES CO. 
KANSAS CITY 2, MO. 
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WHATS NEW 


AND STILL AVA/LABLE FOR HARDWARE DISTRIBUTION 





S & S Wire 
Winder 

S & S Mfg. Co., Ottawa, IIl., is mak- 
ing a device for winding and unwind- 
ing barbed wire. Attaches to the front 
of any model of tractor equipped with 


— 





a side pulley in about seven minutes. 
Has automatic clutch for uniform ten- 
sion, and a brake to prevent back lash 
in the unwinding. Extra spools with 
80 rod barb wire capacity will provide 
for storing wire. Rusty wire to be dis- 
carded may be removed from the spool 
by removing three bolts. Device may 
be used for reeling and unreeling corn- 
planter wire, electric light or telephone 
wire, 


Soilax Self 
Service Display 


Economics Laboratory, Inc., Guar- 
dian Building, St. Paul 1, Minn., offers 


a novel counter size unit of the self- 





service type for displaying Soilax, paint 
and general household cleaner. Sema- 
phore top unit, illustrating various uses 
for Soilax, revolves to the customer’s 
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touch. Mounted on a tier of dummies, 
a display of actual Soilax cartons may 
be built to any size around the center 
core. Pieces are handsomely _litho- 
graphed in eight colors. 





R. B. & W. Bolt & 
Nut Catalog, 100 


Russell, Burdsall & Ward Bolt & 
Nut Co., Port Chester, N. Y., has re- 
leased its 100th annual catalog. Con- 
taining 250 pages, it is introduced with 
a section concerning the three plants 
which make up the company, and some 
of its history, plus illustrations of the 
original plant, which punched buttons 
out of oyster shells, in Pemberwick, 
Conn., the one in Rock Falls, Ill., and 
the newest one in Coraopolis, Pa., 
which manufactures only cold-punched 
nuts. Tells about material used in the 
bolts, nuts and other industrial fasten- 
ers made by company, how the bolt is 
made and illustrates the machinery 
used. Other steps in the manufacture 
of the company’s industrial fasteners 
are included with illustrations. Deals 
with the significance of bolt shapes, 
and has an index of the price list sec- 
tion with main heads and subject sub- 
headings. Price section has thumb in- 
dentations for easy reference, and speci- 
fications are given. Third section is on 
the weights of cap screws, carriage 
bolts, etc., and the last section contains 
bolt, nut and rivet standard informa- 
tion. 


NRDGA Store Manual 
On Veteran Employment 


National Retail Dry Goods Associa- 
tion, 101 W. 31st St., New York City, 
has published in concise form data on 
effective procedures and programs for 
retail stores in the matter of re-employ- 
ment of discharged service men and 
women, in a booklet called “Your Store 
and the Returning Veteran.” Contain- 
ing 55 pages, this guide stresses the 
fact that “the men and women who 
have served the nation . . . constitute 
in fact the greatest group of capable 
young folks, from which the stores can 
recruit their own shattered forces.” 
Some of the subjects discussed are: 
knowledge of service men and women 
important, veterans’ rights and govern- 
ment benefits, veteran as a new em- 
ployee, educational benefits, job anal- 
ysis and evaluation, demobilization and 
discharge procedure, etc. Appendix 
contains a suggested outline for intro- 
ductory course to retailing. war de- 
partment forms, table of discharge 
forms and store forms. 
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All Ways It Lights 
— ALWAYS 
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Le 
eect OR DIM 
IN ANY WIND OR 
WEATHER 
WITHOUT DIMINISHMENT 
OR FAILURE 


R.E. DIETZ COMPANY 
NEW YORK _ 


OUTPUT DISTRIBUTED THROUGH THE JOBBING TRADE EXCLUSIVELY 
AA ES A i iNRe: 









ON BOTH SIDES OF THE AVENUE 


Big stores and the smaller neighborhood 
stores in cities and towns throughout the 
country are profitably cashing in on the 
unprecedented demand by housewives for 


THE IMPROVED SEALED EDGE 
GOLDEN FLEECE 
POT CLEANER AND SCOUR CLOTH © 
A STORE ON Sth AVENUE 


sold 225.dozen in 18 days. The demand 
increases every day. Golden Fleece effi- 
ciency is proved by constant repeat orders. 
Place yours today for earliest possible de- 
livery. 


DOWNY PRODUCTS <qe'a 


> 
COMPANY Guaiantend by 


eee meee “ 


ORANGE, NEW JERSEY 
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Changes Create New Ideas 
For Us and For You | 


More and more production for our 
fighting men during the past four 
years has created many changes in 
our ways of doing things. 


Naturally, many of these changes 
have been for the best, some of them 
we can continue to use after Victory 
in producing Arcade hardware, tools, 
and toys. 





That’s why you may expect fast mov- 
ing merchandise in the Arcade prod- 
ucts designed for tomorrow’s markets. 


ARCADE MFG. CO. 
1201 SHAWNEE STREET 
FREEPORT, ILL. 


ARCADE 

















HARDWARE & TOOLS 


















patie y a OE 
ReEmovet 


SPOT REMOVER WU 
Oca 25¢ GS 


@ SafeWay Brush-Top Spot Remover 
is preferred because of its Brush Top 
applicator, its non-explosive fluid in a 
spill-proof bottle, ready for instant use. 
Thousands of packages sold every day 
before the war—more thousands used 
today by men and women of the 
Armed Forces-—-and still more will be sold when the war is won. 
Plan now for your share of profitable SafeWay sales. Write for details. 


SAFEWAY CHEMICAL COMPANY | 
6920 Lorain Ave., Cleveland 2, O, 









| fortified Red Squill 


| ing QUICK- 


| a dozen QUICK- 


THE OHIO PRODUCTS CO., NORTH MADISON, OHIO 
A TT STL SA RE: TT REA 





Make Your Store 
Waterproofing Headquarters 








You ean stand 
on = alse 
KAY-TITE 
It will positively 
prevent the seep- 
age of water. 

It’s guaranteed to 


do the 


Any one can apply 
on Iftke 











Users are always enthusiastic boosters. They will boost your 
store as the place to get real waterproofing satisfaction. 


Kay-Tite is ked in 10 Ib. packages and 60 Ib. drums. It comes in 
Grey and White. A 10 Ib. package will waterproof 100 to 150 aq. ft. 


Write for complete information. Send your Jobber’s name. 


KAY-TITE COMPANY, West Orange, N. J. 


we mr yy _ Gara 





Now, Let’s Get 
Rid of the 


Four-Footed 











[7's much easier 

than most people 
think—since QUICK- 
DEATH, with its 


formula, has been 
available. Just tell 
your customers to 
“help themselves” 
from your handy 
self - merchandis- 


DEATH displays. 
Each display 
brings you $1.80 
profit. Order half 


DEATH cards 
from your jobber 
TODAY. 





uirk's Mouse Fy 
And other Quirk Household and Auto Specialties 
Order Now from Your Jobber, or Write for Literature 








HARDWARE AGE 






















irters 





an stand 
y back of 


-TITE 


the seep- 
water. 


iranteed to 
ob. 




















a: Pe 
FITLER NO. 1 
TREATED JUTE ROPE 
is made from the best quality Jute 
Fiber obtainable. It is lubricated 
against internal friction and treat- 


ed for water-repellency, rot and 
' mildew. 













Equal in tensile strength and in all other respects to any similar 
Jute Rope manufactured. 


THE EDWIN H. FITLER CO. 


Manufacturers of Quality Rope for Over a Century 
Established 1804 MAIN OFFICE, PRILADELPHIA, PA. 
New York Chicago St.lovis tesAngeles Sanfrancisco Pertland 























DEARBORN 


GAS HEATERS 


Ultra-smart A Air Insulated 
— Hi Burners — Aute- 
matie Lightin’ 
Glo 


They Offer a 
Ssleable difference. 
WRITE FOR LITERATURE 


FAMOUS HI-CROWN BURNER 
with Bive oar Pilot 
ALL Dearborn 
and Blue Flame Pilot Light, 
convenience and safety of 


DEARBORN STOVE COMPANY 


3256 MHwaukee Ave., Chieage, Ill. 3625 S. Grand Ave., Les Angeles, Calif. 























PYREX 


GAUGE GLASSES 


30.000 DOZENS 
a Proetirwt stock for immediate delivery of 
CORNING STANDARD, PYREX HIGH PRES- 
SURE, PYREX RED LINE and PYREX BROAD 
RED LINE GAUGE GLASSES. * 
Machine facilities available for special lengths. 
Also Glass Cylinders, Oil Cup Glasses, Lubri- 
cator Glasses, etc. Write, wire, or phone. 


J U I Ai e 

















SLAYMAKER LOCK COMPANY 


SINCE 1888 ° LANCASTER, PENNA 





EXPANSION 
OPPORTUNITIES 


This country’s vast natural re- 
splendid transportation 
facilities, and other favourable fac- 
tors, are attracting to a~ greater 
extent than ever before the consid- 
eration of American business men 


sources, 


who are planning for the future. 


For helpful information you are 
cordially invited to address your 
enquiries to 


™ BANK-TORONTO 


Incorporated 1855 


Head Office Toronto, Canada 
Complete Banking Facilities 





AUGUST 30, 1945 
































MODERN TREND FIGURES 
of 


CHINESE MUSICIANS 


Made of terra cotta composition, the Figures 
in a Rich Rust shade accented in dark green, 
have a Highly Lacquered Covering which gives 
them a Scintillating effect. The Felted Base is 
dark brown antiqued in dark green. 


high. | 


Base 
2\/, ins. 
in 
diameter. | 








No. 4529 Z. 


We carry a Tremendous Assortment of GIFT GOODS, ranging in price 
from $1.8C to $90.00 per doz. Complete Set Z of illustrated Price 
List mailed to any HARDWARE DEALER on application. 








115-119 Z 
South Market St. 
Chicago 6, Ill. 


LEO KAUL 



















Packed in transparent 


envelopes with Screws 





ot 








New item. Not a war baby. Packed in 10 
doz. basic assortments and one doz. box 
for reorders. Ask for samples. Free eye 
appealing counter displays available. 











QUALITY THEY CAN 
FEEL AND SEE! 


Hand a “ShurEdge” knife o~ 





to your next customer. Have -) = 3 
him or her feel the keen, ned Pe 
hand-ground cutting edge. a4 
Point out the gleaming \ 
chromium plate. Let your q 


customer grasp the hand- 
fitted handle. It’s an easy 


way to step up sales. / 


~ 








NATIONALLY 
ADVERTISED 


in The Saturday 
Evening Post, Lib- 
erty, Better Homes 
and Gardens and 
House Beautiful. 


THE FINEST OF . 
FINE CUTLERY 

















VAUGHAN NOVELTY MFG. CO., 


"World's Largest Manufacturer of Can Openers and Fot 


321 >) ARROLL AVENU: CHICAGO 


* BUY WAR BONDS AND STAMPS 


HARDWARE AGE 


INC. 


tle Openers 


LL., U.S.A 


. . * * 




























A Better Automatic 


[ Larsor] 
we Mouse Trap 


No. 44 Spring 
Sash Hanger 








































































REQUIRES NO BAIT 
CATCHES SEVERAL MICE < <8 Easily installed from in- 
WITH ONE SETTING side. Sash can not blow 
off. Packed complete set 
Sells on sight. This au- in display carton with in- 
. tomatic trip trap winds struction sheet. 
like a clock—and one 
setting is good for up to Cen — 
15 mice or small rats. Be Used 
Ideal for homes, mills, with Z 
granaries, elevators, all No. 55 > AA 
purposes. Rodents can be Sesh Z 
destroyed while in trap, by Operas Z 
NALLY immersing in water. erator Z 
aT Made of 28-gauge galvan- * A 
ISED ized sheet metal. Perma- RIGHT A 
ae nent, trouble-proof. Laven Z 
~, Lib. Better than average profit. Im- ase Hanger Y A 
dens and mediate deliveries. Write today eum Installed A 
joautifel. for illustrated price list. ee ee on Sash A 
IEST OF | A 
. SEE YOUR JOBBE AE 
UTLERY NOCKONWOOD INDUSTRIES, Ltd. | . , 
wept. 0, Mecatelt, fowe |] CHAS. O. LARSON CO. STERLING, ILL. 

















ae. ae ee Me 









Majestic... 
TN Lo Woking re 
Home Incinerators a a5 

for Quick disposal 


of garbage and 





refuse 











The sanitary, up-to-date answer to 
the garbage and rubbish disposal 
problem in the modern home. This 
popular, a incinerator features MAJESTIC’s ingenious 
down-draft system, which easily burns wet or dry garbage with- 
out the addition of fuel other than that usually contained in 
the refuse itself. Modernly styled, the MAJESTIC portable | 
Incinerator is ruggedly built to give 9m years of carefree | (74 f ZA, 
service. Odors from the refuse accumulated in the incinerator y 
are dissipated up the chimney; none can | KITCH oW EQUIPMENT 
escape into the house. The MAJESTIC 
Portable Incinerator may be connected di- Excellence in war production in- 
rect to any 8” flue — it does not interfere | - B 2 
with the furnace draft. Also availablé in | dicates there will ou be excel- 
built-in and gas-fired types. Write for com- ‘lence in peace production for all 
plete details! our merchants. 


The MAJESTIC Co. 


1022 Erie St. yp 
Huntington. Ind. WALTERS 























Nationally Known and 
Advertised for 40 Years * 





AUGUST 30, 1945 

















PUTTY 





We are Headquarters for Glaziers, Strictly Pure Linseed Oil, and S. P. 
White Lead Putty—each of the highest quality, packed in all-metal 
containers, fairly priced. Send us your enquiry. 


La LANDEN PUTTY WORKS” > 


all grades! 


MALDEN, MASS. 














With Gardiner Quality 


You'l! win and held the 
cream of the big, profitable, 
package solder market when 
you stock and display this 
nationally famous line. Ask 
your jobber for details on 
fast - selliag Repair - All 
Household Package and 
leaders with |, 5 and 20- 
pound spool buyers. 


N « . 
e-.. lardiner 
a, RX & 


METAL COW 


4821 S$. Campbell Ave., Chicago, Ill. 






49 
4; 


* 


NEW BRITAIN, CONNECTICUT 


STANLEY TOOLS 

















* MARSHALLTOWN TROWELS * 


MARSHALLTOWN TROWEL COMPANY * MARSHALLTOWN, 


IOWA 


oe 











RIXFORD TOOLS 


Famous Since 1812 





Rixford Scythe 


We have been manufacturing quality Scythes for 132 
years and have been producing Genuine Hand Forged 
and Hand Tempered Axes for 64 years. 


We are manufacturers of Axes, Scythes, Weed Cutters, Bush 
Hooks, Corn Knives and Grass Hooks and are Jobbers of Snaths 
and Axe Handles. Catalog and Prices on request. Hardware 
Dealers—Write for exclusive agency. 


RIXFORD MFG. CO., East Highgate, Vt. 





ROPE * * x 


for the Hame ZProvi 












Working full-tilt on war contracts, 
Columbian is nevertheless able to 
produce limited quantities of rope 
for civilian use, from the best pos- 
sible fibre authorized by the 
United States Government. In 
war, as in peacetime, it pays to 
use Columbian. 








| COLUMBIAN ROPE CO 




















HARDWARE AGE 




















I 
full 


nun 








The « 
sands 
growr 
long-" 


A con 
palm | 
wrist 












1E COMPANY, Inc., BRIDGEPO 


RT, CONNECTICUT — 
ve h YORK, PENI Pee nents acs 

















KILLS 
Red Mites 
Bed Bugs 


This powerful dis- 
infectant also kills 
blue bugs, fleas, ticks, cattle lice, termites, 
roaches, ants and similar pests. 


Something to Sell When the Going is Tough! 


Nationally advertised — widely distributed — 


THE GRINDING MAKES 
THE DIFFERENCE in this 2- 
way, hollow ground jointed saw. 
It runs without set, cuts smoothly 
with or across grain. Fine for 
furniture, cabinet making. Made 
in 6 to 24 inch diameters. 








OHLEN-BISHOP MFG. COMPANY 
901 Ingleside . . Columbus, Ohio 








- NO. 10 
Satisfied customers in all parts of the country 
as a result of years of successful use in homes a — 


and on farms. This powerful disinfectant 
helps control diseases. 


STOXITE LABORATORIES 
Box 8 CHESTERTOWN, MARYLAND ff \_ 




















FOUR REASONS WHY RUBYFLUID 
SOLDERING PRODUCTS 


SELL FAST and REPEAT 


@ Fast acting 

@ Lasting Results 

@ Non-corroding 

@ No harmful fumes 
See Your Jobber or Write Direct 


RUBY CHEMICAL CO. 
68 S. McDowell St., Columbus, Ohio 


Thanks— 


for being so patient! | 


IT WON’T BE LONG NOW until we have our 
full pre-war line ready as well as some new timely 


numbers. 
SEED FILTER CO. 


FREEPORT (Long Isiand), NEW YORK 





















makers of 
WATER FILTERS RAZOR BLADE SCRAPERS 
BOTTLE CAPS GRAPHITE SPRAY GUNS 
EGG TIMERS WEATHER GLASSES 
ANTI-SPLASHERS HOUSEWARES GADGETS 























= KEES HOOK CORN HUSKERS 





ener 
HARDER Jc | 


®& 


HOME LOCKER | > 









The original! Favorite of thou- TWO NEW UPRIGHT MOD- 
sands of farmers wherever corn is ELS for ey PY 
grown. Efficient, protective, and pare ag Style B- includes 

- normal - 
Pinal: sao ment. Chest model — 12 cub. ft. 
A complete line . . . thumb hooks, capacity. Low price! Tremen- 

dous market! 

palm hooks, wrist hooks, pegs, and ace: Teo 
wrist bands. | § Tyler Fixture Corp, Deot.H-8 Niles, Michiga’ — 


Order early from your wholesaler. The sup- 
ply may be fimifed by scarcity of leather. 


A 
( f) F. D. KEES MANUFACTURING CO. 


Makers of good husking goods since 1892 | 


Please rush illustra.cd booklet on HARDER Cpe ET cone PTT 
freez ( ) upright models ( ) chest model. pax 





wens Box K-8 Beatrice, Nebraska 





DRAIN ACTION! 
SALES ACTION! 





AUGUST 30, 1945 165 


E AGE 














CLASSIFIED OPPOBTUNITIES SECTION 


SALESMEN WANTED — SALESMEN 


WITH 


TRADE ACQUAINTANCE, MAKE | 


$100 per day Selling Surplus Listings: Part— 
Full Time. War Surplus Reporter, 20 East | 
Jackson, Dept. 8, Chicago, Illinois. Statement 


of availability required. 


WANTED: OVERHEAD CHAIN TYPE 
CONVEYER, ALSO BELT CONVEYER 36° 
Wide. Several Running Feet. State Price and 
Where Material can be Inspected. Address Box 
K-193, care of Harpware Ace, 100 East 42nd 
St.. New York 17, N. Y¥ 





ESTABLISHED SAL ES $ ORGANIZATION, 
15 MEN CALLING on Jobbers, Chains, and 
Dept. stores; showrooms in Key Cities, seeking 
good Houseware Items for National or Western 


Distribution. Will carry own accounts. Address 
Box K-200, care of Harpware Ace, 100 East 
42nd St., New York 17, N. Y. 








MANUFACTURERS -ARE YOU REPRE- 
SENTED IN THE SOUTH? (five States). 
Can Secure 300 Outlets in N. C. if you manu 
facture Household, Kitchen, or Electrical Items, 
Light Hardware, New Products. Can Warehouse 
here. Commission or will job outright. P. O. 
Box 130, Monroe, N. C. 


LARGE CANADIAN 
DISTRIBUTOR located in Montreal, with Na- 
tion-wide Coverage, desires Additional Lines in 
Housewares, Glass, China & Plastics for direct 
representation and/or exclusive distribution in 
Canada. Satisfactory references may be had on 
reply to Box K-188, care of Harpware Ace, 100 
East 42nd St., New York 17, N. 


w ANTED: SMALL M ANU F AC’ TURER TO 
PRODUCE ITEMS in Metal Hardware Special- 
ties in contract lots. Can assist in financing if 
necessary. Prefer working with manufacturer lo- 
cated in Middle West. Write Box K-195, care 
of Haxpware Ace, 100 East 42nd St., New York 
17, N. ¥. for details. 


SITUATION WANTED AS CHICAGO 
MANAGER or Sales Representative. Experi- 
enced Salesman, executive type, acquainted with 





IMPORTER AND 





jobbers and chains within 500 mile radius. Can 
open or manage office. Prefer commission or 
bonus arrangement. Must have good postwar 


possibilities. Available on 30 days’ notice. Address 
Box K-196, care of Harpware Acer, 100 East 
42nd St., New York 17, N. Y 


SALES | MANAGER WANTED BY ~ OR- 
GANIZATION with National Sales Force of 30 
Salesmen, selling Hardware Specialties, Furni- 
ture and Toys. Qualifications: 35 to 45, have 
knowledge of merchandising and good ; 
spondent. State age, personal and business his- 
tory, salary requirements. Send photograph 
Must locate in Cleveland. Statement of avail- 
ability required. Address Box -189, 
Harpwace Act, 100 East 42nd St., New York 
17, N.Y 


AN UNUSUAL OPPORTUNITY 

FOR MANUFACTURERS’ REPRESENTATIVES 
Leading California Manufacturer of Fresh and Salt 
Water Fishing Reels wishes to appoint Manufacturers’ 
Representatives in Principal Territories. line 

represents outstanding values and will be supported 
by effective advertising and sales promotion. Please 
give complete information on territory covered, num- 

ber of salesmen, other lines represented, length of 
time in business, and other details. All inquiries will 
be referred directly to the principals at- 
tention. WEST-MARQUIS, and 
Marketing, 510 W. Sixth St., Los” Angeles (4, allt. 











care of | 





BUY knives, lighters, toys, games, hebty/ 
model goods, fountain pens, novelties, 
leather goods, school supplies, other 
quick-selling goods, where America's top 
hardware stores buy — RIOLEM 
COMPANY. Large stocks, powerfully ad- 
vertised, bring good business to you. 
Write us ! 


RIOLEM COMPANY 
Riclem Building, New Rochelle, N. Y. 





corre- | 


RESPONSIBLE SELLING AGENCY 
WANTS ADDITIONAL LINES for Jobbing 
Trade of Hardware—Mine and Mill Supplies— 
Oil Well Supplies—Marine and Plumbing Sup- 
plies—Aggressive Solicitation throughout Texas 
and Louisiana. Excellent references. Address 
P. O. Box 1150, Houston, Texas. 


~ WANTED -- EXPERIENCED MAN ~ 50 
TAKE CHARGE OF SHIPPING DEPART- 
MENT, capable of Handling Men, with Hard- 
ware or Plumbing Experience Preferred. State- 
ment of availability required. Reply to Box 
K-201, care of Harpware Ace, 100 East 42nd 
St., New York 17, N. Y 


FOR SALE: Very profitable, High Grade New 


| England General Hardware Stock and Building. 


Under present ownership forty years. Large 
business with many profitable lines. Write for 
details. Address Box K-98, care of Harpwanrz 
Ace, 100 East 42nd St., New York 17, N. Y. 


EXPERIENCED HARDWARE SALESMAN 
desires to Represent Reputable Manufacturer in 
the West Penna.; Eastern Ohio and West Va, 
Territory. Clientele of hardware jobbers; hard- 
ware dealers, department stores, chain stores and 
mill and mine supply companies. Ai Box 
K-179, care of Hanpware Ace, 100 East 42nd 
St.. New York 17, N. Y. 

~ ELECTRICAL AND HARDWARE LINES 
WANTED by Manufacturers Representative for 
Arizona, New Mexico, Colorado covering ole- 
salers and Jobbers. Write for further informa- 
tion and references to Box K-199, care of 
Fas tien Ace, 100 East 42nd St., New York 














SALES REPRESENTATIVE WANTED — 
COMMISSION BASIS — One ling on 
Hardware—Paint—Grocery and General Jobbers. 
Proven repeat item — over 48 years established 
Territories open: New England, Middle and 
Middle Western and South Western States. State- 
ment of availability required. Address Box K-165, 
care of Harnpware Ace, 100 East 42nd St., 
New York 17, N. Y. 


SALESMAN DOING DEFENSE WORK for 
Past Four Years wishes to make New Connec- 
tion again traveling on road. Will only consider 
zood sound proposition with reputable manufac- 
turer. Commission or salary basis. Southern ter- 
ritory preferred. furnish references from 
past and present employer. Address Box K-177, 
care of Harpware Ace, 100 East 42nd St. New 
York 17, N. Y. 





MANUFACTURERS AGENT COVERING 
MARYLAND, DELAWARE AND VIRGINIA 
desires One or Two More High Grade Lines to 
sell to Hardware Building Supplies, Garages and 
Plumbers. The above territory has been covered 
for the past 15 years. Address Box K-191, care 
of Harpware Ace, 100 East 42nd St., New 
York 17, N.Y. 


WANTED — HIGH GRADE MANUFAC- 
TURERS LINES—Selling direct to Dealer by 
Representative calling on trade 25 years on Hard- 
ware, General and Electrical Plumbing, Sport- 
ing Goods. Furniture and Department Stores 
have several hundred dealers in Ohio, Michigan 
and Indiana. Headquarters Toledo, Ohio. Can 
furnish statement of availability. Address Box 
K-171, care of Harpware Acz, 100 East 42nd 
St.. New York 17, N. Y. 


COOKING UTENSILS 


Live Cookware Man, experienced, wishes 
Factory Representation Cooking Utensils 
and Pressure Pans, for Dept. Stores and 
Other Rated Accounts. California, Ore- 
gon, Washington, Idaho. Highest Cre- 
dentials. 
Reply Box K-204, car 
100 East 42nd st, 








e of HARDWARE AGE 
“New York 17, N.Y. 


RECENTLY DISCHARGED VETERAN 
with 20 years’ SELLING EXPERIENCE, lo- 
cated in Connecticut, would like to represent 
manufacturers on commission, with products for 
wholesale hardware and electrical trade as well as 
department stores. Well acquainted with New 
England trade. Can furnish references. Ad- 
dress Box K-192, care of Harpware Ace, 100 
East 42nd St., New York 17, N. Y. 





HARDWARE MAN, 15 YEARS’ EXPERI- 
ENCE, SEEKS POSITION with reliable 
concern. Thoroughly experienced in hardware, 


paints, electrical supplies, major and minor ap- 
pliances, gas ranges and plumbing supplies and 
all allied supplies. Can furnish highest character 


references. Address Box K-202, care of Hanp- 
a =” 100 East 42nd St., New York 
1 





LINES WANTED. MANUFACTURERS’ 
AGENT Selling to Hardware Jobbers, Supply 
Houses, Mail Order Companies, Chain and De- 
partment Stores, Chicago Territory, is interested 
in acquiring an Attractive Line of Housewares, 
Electrical Appliances or Other Marketable Prod- 
ucts suitable for above trade. Capable represen- 
tation. Adequate coverage. Write Box K-194, 
care of Harpware Ace, 100 East 42nd St., New 
York 17, N. Y. 








MANUFACTURERS 


If you want to aggressively develop 
postwar markets abroad, write us. We 
attend to all EXPORT Formalities and 
pay you here. 


STEINHARDTER & NORDLINGER 
Established 1908 
105 HUDSON STREET, NEW YORK 13, N. Y. 








A Wholesale Distributing Company organized reeently 
for the Sale of 8 ng Flatware manufactured in 
Mexico would like te tdke op Lines of Hardware, Gift- 
wares and Household Items. 
Correspondence is invited from manufacturers of these 
Lines who are interested in the Meet aot sete «8 hate 
products in the Republic of Mexico. 
Ss. A 


STERLING, 
AVE. JUAREZ NO. 76, MEXICO, D. F., MEXICO 


TIRE CHAIN ADJUSTERS 


R. F. NAUMAN 
STATE TOWER BLDG. SYRACUSE, N. Y. 
Mfr. Agents some territories are open. 








ATTENTION SALESMEN 
With Hardware Store Connections 
Responsible Paint Manufacturer has Openings in Con- 
necticut. Westchester 


County, 

Southern New Jersey, Eastern Pennsylvania, 
Pennsylvania, Eastern New York State, and 
New York State. Excellen' for Salesmen 
who have been calling on and hardware stores. 
—_ ao r eesentlal we - details: Age, as Ae. 

rings, marital status, to 
Pirst Class Mall, x o| Box 117, Newark 1, New yy 








DISTRIBUTORS and REPRESENTATIVES WANTED 
Scientifie New Mineral Waterproofing Paint Now 
Available. Fully tested and approved by Government 
Agencies, Industrials and homeowners. Waterproofs 
Interior and Exterior Masonry Surfaces, above grade 
and below grade. Active immediate demand. En 

Post-War Potential: Prefer Coverage of: Building 
Masonry ~~ Hardware and Paint Dealers, 
Engineers, intenance Suppliers, Architects, Indus- 
trial Pinte f Building Material Dealers. 


PRIMA DUCTS INC. 
Dept. C. 230 Fifth Ave. 








oe MANUFACTURERS”’ 
GET CANADIAN REPRESENTATION AND TAKE 
FULL ADVANTAGE OF CANADA'S LARGE AND 


Well established, reliable Canadian Hardware Whole- 
saler, cov: Cae are interested in 
securing Hi a sole Canadian Repre- 


sentation basis. Immediate ot or Post War. $y — 

hold appliances and General Hardware 

Anas Re iy K-148, care of HARDWARE ace 
ast 42nd St., New York 17, N. Y. 








KALAMAZOO POST-WAR FRANCHISE 
OPPORTUNITY 


Kalamazoo — with a New Full Line of Stoves, Re- 
frigerators and Furnaces tied up in one complete mer- 
chandising package—offers franchises to ba ad dealers 
in certain markets and communities. Kalamazoo, a 
famous name in 9 heating for 45 years, 
means large volume and profit possibilities for post- 
. For complete information write to Sales Manager, 








New York City 1, N. Y. 
SALES REPRESENTATIVES WANTED 


By Manufacturer of High Grade Aluminum Paints, 
Pure Shellacs and Other Specialties; covering Hard- 
ware, Paint, Marine, Mill, Building, hy Supply 
—— and Dealers, Lumber Yards. Also Ones Call- 
on Maintenance Buyers of Industrial Plonta, ou 
Refineries. Utilities, ee. Hospitals, Institutions. 
LIBERAL COMMISSION BASIS. All Territories 
Open. In reply State ioelenns and References. 
Address Box K-203, care of Hardware Age 
100 East 42nd St., New York (7, N. Y. 


WILL PURCHASE FOR CASH 
ENTIRE STOCKS 
HARDWARE — PAINT — TOOLS 
We also buy and sell Hardware Fixtures. 


WILLIAM BROUDY 
72 Sumner Ave., Brooklyn, N. Y. 
Tel. Evergreen 8-2547, 8-1729 








WANTED PLANT MANAGER 


Production Management and Labor Re- 
lations srience Essential, Prefer man with krowl- 
edge of Wire Processing for ferrous and non-ferrous 


metals. Highly rated wire manufacturer near Chicago. 
ay Opportunity for qualified man. Give busi- 
ness history, personal details and references in first 
a »- ™ small recent photo. 
Write Box K-190, care of RAgewags x as 
100 East 42nd St., New York 17, 














Distribution—Present and Postwar 
Established—Reliable— Aggressive 
Selling Agents 
ANCO CORPORATION, Pittsburgh, Pa. 
Branch Offices 
New York - Philadelphia - Detroit - Chicage - Cleveland - Louisville 


Covering all classes of jobbers. We will carry the 
secounts or you can bill direct. 











Write fer farther infermetion and 








166 


PROFITABLE DISTRIBUTORSHIP OPEN 
Outstanding Unit in Appliance = — estab- 
lished five years. Att 

able to warehouse and distribute in its “Seen General 


Market —_ on A: saturated.”’ Desirable ow 

tract anc Strong able to 

Dost advances payment to minimum monthly 
Please include regarding past 


quota. 
sales experience and lines handled. 


Address Box K-i97, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








CUTLERY SPECIALTIES 
Limited 
” Barber Shears, Top , Bright Finish $18.00 
i per dozen; 10” toner” ff "Ween 
bm sd Full ae. hy =F hg per dase 
- yg Grade a Steel 7 Knives, Full Tang. 
Po Saw Forged Cooks Forks, Full 


Tang, $14.40 per 
Cancers, PAIaTS. Inc. 


ork City, N.Y. 
HARDWARE AGE 
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Render 
Service 
that Promotes 
Good Will 
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PETROLEUM SOLVENTS CORPORATION 
Solvents for all types of petroleum residues 


331 Madison Avenue, New York 17, N. Y. 





Success is based on quick, 
easy sales of products or ser- 
vices that perform and pro- 
mote good will. SILOO FUEL 
OIL TANK SOLVENT does all 
this and more. It cuts down 
those costly free service calls 
that cause so many profit 
leaks. 


SILOO FUEL OIL TANK SOL- 
VENT overcomes the everyday 
problems common to proper 
combustion and storage of 
fuel oils, without affecting the 
characteristics of any fuel. 

It is a safe antidote for 
clogged pipe lines, oil strain- 
ers, oil filters, burners. 

It assures trouble-free heat- 
er, boiler, turbine and engine 
operation. 

It is non-explosive, non-in- 
flammable, non-corrosive and 
non-toxic. 

It dissolves sludge accumu- 
lation in tank and fuel system. 

It will remove polymerized 
gums and act as an inhibitor 
against electrolysis. 

It is a product of fifteen 
years standing. 

It is nationally advertised 
in twenty magazines. 


Get the SILOO story today! 

















NDLEY 


ééTRY HINDLEY FIRST" can be a wise policy. . 

quicker, more satisfactory results PLUS the full profit that comes 
with buying at "right" prices. Try Hindley first. Subject to current 
restrictions and advance orders we'll do our level best in supplying 
Wire Hardware, Cotter Pins, Plumber's Specialties, Flat Spring 
Keys, Riveted Keys, etc., or special make-ups. 





HINDLEY MFG. CO. 60 JOHN ST. VALLEY 


Send for Our 
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QUALITY 


Plastic Trays 


Practically Indestructible 

No Priorities Needed 

immediate Delivery 

Absolute Satisfaction Guaranteed 
WRITE for Circular and Price List 











If you’re a sity fet fel- 
ler you don’t 

how a leech stdin 
— but if you’ve ever 
been to the “ole 
swimmin’ hole”’— 
you know how a 
leech sticks. 


FLUID CEMENT 


REG. U. S. PATENT OFFICE 1932 


We believe Leech Cements, including a special Model 
Builder’s Cement, have more all around uses than any 
other cement on the market. Attractively packed and 
carded in sales-compelling displays—carries good mar- 
gin for both retailer and jobber. You can add it to 
your line at a profit. Drop us a postcard for prices. 


LEECH PRODUCTS CO. Box 243-C HutchinsonXKs. 














Genui" DOMES STL ENCE 


SLIDE SILENTLY - SOFTLY-SMOOTHL 


& FLOORS - CREATE QUIET 


Look for name 
"Domes of Silence'’ 














Domes of Silence — Insulated Cushion Glides 


For Tile, Marble, Cement and Bathroom Floors. 
Noiseless. Sizes for metal beds, wood beds, large 
chairs and all furniture. 
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Quick Sellers : GOOD PROFITS 
QUALITY THAT MAKE AND HOLD CUSTOMERS 








LINOLEUM colo 

PASTE WATER 
MIX 

Ready for use 

for laying and ame 

patching. Also D 

used on drain 2 wg 

boards and stair 





treads. 
Packed: 
Pinte—Quarte—Gallons 
The Old Reliable 





CONSUMERS 
CRACK 
FILLER 
OR WOOD PUTTY 


Mixes smooth, 
dries hard and 
stays put—will 
not chip, crack, 





r shrink or peel. 
Fills holes, cracks or breaks| 3-oz. cartons ....... 10 
in wood, stone, etc. 12-0z. package ..... 25e 





S-oz. and 1-lb. cartons. Packed 1 grasa ta the case 





CONSUMERS GLUE COMPANY 
SINCE 1906 


ST. LOUIS (18) MISSOURI 
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Its high hiding power and durability 
make it the best protective coating for 
*, roofs, metal, concrete. 


tructures 











- “UNDIE-PIN” « 


¢ EXTRA FIRM GRIP e 


LIGHTWEIGHT * COLORFUL 
e EASY TO CLEAN e 


Modglin Co.. 





Salesman’s Delight! 
MODGLIN’S PLASTIC 


MADE OF SHIMMERING, UNBREAKABLE 
PLASTIC IN VIVID COLORS THEY ADD 
SPARKLE TO THE DULLEST CLOTHESLINE 


Wil not snag the most delicate Fobic 


Ods this fast selling Sericciibeeadd 
Salt and Pepper Shaker . . 


3225-35 SAN FERNANDO ROAD, LOS 


PACKED IN 


PACKED 1 DOZ. PRS. to BOX © ASST. COLORS 


ANGELES 41, CALIFORNIA 







GROSS 


LOTS." ORDER FROM 
YOUR JOBBER NOW. 


31," 
HIGH 
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How competition looks up to you 
when you are handling the 
DEXTER-TUBULAR line. It is an 
enviable position. When you talk 
“tubulars," you have the confi- 
dence of knowing that they were 
originated by Dexter, with over 
20 years of specialized experience 


behind them. 


When you talk quality, the claims 
you make with Dexter-Tubulars are 


backed with a written lifetime 


guarantee, as illustrated above. 
You don't have to talk. You can 
demonstrate. 


And in back of the Dexter-Tubular 
is a complete line of locks and 
latches — specialized locks and 
latches for every door of the home. 
When you hold the Dexter-Tubular 
franchise, you're a step ahead — 
and you stay that way. Complete 
information will be sent you 
promptly. Write direct to man- 
ufacturer. 


NATIONAL BRASS COMPANY, Mfrs. 
Grand Rapids, Michigan 


Sales Representatives *in NEW YORK BOSTON 
ST. LOUIS BALTIMORE 


TAMPA DETROIT PORTLAND, Ore. 
CHICAGO PHILADELPHIA 


MILWAUKEE COLUMBUS, Ohio 
FORT WORTH 


LOS ANGELES KNOXVILLE 


08 
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Bore a 15/16” diameter hole 334” deep into 
the edge of the door, a °,” diameter hole 
across the faces of the door, a 1/16” recess 
for the face plate. That's all there is to it. 
The door is ready for installation. 


MAKERS OF BUILDERS, CABINET, SCREEN DOOR AND SHELF HARDWARE 





The most Complete 


Line of Fasteners made 
by one Manufacturer 


re) a LO) a @]Oy-VEN Df 


One dependable source of supply for a complete quality line 
of fasteners—that is what “National” offers you. 

“National” is the only company manufacturing a// of the 
staple items pictured above. In addition, we make tacks, 
nails, rivets, cotters, spokes, nipples, sheet metal screws, 
Phillips recessed head screws, plow bolts and many other 
headed and threaded products. 

When the “buyers’ market” comes back after the war, 
the best insurance of customer satisfaction and repeat 
orders will be products that are manufactured to high 


standards of quality, like the “National” line. 








America’s Hottest Sign Deal! 


Here’s your opportunity to take advantage of 
Admiral’s nationwide advertising — to get your 
Neon sign up and selling far ahead of competition 
—to identify yourself as an Admiral dealer. 
Admiral is able to offer this attractive sign pro- 
gram only after months of planning. There’s a 
sign for every purpose. For information about 
Admiral’s cost-sharing plan, write today! 


TUNE IN CBS Sundays 1:30 PM EWT for 
Admiral "World News Today.” 








ADMIRAL RADIOS + DUAL-TEMP REFRIGERATORS + ELECTRIC RANGES + HOME FREEZERS 








